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New Leadership Begins for Gulf County

Gulf County is entering a
new chapter of leadership
as two key positions guid-
ing the county’s government
and tourism efforts are now
filled. James “Matt” Terry has
stepped into the role of Gulf
County Clerk of the Circuit
Court and Comptroller, while
Blake Rish has been named the
new Executive Director of the
Gulf County Tourist Develop-
ment Council (TDC). Togeth-
er, the appointments signal a
fresh season of leadership for
both county operations and
the continued growth of tour-
ism along the Forgotten Coast.

James “Matt” Terry was ap-
pointed by Governor Ron De-
Santis and officially sworn in as
Gulf County Clerk of Court
and Comptroller on February
18, following the retirement
of longtime clerk Rebecca
“Becky” Norris. Norris served
the county for more than two
decades and leaves behind a
legacy of steady leadership and
public service.

The Clerk’s Office plays a
central role in county govern-
ment. The office is responsible
for maintaining court records,
overseeing county financial

¥

transactions, recording official
documents, and serving as clerk
to the Gulf County Board of
County Commissioners. The
position also ensures transpar-
ency and accountability in how
county funds are managed and
how public records are main-
tained.

Terry is a familiar name to
many residents across Gulf
County. He is the owner and
appraiser of the Appraisal
Group of North Florida and
has long been involved in the
local community. In addition
to his professional work, Terry
has served as an elected mem-
ber of the Gulf County School
Board and has been active in
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professional organizations in-
cluding the Appraisal Institute
of Florida’s Gulf Coast chap-
ter.

A graduate of Flagler Col-
lege with a bachelor’s degree in
business, Terry brings a strong
background in finance, proper-
ty valuation, and community
leadership to the role. Sup-
porters say his combination of
private-sector experience and
public service will help guide
the office as it continues to
manage the county’s records
and financial oversight respon-
sibilities.

At the same time, Gulf
County’s tourism industry is
also welcoming new leader-
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ship. Blake Rish has been se-
lected as the new Executive
Director of the Gulf County
Tourist Development Council,
the organization responsible
for promoting the county as a
destination and supporting the
local tourism economy.

Rish 1s well known through-
out the region, having served
for years as the state repre-
sentative for District 2, which
includes Gulf, Franklin, and
parts of Bay County. During
his time in the Florida House
of Representatives, Rish built
strong  relationships  across
the Panhandle and became a
familiar advocate for coastal
communities and local eco-
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nomic development.

In his new role with the
TDC, Rish will oversee tour-
ism marketing, visitor out-
reach, and strategic initiatives
designed to support the local
hospitality industry. Tourism
remains one of the most im-
portant economic drivers for
Gulf County, bringing visi-
tors to enjoy the area’s natural
beauty, beaches, fishing, and
small-town charm.

Community leaders say
Rish’s experience in state gov-
ernment and his deep knowl-
edge of the region make him
well suited to help guide the
next phase of tourism growth
while preserving the charac-
ter that makes Gulf County
unique.

With Terry now manag-
ing the responsibilities of the
Clerk’s Office and Rish leading
the county’s tourism promo-
tion efforts, Gulf County be-
gins the year with new leader-
ship in two positions that play
important roles in shaping the
community’s future. Both men
bring local knowledge, profes-
sional experience, and a strong
connection to the region they
nOW serve.
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1400 EIm Ct | St. George Island, FL

1181 W Pine Ave | St. George Island, FL 617 E Gorrie Dr | St. George Island, FL

Gulf Views | 4 Bed | 4.5 Bath | $1,350,000 Heated Pool | 3 Bed | 3.5 Bath | $1,175,000 1st Tier Guif | 4 Bed | 2 Bath | $1,100,000
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1848 Denise Ct W | St. George Island, FL 908 E Gulf Beach Dr | St. George Island, FL

229 Fred Meyer St | Apalachlcoia, FL

Kara Landiss | Realtor® | 850-653-7753 Shannon Lease | Realtor® | 850-653-5183 Deb Robertson | Realtor® | 678-488-0005

Plantation | 3 Bed | 3 Bath | $999,000 Gulf Beaches | 3 Bed | 2 Bath | $969,000 Greater Apalach | 3 Bed | 2 Bath | $509,000
Deb Robertson | Realtor® | 678-488-0005 Cameron White | Realtor® | 850-273-3543 Lacey Martina | Realtor® | 334-723-6799

1247 Avocet Ln | St. George Island, FL 229 Highway 98 | Apalachicola, FL 1246 Live Oak Island Rd | C

i -

rawfordville, FL

1 Acre Bayfront Lot | $445,000 Mixed-use Commercial | 0.22 Acres | $359,000 0.11 Acres | $75,000
Nancy Campagna | Realtor® | 850-653-7616  Cameron White | Realtor® | 850-273-3543  Jason Naumann | Broker/Owner | 850-933-0328
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Shannon Lease Kara Landiss Deb Robertson Lacey Martina Nancy Campagna  Michael Reavis Cameron White
Realtor® Realtor® Realtor® Realtor® Realtor® Realtor® Realtor®
850-653-5183 850-653-7753 678-488-0005 334-723-6799 850-653-7616 850-509-7426 850-273-3543

NAUMANNCOASTAL.COM | 850-799-1230
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139 W. GULF BEACH DRIVE | ST. GEORGE ISLAND, FL 32328

Jason Naumann
Broker/Owner
850-933-0328
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Before Tourist Season: Five Marketing Fixes
Local Business Should Make

By Cara GooDMAN, OWNER OF
CEB DEsIGN STUDIO

Along the Forgotten Coast,
the rhythm of business tends
to follow the seasons. As winter
fades and spring arrives, our
coastal towns begin to wake up.
Visitors start planning beach
trips, vacation rentals fill their
calendars, restaurants prepare
for busy weekends, and small
shops see more foot traffic.
For many local businesses, the
months ahead represent the
most important stretch of the
year.

That’s why March is the per-
fect time to take a close look at
your marketing before the rush
begins. A few thoughtful up-
dates now can make a mean-
ingful difference once visitors
arrive. Whether you operate
a fishing charter, boutique,
restaurant, rental company, or
service business, a few simple
adjustments can help ensure

.l -

your business is easy to find,
easy to understand, and easy to
contact.

Check Google Listing

One of the first places ev-
ery business should check is
their Google Business profile.
When visitors search for places
to eat, shop, or explore, Goo-
gle is usually the first stop. If
your listing has outdated hours,
missing photos, or incomplete
information, potential custom-
ers may move on to the next
option. Make sure your phone
number, address, hours of op-
eration, and website link are
correct. Adding recent photos
of your storefront, products,
or services also helps create a
strong first impression. Busi-
nesses with active, well-main-
tained listings tend to appear
more trustworthy and attract
more clicks.

Evaluate your Website
Next, take a moment to look
at your website from the per-
spective of a first-time visitor.
Many people will discover your
business online before they ever
step through your door. If your
website loads slowly, feels clut-
tered, or is difficult to navigate
on a phone, it may be turning
customers away without you
realizing it. A strong website
should answer three questions
quickly: what you offer, why
someone should choose you,

and how they can contact you.
Clear headlines, simple naviga-
tion, and easy-to-find contact
information go a long way to-
ward turning curious visitors
into real customers.

Invest in Quality Photog-
raphy

Another area that can make
a big difference is photogra-
phy. In a coastal community
where beauty and atmosphere
play such an important role,
strong visuals are powerful.
Visitors often decide where to
eat, shop, or book an experi-
ence based on what they see
online. Fresh photos of your
space, your products, or people
enjoying your services can in-
stantly elevate your marketing.
Natural lighting, authentic mo-
ments, and images that reflect
the character of the Forgotten
Coast help potential customers
picture themselves there.

Review Your Message and
Branding

It’s also worth taking a close
look at your message and
branding. Over time, business-
es often accumulate different
logos, colors, fonts, and mes-
saging across websites, social
media, signage, and advertise-
ments. When these elements
feel disconnected, it can make
a business appear less estab-
lished or harder to recognize.
Consistent branding creates fa-

league.”

miliarity and trust. When your
website, ads, social media, and
printed materials all feel cohe-
sive, customers are more likely
to remember you and return.

Have A Clear Call To Ac-
tion

Finally, make sure it is easy
for customers to take the next
step.  Whether that step is
making a reservation, booking
a charter, placing an order, or
simply calling for more infor-
mation, the path should be ob-
vious. Clear calls to action such
as “Book Now,” “Call Today,”
or “View Our Menu” help
guide visitors toward becoming
customers. The simpler and
more direct the process is, the
more likely someone is to fol-
low through.

The good news is that these
improvements don’t always re-
quire major changes. Often,
a few thoughtful updates are
enough to make a business feel
more polished, professional,
and ready for the season ahead.

As the days grow longer and
the coastal breeze warms, the
Forgotten Coast will once again
welcome travelers searching
for beautiful beaches, fresh sea-
food, and the charm of small
coastal towns. For local busi-
nesses, preparing now ensures
you are ready to make the most
of the busy months ahead.

For businesses looking for
guidance, CEB Design Studio

LET YOUR WEBSITE
WORK FOR YOU...

“Cara’s branding package and website revamp
didn’t just give Poo Poo Crew a facelift—it gave
us a whole new Llevel of credibility and
confidence. Thanks to her creative genius, we
went from basic to booming, tripling our client
base and stepping into a truly professional
-Sammy, Owner of Poo Poo Crew

www.cebdesignstudio.com | 256.698.1203 | carah1203@gmail.com

Small Business

Every

specializes in helping compa-
nies of all sizes strengthen their
brand, improve their market-
ing, and build websites that
turn visitors into customers.
From branding and graphic
design to website development
and conversion-focused mar-
keting strategies, CEB Design
Studio works with businesses
to create clear, effective mar-
keting that supports long-term
growth and success.

BB DESIGN
mB STUDIO
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By: Ranpy LOCKLIER, PRESI-
DENT OF GULF FINANCIAL

Don’t we all love smore’s? 1
do! On a recent mountain trip,
we enjoyed them by the firepit.
Melting chocolate and marsh-
mallow oozing over a warm
graham cracker is so delicious.
Could you resist?

In 1972, an experiment was
conducted at Stanford Uni-
versity. Children were brought
into a room one at a time and
sat down at a table. On the ta-
ble was a marshmallow. The re-
searcher told the children that
he was leaving the room for 15
minutes and that if they did
not eat the marshmallow, they
would get a second one upon
his return. A simple choice: one
treat now or two later. Only 1
in 3 could wait. The really in-
teresting part came later. Stan-
ford researchers studied these
children for 40 years (That’s
right!) and made an amazing
discovery. Over and over again,
by any measure, the children

who waited succeeded in life
at a much higher rate than

The Marshmallow Effect

those who didn’t wait. Higher
SAT Scores, graduation rates,
income, job performance, net
worth as well as overall life and
relationship satisfaction were
the norm in this group. Is there
a message here for us?

True happiness, said Aris-
totle (c. 300 BC) is about de-
veloping daily spiritual habits
and surrounding yourself with
people who grow your soul.
At the center of the spiritual
life 1s the concept of delayed
gratification. Delayed gratifica-
tion is an essential element of
self-control. When you disavow
immediate pleasure to seek a
long-term higher value goal,
you are practicing delayed
gratification. It is here that we
will move toward our greatest
potential in this life. Studies
have shown, like the Marsh-
mallow Experiment, that de-
ferred gratification is one of
the most effective personal
traits of highly successful, hap-
py people. People who learn to
manage their need to be satis-
fied in the moment thrive more

FINANCIAL GRODUP

in their careers, relationships,
and finances than people who
give Into it.

This seems to be proof of
a path to an abundant and ful-
filling life in this earthly realm.
What of the spiritual realm?
Once must have faith. Faith is
the substance of things hoped
for, the evidence of things un-
seen. It is this Faith, this hope
for the future that gives us the
strength to deny ourselves, pick
up the cross daily and walk in
the will of our Maker. A life
aligned with the will of God

At Gulf Financial, we make

Estate Planning fast and easy.

ESTATE PLANNING includes a Will, Trust, and
Medical Directives. Find out how to get yours
done for FREE when Asset Management is

included.

creates real joy that keeps our
happiness meter on high!

Just think for a moment
about some of the things in life
that bring us immediate plea-
sure but can impose upon our
physical, spiritual, and mental
health. Food, drugs, gambling,
alcohol (ever had a hangover?),
sex, screaming in anger, or
overusing our credit cards.
These things don’t necessarily
bring out the best in us, they
just ease our discomfort or sat-
1sfy our desires for a moment.
Our modern society is one in

Call 833-403-4041 or visit gulffinancialgroup.com

Investments involve risk and are unless otherwise stated are not guaranteed. Past performance is not an indicator of future results.

7104 Laird St., Ste. 300 | Panama City Beach, FL 32408

which instant gratification is
glorified and obtainable, be-
coming a barrier to many seck-
ing the spiritual life. To some,
these temptations open the
door to turmoil, addiction, and
death.

Jesus teaches us not store up
treasures on earth, but to store
up our treasures in heaven. For
where our treasure is there will
our hearts be also. A person
will never be successful on a
spiritual walk without knowing
how to say no to temptation
and the pleasures of this world.
Delay a little gratification and
you will draw close to God. Say
no to sin and temptation and
they will flee from us. Believe
that the promises of Christ
are true and the promises will
come to pass in our own lives
and the next.

That’s Good News for us all!

Great to be with you again.
Until next time be happy, be
safe, and be blessed.

Visit gulffinancialgroup.com or
call 833-403-4041

SN
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The Franklin County Tourist
Development Council launched
its first getaway campaign
this month with the rollout of
the 2026 “Come to the Coast
Outdoor Getaway” which runs
from February 16 through April
1. Sign up for a chance to win
this curated vacation featuring
a 2-night stay on St. George
Island, evening meals at area
restaurants, a kayak rental and
tour of Franklin County’s two
historic lighthouses.

Eastpoint VFD Charity

Rib Cookoff March 21
The 26th Annual Eastpoint Vol-
unteer Fire Department Charity
Rib Cookoff will be held Satur-
day, March 21 at Vroom Park in
Eastpoint. BBQ dinners will be
served from [lam.

Enter to Win a Coastal Getaway!

Learn more and sign up
for a chance to win at
Floridasforgottencoast.com.

Bay Area Choral
Society Hosts Spring

Concert March 28

The Bay Area Choral Soci-
ety will host its Spring Con-
cert themed “Let the Sunshine
In!” on Saturday, March 28 at
Trinity Episcopal Church in
Apalachicola from 6-7 pm. Get
ready to vibe with some amaz-
ing choral tunes this spring at a
concert you won’t want to miss!
Celebrate the joy and renewal
of spring with these choirs and
instrumentalists from FSU. The
program will feature a special
patriotic section honoring our
country, as BACS salutes our
military and veterans.

<~

Nationally recgnized Forgotten Coast

Plein Air Painting Event March 20-29

Now in the 21st year of doc-
umenting the landscape and
culture of the last vestige of
authentic “Old Florida,” For-
gotten Coast en Plein Air,
America’s Great Paint-out, is
among the world’s most pres-
tigious plein air events. Artistic
excellence and the production
of investment quality art con-
tinues to be the trademark of
this 10-day festival. The 2026
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Carrabelle Culture
Crawl March 28

The Carrabelle Culture Crawl,
hosted by the Carrabelle His-
tory Museum, will be held on
Saturday, March 28. The free
celebration of art, music, histo-
ry, food, and fun in the heart of
downtown Carrabelle, and will
take place on Saturday, March
28 from 10 am to 3 pm. The
event will feature live music,
food, art and the popular Fishy
Fashion show.

annual Forgotten Coast en Plein
air painting event will be held
March 20-29 throughout sever-
al venues along Florida’s For-
gotten Coast.

Apalachicola Boat &

Car Show April 18

The Apalachicola Bay Chamber
of Commerce present the 27th
Annual Boat & Car Show on
April 18 from 10am to 3pm at
Riverfront Park in Apalachic-
ola. Come see Boats, Cars and
Golf Carts of all makes and
models while enjoying the re-
laxed atmosphere of being on
the river in Apalachicola.

9th Annual SGI

Brewfest April 18

The 2026 SGI Brewfest will
be held on Saturday, April 18,
2026 from 1-4 pm (Eastern)

in the public parking area
adjacent to SGI Lighthouse
Park. The SGI Brewfest is a
one-day beer tasting festival

to promote the appreciation of
craft beer. All proceeds benefit
the Franklin County Humane
Society. This year’s event fea-
tures an even broader selection
of amazing craft beers, friendly
faces and furry friends.

Community

Mid March
through April
Franklin County

Events

March - Weekly Apalach Downtown
Farmers’ Markets

March 14, 28 - Apalachicola Farmers’
Market

March 7, 21 - Country Farmers’ Market
in Carrabelle

March 14 - 30th Annual Camp Gordon
Johnston Day Parade

March 14 - History Talk on Piracy -
Apalachicola Historical Society
March 20-29- Forgotten Coast en
Plein Air

March 21 - Eastpoint VFD Charity Rib
Cookoff

March 21 - Quilt Show

March 28 - Carrabelle Culture Crawl
March 28 - Bay Area Choral Society
Spring Concert

April 1 - SGI Lighthouse Full Moon
Climb

April - Weekly Apalachicola Down-
town Farmers’ Markets

April 2 - Crooked River Lighthouse Full
Moon Climb

April 4, 18 - Carrabelle Country
Market

April weekly - Yoga

April weekly- Apalach Ghost Tours
April 11, 25 - Apalachicola Farmers'
Market

April 18 - Apalachicola Boat and Car
Show

April 18 - SGI Brewfest

April 25 - FSU Coastal Marine Lab
Open house

April 25 - Carrabelle Riverfront Festival

Sign up fo receive monthly
Franklin County event and news
at Floridasforgottencoast.com

Visit
Floridasforgottencoast.com
to stay up to date on

all Franklin County
events and activities
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Port St. Joe Business Owner Competes to Raise Funds for
Children with Cancer

A Port St. Joe health and
wellness professional is turning
a national fitness competition
into an opportunity to give
back and raise meaningful sup-
port for families facing child-
hood cancer.

Valerie Sayre, owner of Nu-
tritton Connection Balance
and a member of the Port St.
Joe Chamber of Commerce,
has entered the 2026 Ms.
Health & Fitness competition,
a national event that highlights
women making a difference
through health, fitness, and
community leadership. The
competition, hosted in part-
nership with Muscle & Fitness
HERS magazine, raises funds
for Foundation B+ (Be Posi-
tive), the largest nonprofit or-
ganization in the United States
dedicated to providing finan-
cial and emotional support to
families of children battling
cancer.

Participants compete for the

SUPPORT KIDS
BATTLING CANCER

VOTE AND DONATE THROUGH APRIL 2"°, 2026

chance to appear on the cov-
er of Muscle & Fitness HERS
while also raising awareness
and donations for the cause.
Community members can sup-
port competitors through free
online voting or by making
donations that go directly to
Foundation B+.

For Sayre, the mission be-
came deeply personal shortly
after she began fundraising
Just weeks after committing to
the campaign, her nephew’s
two-and-a-half-year-old  son,
Hudson, was diagnosed with
leukemia and began chemo-
therapy treatments immediate-
ly.

“Many of us are fortunate
to have our health, something
so many children and their
families fighting cancer are still
hoping and praying for each
day,” Sayre said. “I believe we
can all be positive and be the
light. By working together, our
community and our world can

1) Vote for free once every day

MUSCLE & FITNESS

' - ANTOINETTE
: ) WALDER
bring hope and healing where
it’s needed most.”

Sayre also carries the perspec-
tive of personal loss, having lost
her own son at age 19. That
experience, she says, fuels her
desire to support other families
navigating unimaginable hard-
ship.

Beyond the competition,
Sayre has built a reputation
in the community for sharing
health education and wellness
resources. Through Nutrition
Connection Balance, she regu-

£

20
15
=57

g

PES)
Fa

> |

cor

T,

ﬁ-qg
M
I

(1]

Z
b
y

larly provides free educational
content on topics such as nutri-
tion, exercise, and disease pre-
vention through social media
platforms including Instagram,
Facebook, and LinkedIn. Her
practice also hosts several free
online health seminars each
year, offering in-depth discus-
sions on wellness topics. A re-
cent presentation, titled “Be-
yond the Scale: Why Fat Loss
Feels So Hard (And What Ac-
tually Works),” attracted com-
munity members interested in

learning more about sustain-
able health strategies.

Sayre has also been actively
promoting the fundraiser local-
ly by attending the Port St. Joe
Farmer’s Market, distributing
informational flyers, and en-
couraging residents and busi-
nesses to get involved.

So far, she has ranked first in
portions of the competition
for donations raised, and she
hopes continued community
support will allow her to ex-
pand the impact even further.

Local residents who would like
to support the effort can cast a
free vote or contribute to the
fundraising campaign benefit-
ing Foundation B+ by visiting:
mshealthandfit.com/2026/
valerie-sayre.

“Every vote and every dona-
tion makes a difference,” Sayre
said. “Together we can help
bring hope to children and

families who need it most.”

FUN COMMUNITY EVENT

Come Support Community Fundraiser: Non-Profit
Foundation B+ (Be Positive!) for Children with Cancer

3 Local Port St Joe Businesses are Donating their Time & Location

Help Put Port St. Joe on the Map for Charity, Health, & Fitness

March 25™ 2026

2) Monetary donations are a tax write off AND support
Foundation B+, the largest provider of financial assistance
to families of children with cancer in the U.S.

3) Your support helps Valerie advance as a finalist for the

5:00-5:30
PMET

cover of Ms. Health & Fitness, as well as families in need

4) Cash donations go in this box for Foundation B+

Thank you for helping us support an incredible cause.

QUARTER'EINALIST:

PORT SAINT JOE LOCAL & OWNER OF NUTRITION, CONNECTION, BALANCE

nutritionconnectionbalance.com

mshealthandfit.com/2026/valerie-sayre

5:30-6:30
PMET

Advanced Nutrition and Hormones

with Valerie Sayre, RDN
Owner of Nutrition Connection Balance

Skin and Body Specialists
with Katie Marks, RN

Owner of Vitality Wellness

Meet and Greet
with Elaine Freni

5:00-6:30
PMET

Owner of Fit as a Fiddle Gym

How to Donate (between 3/9 - 3/25):

1.Scan the QR code or click the link:

**all donations go to Foundation B+ and are a tax write-off hitp

2.“Vote for Valerie” and provide a $10+ donation
3.Screenshot email confirmation receipt to show at door
OR you can provide cash donation $10 or more at entry E.

Time & Location: 5:00 - 6:30 pm ET @ Vitality: 309 Williams Avenue, Port St Joe
Entry Donation: Minimum $10.00 or more

s://mshealthandfit.com/2026/valerie-sayre

to help children with cancer and thier families during this traumatic experience
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Club Fitting is More Than Just Swing Speed

By Aran M. WAaTsoN, PRrEesi-
DENT, GOLF+ PCB

Years ago in the dark ages
of golf club fitting, we had
tiny radar devices that would
give us one number we would
use to determine shaft flex. A
swing speed radar. We had one
solitary number, and somehow
we tried to find perfect golf
clubs for people using this lone
device. We made it through
that lonely time, but the real-
ity is that now with modern
technology and a host of bet-
ter shaft options, we can now
do a much more thorough job
and properly fit people to their
equipment.

Let me give you a recent ex-
ample.

72-year-old male. Avid

golfer. Driver swing speed 66
miles per hour. 20 years ago,
we would have given him a
“Senior” shaft, and that would
have been the end of it. But
now with modern technolo-
gy like our TForesight Game
Changer Quad camera launch
monitor, we can see that this
golfer has a quick tempo, caus-
ing a softer shaft to bend too

much and that a stiffer, more
stable shaft will hold the club
head steady, producing a bet-
ter ball flight. A lighter, softer
shaft causes entirely too much
backspin and side spin, thus
the player is spraying the ball
everywhere. Once we honed in
on a lightweight but stiff profile
that matched his delivery and
closure rate, we found straight-
er shots and much more con-
sistency. I always say that the
golf ball does not know the
age, sex, or skill level of the
player hitting it.

Another modern advan-
tage in club fitting is the inter-
changeable shafts and adapt-
able tip sleeves for shafts on
many woods. We can quickly
go through several shaft choic-
es to find the right one for the
player. In the past, we only
had a few prebuilt clubs and
very few shaft choices, and we
couldn’t swap them around.
Now, if a loft is too low, we can
raise it. If a shaft is too heavy,
we can trade it out. We now
have complete control over
the clubs and components. We
even change the length and

swing weight often to accom-
modate a player’s needs. At
my shop, we have 650 graphite
shafts built and ready to swing
for the top manufacturers and
we are building more weekly.

One recent trend in fitting is
grip size. Many players are

leaning towards midsize and
oversized grips to have a more
comfortable experience on the
course. Whether it’s a medical
reason like arthritis or just not
wanting to have to close their
hands down so tightly, a larger
grip can often be helpful. We

Fo!

have had to stock many more
options in larger grips in our
shop than in previous seasons,
as it seems that 9 out of every
10 grips we do lately are either
midsized or oversized. We can
measure your hand size for the
correct grip; however, many
golfers are choosing to go up
in size without a measurement,
just as an experiment or just
following the trend.

If you are considering get-
ting custom fit for your next
driver, iron shafts, grips or put-
ter, we offer those services and
much more at our shop. Please
feel free to book a fitting online
at the link provided on www.
golfplusdothan.com. We also
offer lessons, full-service club
repair, and a room full of retail
golf products. We are located
next to Firefly in the Shoppes
at Edgewater on Panama City
Beach. I look forward to help-
ing you with your equipment
needs soon. For any questions
about fitting, our brands and
models offered, or about club
repairs you may need, feel free
to email me at golfpluspresi-
dent@gmail.com.

Cuehything
GOLF

FITTING - REPAIR - RETAIL

541 Richard Jackson Blvd. » Panama City Beach
850-249-2726 | golfplus@graceba.net
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PEEVY KELLERWILLIAMS. REALTY

info@callthepeevys.com | 850.227-3335

FEATURED LISTINGS

Whether you’re dreaming of a new home, considering selling your property, or exploring investment
opportunities, The Peevy Team are your local Realtors to assist you every step of the way.

L et

e

Bay View Lot | Cape San Blas 324 Long Ave | Commercial Mixed Brighton By The Sea | Gulf Front
Villa Del Sol| With Community Pool Use Location| $699,000 3 bed | 4 bath | Community Pool
$149,000 | Matt Peevy 850.788.8257 Matt Peevy 850.788.8257 $849,000 | Diane Peevy 850.527.2580

509 Cecil G. Costin Sr. Blvd., Suite A, Port St. Joe FL 32456 | info@callthepeevys.com| 850.227.3335

%E% - I ét&fé} LTS Text or Call to

book today!
ST GEORGE ISLAND FISHING CHARTERS AND BOAT TOURS 850.542.2542

Serving St. George Island , Apalachicolq, Eastpoint,
Cape San Blas, Indian Pass, Carrabelle, St. Marks

Captain Krista is a St. George Island native and 5th generation
fisherman, specializing in bay and gulf fishing charters around St.
George Island, the Gulf of Mexico and the Apalachicola Bay.

From advanced anglers, novices and even young children, Captain
Krista customizes each charter to ensure her clients’ experience is one
to remember!

This enthusiastic guide enjoys taking the time to teach the beginner
fishermen how to feel for the bite just as much as she enjoys being the
dedicated compliment to her more experienced clients.

Captain Krista's unique assets to this fishing fraternity have established
a list of repeat clientele that she hopes you will soon be a part of.

@ 850.542.2542 www.stgeorgeislandcharters.com 0 all trips depart from St. Georges Island, First come, first serve
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BROADBAND

Better than ever

Get faster, reliable 100% Fiber Internet

Call or visit us today: 850-204-3547
point-broadband.com/ForgottenCoast

SCANTO SIGN UP

Service availability varies by area. Internet speeds are based on a wired connection.
Additional terms and conditions may apply. © 2026 Point Broadband. All Rights Reserved.

The
~N Look Healthy,
QD-IORMON E Feel Alive!
Restoration Center
Look Healthy, Feel Alive

Hormone Imbalance?
Optimize your health

- the natural way with

\aglutide/B12 for weight loss.
eight loss results without hunger,

- |, Call Dr. Chern, MD and Sue Griffin, ARNP today!

thehormonerestorationcenter.com
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FEATURED PROPERTY

205 WINDMARK WAY | OPEN FLOOR PLAN | 4 BED | 4 1/2 BATH

Windmark Beach Gated Section \ Under Construction
Sunroom w/ Fireplace & Bay Views | $2,100,000 | MLS 324979

.,;“ 4 Sheila Holmes real
& C: 6155945300 | O: 850-296-3716

e-mail: sheilaholmesrealtor@gmail.com Real Broker, LLC
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Largest Selectlon of Golf Carts

CLUBCAR STAREV EVOLUTION

Panama City Beach | | actriccartwatersoundcom ELLECTR ICCART

(850) 233 0020 WATERSOUND
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This phenomenal Beach Front o ' ? Enjoy privacy, solitude,
island residence is something and spectacular sunsets

— 1831 Bayview Dr —

you will have to see for — 1468 E Gulf Beach Dr — on this 1.33 Acre parcel

yourself! Beautifully renovated ST. GEORGE ISLAND along Apalachicola Bay. ST. GEORGE ISLAND
offering the perfect blend of luxury, comfort, and unmatched Gulf views! Western-facing and tucked within a protected inlet, the property
Situated on a one acre East End lot this 3 bedroom ,3 bath gem boasts all offers calm waters and an ideal setting to build a custom coastal
the bells and whistles one would hope for. Offered at $2,175,000 retreat. Offered at $479,000

Call Kera ,gr your /g,ab',)ﬂ;é g%ou)mg/ Call ﬁr more mﬁrmafwn Ma%/
LISTED BY ‘Rara Wm W Roberfion

REALTOR® | 850-653-7753 REALTOR® | 678-488-0005

Kara@BeachDreamsNow.com Deb.Robertson@NaumannGroup.com

Family-friendly fun and open 6 days a
week. Bring the family and enjoy our
full bar, and delicious food!

3102 Hwy 98
Mexico Beach, FL 32456
850-648-5000
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NO RENT DUE
UNTIL 3/1/2026

$1,450 PER MONTH!

FFO LE SINGLE ILY
ES FOR Rli'l\(

Schedule Your Tour & Lease Today

Welcome to Jordan Bayou,where affordable living
meets modern comfort in the heart of Carrabelle,

Florida! You'll love our spacious and contemporary 3-

bedroom floor plans, each thoughtfully designed to
provide a serene and convenient lifestyle. Jordan
Bayou offers a welcoming community with resident-
focused amenities and pet-friendly living.

CONTACT: 183 PRESERVATION DRIVE, CARRABELLE, FL 32322
850.655.3900 | JORDANBAYOUFL.COM
ASSISTANT@JORDANBAYOUFL.COM

Now Serving
Beer and
Wine!

THE

ITALIAN
RITCHEN

Supper Club

Dine-In, Take-Out,
and Delivery

Open Monday-Saturday
11am-9 pm

108 First Street,
Port St. Joe, FL, USA

850-340-3425

TCHEN

All our food is
prepared fresh daily.
We specialize in
delicious Austin, Texas-
style Tex Mex as well as
tasty American

classics.

Plenty of Outdoor
seating!
Monday-Tuesday:
Closed
Wednesday-Saturday:
12PM to 8PM
Sunday: 12PM to 7PM

1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

Clark is a handsome hound who charms everyone with his
chill vibe and treat-savvy palate. Breakfast and dinner? His
favorite parts of the day. Scratch behind the ears? Don't
mind if he does! Clark is eager to learn, making him a great
candidate for training. He keeps a tidy kennel and his mellow
demeanor makes him a joy to be around. He loves kids and
greets new people with tail wags and gentle affection.
Clark's ready to trade kennel life for couch cuddles and
dinner dates.

Looking for your next best friend?
Call the St. Joseph Bay Humane Society at (850) 227-1103

to learn more and meet Clark!
SAINT JOSEPH BAY

HUMANEISO CIETyY

March 2026
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Outdoors

Bay Area Choral Society Presents “Let the Sunshine In!”

Celebrate the joy and re-
newal of spring with the Bay
Area Choral Society and
BACS Youth Chorale at their
spring concert “Let The Sun-
shine In!” on Iriday, March
27, at 6:00 p.m. at First United
Methodist Church in Port St.
Joe and on Saturday, March
28, at 6:00 p.m. at Trinity Epis-
copal Church in Apalachicola.

The performance will be
centered around the prepa-
ration, love, and renewal of
spring and include pieces from
composers like Handel and
Dan TForrest. The program
will feature a special patriotic
section honoring our country
and paying tribute to our mil-
itary and veterans with songs
like “A Tribute to the Armed
Services,” and “Our Song
of Freedom-An Americana
Medley” and will also include
some pop favorites like “Cal-
ifornia Dreamin” and ‘“Ain’t
No Mountain High Enough.”
The Youth Chorale will per-
form several pieces like “Didn’t
My Lord Deliver Daniel” and
“Hakuna Matata” and will also
collaborate with the communi-
ty choir on some songs. Both

choirs will be accompanied by
mstrumentalists for FSU.

Tickets are $20 for adults
and $5 for students and go on
sale beginning March 5. Tick-
ets can be purchased online at
BACS-PS]J.eventbrite.com  for
the Port St. Joe concert and
BACS-Trinity.eventbrite.com for
the Apalachicola concert. Tick-
ets may also be purchased from
any BACS member, No Name
Book store in Port St. Joe and
Trinity Episcopal Church office

BAY AREA CHORAL SOCIETY

facebook.com/bayareachoralsociety/

in Apalachicola.

Join us for an evening of joy,
renewal, and patriotism as we
come together to “Let The Sun-
shine In!”

Since 1989, BACS has been
committed to providing choral
musical excellence in the Forgot-
ten Coast Area. Music is direct-
ed and performed by a volunteer
chorus and local accomplished
musicians who are dedicated to
producing a high standard of
music to entertain and educate

Friday, March 27, 6 PM EDT
First United Methodist Church, Port St. Joe

Saturday, March 28, 6 PM EDT

. . . Trinity Episcopal Church, Apalachicola
audiences. With music and nar- yEpeR o

Tickets: $20 adults, $5 students
Online:  BACS-Trinity.eventbrite.com
BACS-PSJ.eventbrite.com

rative, audiences are exposed to
various genres and eras of mu-

sic and are provided the highest Tickets for the Port St Jos
concert can be purchased at

No Name Books & Gifts

quality performance and educa- P

. . Featuring the 2025-26 BACS Youth Chorale
tional experiences.

Launching

Classifieds
Ads!

Visit our website
to place your
order now!

forgottencoastnews.com

Free !n- Home -
Estimate &
Instillation

SHADES

STORM SHUTTERS

SALES, SERVICE, & REPAIR

ROLL DOWN COLONIAL

SERVING THE FORGOTTEN COAST FOR OVER 22 YEARS | LOCALLY OWNED AND OPERATED

FLORIDA WINDOW COVERING COMPANY
850.697.3066 | 850.528.9355
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3 Im not goin’ Postal...
Im Goin’ Coastal!

BAY&IDE

\-'g:-

PORT ST. JOE, FLOR

Stop in and shop the most amazing coastal
art, furniture, jewelry, clothing, gifts &
oddities on the Forgotten Coast!

103 Reid Ave.

Port Saint Joe, FL 32456 <32° \\\F\
(850) 8999120 & §MJ

~
Q=
Gifts - Home Décor - Oddities

MAF 33—29

" MAR?21  EASTPOINT VFD CHARITY RIB COOKOFF

;i :-" : &
AT 27_ 28 BAY AREA CHORAL SOCIETY SPRING CONCERT

MAR 28

PRIL "]8 APALACHICOLA BOAT AND CAR SHOW

- Have events you'd likre to see on the Forgotten Coast Liuin_i@
E-mail: carab1203@gmail.com
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The Best of The Forgotten Coast:
Dining Guide

- L
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b R ) i, N e AN

DA NI

B
_}:“,a‘ | All our food is prepared fresh daily. We

ﬁ ‘ specialize in delicious Austin, Texas-style Tex
y -" -~ Mex as well as tasty American classics.
X §

B

ITALIAN
» % KITCHEN

Dine-In, Take-Out, and Delivery

s g 1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

108 First Street,
Port St. Joe, FL, USA

850-340-3425

We're known for our floribbean food, fun & < == s sseses

rum. Grab a drink, sit back & relax because
you're on island timel ED

Family-friendly fun and open 6 days a week. Bring the
family and enjoy our full bar and delicious food!

= v 4 ! k v 3. |
r . .‘ d L4 - " )
¢ » e .
< I' e — g >
: : - 4 , » - e & & @
: e e 8 8
- v . y o e o 8
3102 Hwy 98, Mexico Beach, FL 32456 o ¢ o ¢ e ¢ «
y k. L ) | . 850-648-5000 @ e s e e s s e
3 - % b - - OO 29223 s

You can’t drink all
day if you don’t start
in the morning

, fair-trade beans,
espresso drinks,
pastries and more

REACH 8,000 HOMES AND 3,000 VISITORS MONTHLY

GET YOUR SPOT TODAY!

CALL 804-307-8780 OR EMAIL: CARAB1203@GMAIL.COM
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Consider a Chemical Peel Before Summertime Arrives

By BriDGET SuLLIVAN, PA-C,
COASTAL SKIN SURGERY AND
DERMATOLOGY

There are many different
types of chemical peels and
many benefits from this cos-
metic treatment. Chemical
peels, also known as chemex-
foliation, trigger the repair
and regeneration process in
the epidermis and the dermis,
resulting in the remodeling of
the skin’s surface.

Chemical peels differ in how
deeply they penetrate the dif-
ferent layers of skin. The dif-
ferent types of peels are super-
ficial, medium-depth and deep
peels. Chemical peels can help
with conditions like acne and
acne scarring, melasma, hy-
perpigmentation, sun damage,

< COASTAL

e

fine lines and wrinkles, uneven
skin tone, and dull skin.
Depending on the type of
chemical peel you choose de-
pends on the goal you are
trying to achieve, your skin
type, and your desired recov-
ery time. The many benefits
of chemical peels can include
evening out skin tone, helping
with fine lines and wrinkles, de-
creasing pore size, improving
skin texture, stimulating col-
lagen production, brightening

SKIN SURGERY & DERMATOLOGY

dull skin, decreasing sebum or
oil production, decreasing sun
damage, helping improve skin
products to absorb more effec-
tively, and reducing acne and
acne scarring,

This treatment is typically
preferred to be done in the
colder months because during
the recovery process, which
is about a week, you want to
avold direct sunlight and have
minimal sun exposure. The re-
covery process will vary great-

ly depeflding on the type of

chemical peel you choose, but
for a typical medium-depth
peel, you will experience skin
shedding for 4-7 days. A post-
care packet and instructions
will be provided after your pro-
cedure to ensure understand-
ing and optimal results. Not
everyone is a candidate for a
chemical peel, so make sure to
have a consultation with your
medical provider to ensure the
best fit for your skin type and

desired results. Healthy skin

leads to beautiful skin, and we
all deserve to love the skin we
are in!

NOW OFFERING
CLASSIFIED
ADS!

VISIT OUR NEW WEBSITE AT
FORGOTTENCOASTNEWS.
COM

SAME DAY APPOINTMENTS AVAILABLE! CALL (850) 500-DERM

DERMATOLOGY SERVICES OFFERED: ADULT e SURGICAL e PEDIATRIC ¢ COSMETIC

Discover the Coastal Difference. Accepting
New Patients. Make an appointment with
Bridget today! We have a proven
commitment to excellence, and we're
available to you. Now offering Skin Pen
Microneedling Treatments and The Perfect
Derma Peels. We are also a provider for
Nutrafol, EltaMD and ZO Skin Health

DES11N‘

products.

W

12139 Panama City Beach
Parkway, Panama City Beach, FL

NOW WITH FOUR LOCATIONS TO SERVE YOU:
PANAMA CITY BEACH « MIRAMAR BEACH e FT. WALTON BEACH e NICEVILLE / BLUEWATER BAY
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Community

Franklin County TDC Invests in Infrastructure

The Franklin County Tour-
ist  Development  Council
(IT'DQ) has approved a request
from the Franklin County
Commission to fund nearly
$600,000 worth of roadway
improvements within the St
George Island commercial
district from 3rd Street East
to 3rd Street West. The fund-
ing was approved at the TDC
board’s January 28 meeting
and will be combined with
more than $930,000 in county
RESTORE ACT funding for
roadway-adjacent stormwater
drainage improvements. The
result will mean better roads
for the SGI commercial district
justin time for the 2026 Spring
influx of visitors.

The St. George Island road-
way improvement request is
the first of its kind for Frank-
lin County made possible as
a result of recent changes to
Florida Statutes that now allow
fiscally-constrained counties to
use Tourist Development Tax
(IDT) revenue for infrastruc-
ture projects while still requir-
ing a portion of TDT funds to
be allocated for tourism pro-
motion. Fiscally constrained
counties such as Iranklin
County can now access TDT
funds for infrastructure proj-
ects, which was previously lim-
ited to counties collecting at
least $10 million annually.

Franklin County Commis-
sioner and TDC Chairman
Ricky Jones is a proponent of
the amended legislation and
says it is a critical step in being
able to fund tourist-related in-
frastructure in Franklin Coun-
ty.

“We were successful last
year in getting the TDT stat-
ute amended,” Jones said.
“Now, Franklin County can
address a wide variety of its
infrastructure issues which
have increased because of in-
creased tourism in our area. It
is helpful to our residents that
we can now utilize these dollars
to meet needs that is not being
paid for by our residents.”

The new law comes with
new restrictions. To qualify for
TDT funding for infrastruc-
ture, counties must secure a

to Supj

el

two-thirds vote from the coun-
ty commission, continue to
allocate at least 40% of TDT
revenues to tourism promo-
tion, obtain an independent
professional analysis  of the
infrastructure project and fund
no more than 70% of the in-
frastructure project with TDT
revenue. Provisions of the new
law now also allow counties to
use TDT revenue to fund life-
guards on beaches, enhancing
public safety.

Making sure adequate infra-
structure is available to support
growing tourism industry is
paramount to county leaders
and they are putting their mon-
ey to work. During the 2025
fiscal year the TDC recom-
mended approval to the Coun-
ty Commission of more than
$3 million in funding requests
for tourism-related infrastruc-
ture projects countywide in-
cluding beach dune walkovers,
parks and playgrounds, piers,
sports facility improvements,
and other tourism-related in-
frastructure projects.

Over the past six years, more
than $10 million in TDC lodg-
ing tax funds have gone to-
wards upgrading infrastructure
throughout the county includ-
ing renovations to Apalachic-
ola’s historic Fort Coombs Ar-
mory, public bathrooms on St.
George Island, dock facilities
in Carrabelle as well as ongo-
ing park and museum infra-
structure repairs.

port Growin

Tourism-related in-
frastructure projects are
also underway for 2026.
In Apalachicola, more
than a half million will
go towards replacing the
popular V pier along the
Apalachicola riverfront.
The V Pier was dam-
aged during Hurricane
Michael in 2018 and is
considered a major draw
for tourists as it provides
access to both the Apala-
chicola Bay and River
and is one of the first
landmarks visitors see
when crossing the bridge
into Apalachicola. A key
feature of the pier design
is the addition of nine
ADA-accessible  fishing
areas, ensuring that peo-
ple of all abilities can
experience the pier. In
addition, ball fields in
Apalachicola and Carra-
belle will receive an up-
grade in the form of new

lighting and signage and ki

a new pickleball court
in Apalachicola. TDC
funds are also being used

to replace dune walkovers §

on St. George Island and
Carrabelle
to add 620 feet of Mo-
bi-Mat at eight beach
access points to make
Carrabelle beaches easi-
er to access. In Eastpoint,
plans are on the drawing
board for a public venue

Beach and ,_

Tourism
/i

and park and the board also
recently approved a request to
dredge Eastpoint’s Indian Riv-
er boat ramp located on North
Bayshore Drive.

“This creek has needed to

32nd Annual
Trinity Episcopal Church

HISTORIC
APALACHICOLA

GARDEN |,

MAY 2, 2026

TICKETS

advance $30
day of tour $35

FRIDAY, MAY 1

Evensong Service 6 pm

Trinity Episcopal Church
Reception to follow in Gorrie Square

HOME &

i

193

be dredged for years now,
said Commissioner Jones. “We
have not increased taxes on
our residents. We can now pro-
vide a benefit to our residents
and wvisitors with these TDT
funds.” For more information,
contact Franklin County TDC
850-670-3474

N

)
Comnty oS

SATURDAY, MAY 2

Tickets / Check-in 9am
Silent Auction
Home & Garden Tour 10am -4 pm

9am-2pm
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By Jamie C. WiLLiamson, PHD

Jealousy can be toxic or
healthy for married couples.
Toxic jealousy is a red flag.
But healthy jealousy can actu-
ally signal that you and your
partner want to protect your
bond. For healthy jealousy,
both partners share the blame
for the jealous feelings, and
both have a role in determin-
ing the impact of jealousy on
their marriage.

Toxic Jealousy

Toxic jealousy is rooted in
low self-esteem, insecurity, and
a debilitating fear of aban-
donment. These psychological
drivers can transform a lov-
ing spouse into a “green-eyed
monster” who monitors texts
and emails without permis-
sion, makes accusations of ly-
ing without evidence, engages
in controlling behavior, and
might even stalk their partner.

People who feel jealousy this
intensely are still responsible
for controlling their behav-
1or. Acting out through anger,
controlling, and spying is in-
appropriate, unhealthy, and
damaging to the relationship.
These obsessive actions lead
to conflict and dissatisfaction.
If unchecked, they could be
considered abusive and con-
stitute a “red flag” of concern
that should be addressed pro-
fessionally.

Healthy Jealousy

Healthy jealousy, by con-
trast, is a fleeting, manageable
emotion that often acts as a
protective mechanism for the
relationship rather than a sign
of dysfunction.

Feelings of jealousy natu-
rally and understandably arise
when a person experiences a
real or perceived threat to their
marital relationship. Although
jealousy is more commonly
experienced by people who

Taming the Green-Eyed Monster:

Navigating Healthy Jealousy Together

are insecure, even the most se-
cure people can experience a
twinge of jealousy when some-
one flirts with their spouse and
during circumstances that in-
volve loss of time with or atten-
tion from their spouse. Add a
bit of vulnerability to the mix,
and jealousy escalates, but can
still remain healthy:.
Tortunately, normal, healthy
jealousy can be managed
through open communication,
trust-building, and mutual re-
assurances of commitment.

Shared Blame and Joint
Responsibility

Jealousy in marriage is rarely
caused by just one person, but
rather a combination of one
partner’s internal fears and the
other partner’s actions (or lack
thereof).

Why Blame the Person
Who Feels Jealous?

Rooted in Insecurity:
Jealousy often stems from per-
sonal insecurities, low self-es-
teem, or past traumatic experi-
ences, rather than the partner’s
actual behavior.

Emotional Regulation:
Individuals are responsible for
managing their own emotions
(fear, anger, anxiety) rather
than projecting them onto
their spouse.

Unrealistic Expecta-
tions: Sometimes jealousy
arises from unrealistic de-
mands on a partner’s time or
social life.

Why Blame the Person
Who Causes It?

Inconsiderate Behavior:
At the same time, actions that
trigger jealousy, such as flirting,
keeping secrets, or failing to
prioritize the spouse, can exac-
erbate insecurity.

Lack of Trust/Connec-
tion: Not providing enough
reassurance, emotional close-
ness, or honesty can foster an
environment where jealousy
thrives.

Ignoring Boundaries:
Continuing behaviors that a
partner says makes them un-
comfortable shows disrespect
and erodes marital trust.

Responsibility of the Jeal-
ous Person

While feelings themselves
aren’t “wrong,” the individual
experiencing them is responsi-

[ W

ble for managing their internal
reactions and behaviors.

Root Causes: Identify and
use approaches that will reduce
personal insecurities and in-
crease self-esteem.

Accountability: Be re-
sponsible for owning your
emotions and communicating
them using “I” statements (e.g,,
“I feel insecure when...”) rather
than making accusations.

Behavioral Control:
Practice self-control. Feeling
jealous is natural but does not
excuse expressing those feel-
ings through antisocial behav-
1ors like controlling or spying.

Responsibility of the Per-
son “Causing” Jealousy

People are not responsible
for their spouse’s internal feel-
ings, but they are responsible
for their own actions and how
those actions affect the rela-
tionship’s security.

Avoid Fuzzy Boundaries:
Help create a secure environ-
ment. Don’t display secretive
behavior, break commitments,
or maintain inappropriate
closeness with others.

Provide Reassurance:

In a healthy marriage, partners
act as allies. So, readily offer re-
assurance and adjust behaviors
that may be legitimate jealousy
triggers for a spouse.

Be Transparent: Being
open about schedules or in-
teractions builds trust and can
help rebuild trust if there has
been a past breach.

Bottom Line: Fix the Prob-
lem, not the Blame

If you and your partner need
to navigate healthy jealousy is-
sues, start by acting like coop-
erative allies. Avoid the blame
game. Concentrate on open

W
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communication, setting clear
boundaries, and strengthening
trust. Jealous partners should
examine their insecurities and
learn to express their feelings
constructively. At the same
time, the triggering partners
should be mindful of their
spouse’s vulnerabilities and in-
tentionally avoid actions that
will activate their spouse’s inse-
curities and jealousy. Together,
you can tame the green-eyed
monster. Let me know if I can
help.

Jamie C. Williamson, PhD is
a FL Supreme Court Certified
Family Mediator and mem-

=

ber of the Gottman Referral
Network, with a Certificate in
the Science of Wellbeing and
Happiness from the Harvard
School of Medicine. She is an
owner and partner at Amity
Mediation Workshop, a me-
diation practice specializing
in “friendly divorce” media-
tion and psycho-educational
couples counseling. Dr. Jamie
speaks frequently on relation-
ship topics like jealousy and au-
thors the blog “Work it Out.”
You can find her online at ami-
tymediationworkshop.com

THE GALLERY 2T

Open Wednesday - Saturday 10-3
riocarrabelle.com
The Gallery at Rio Carrabelle on Facebook

riocarrabelle@gmail.com
Bill 8506536426




March 2026

Forgotten Coast Living Page 19

Farmhouse, contemporary,
beachy chic, urban — which-
ever direction you may be con-
sidering for your next project,
the combination of painted
and wood cabinets is here to
stay for now as trends for 2024
are warm, cozy, and sophis-
ticated. Knotty alder, cherry,
rustic maple, maple, white
oak, oak, and hickory are all
woods available for cabinetry
at Granite Plus and we have a
wide range of stains available.
It is always a good idea to select
your countertops at the same
time to ensure a stain has been
selected that will translate into
a lovely, refined, finished space.

Knotty Adler

Cherry with Heather Stain

The natural character and
grain of wood species like
knotty alder, rustic maple, and
cherry make these an elegant
selection for a rustic farm-
house-style kitchen. When se-
lecting a door style for a rustic
farmhouse look, you can con-
sider a shaker door with a wider
rail or one with no bevel on the
inside of the frame such as the
Waverly door from WI Cabi-
netry or the Craftsmen door
from DuraSupreme Cabinetry.

Lifestyle

Design and Culture: The Woods

Cashew

Kitchen Design by Granite Plus. Lower cabinets are maple with a poppyseed stain in combination with linen white
and Cyberspace painted cabinetry. The upper cabinets are the Homestead door and the island and lower cabinets
are the Lauren door. The countertops are Carrara Quartz from Vadara W|th Monte Blue granite on the island.

Ll

Kitchen Design by Granite Plus. Island is Knotty Alder with a weathered finish and the perimeter is Pearl.

GRANITESPIS

“WEWILL, WEWILL, ROCKYOU

COUNTERTOPS - CABINETS - FLOORING
850-236-6363

For a modern farmhouse look,
maple or white oak are good
choices as these woods will
have softer graining. A beveled
shaker door style is a charming
selection for this look.

For a contemporary or urban
look, try cherry, maple or white
oak in the Camden door style,
a solid wood door. Another
great option is the Moda door
style with an exotic veneer
which gives you the choice of
a vertical or horizontal grain to
add a bold statement through-
out your space.

Beachy chic, or what I would
consider a transitional design,
is usually somewhere in be-
tween traditional and mod-
ern. The newest door style, the

skinny shaker, is a perfect
door style for this. The Re-
ese door by DuraSupreme is
available in cherry, maple or

white oak. From light to dark |

stains, all are fair game with
this trend and will depend on
the countertop selection.

If you would like to find

out more, you can visit
Granite Plus at 17801 Ashley
Drive or call our showroom
at (850) 236-6363 and a proj-
ect manager will assist you.
We are locally owned and
operated and look forward
to hearing from you!

Get a free estimate now!

Licensed and

Coastal Repairs
& Paint, LLC

Complete Property
Maintenance Services
for Coastal Florida

Our Services

BobCat Work

Home and Business Repairs
Painting

Pressure Washing

Lawn Maintenance

O A0

770-883-7571

coastalrepairsandpaint.com
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Spring Is Here: Transform Your Outdoor Living Space
with Retractable Screens and Awnings

By Donna GopwiN, OWNER OF
MADE IN THE SHADE

Spring has officially arrived,
and with it comes longer days,
warmer temperatures, and the
perfect opportunity to refresh
your outdoor living space. Af-
ter months of cooler weather,
now is the time to step out-
side, entertain, relax, and truly
enjoy your home. One of the
smartest ways to upgrade your
patio, porch, or outdoor area
this season is by installing re-
tractable screens and retract-
able awnings.

Outdoor living has become
more than just a trend, it’s a
lifestyle. Homeowners want
flexible spaces that provide
comfort, shade, and protec-
tion without sacrificing beauty.
That’s where retractable sys-
tems shine.

Create Comfort Without

Losing the View
Retractable screens allow

you to enjoy fresh air while

) g

keeping out unwanted guests
like mosquitoes, flies, and oth-
er pests. They also help reduce
glare and harsh sunlight while
maintaining your view of the
outdoors. When not in use, the
screens disappear seamlessly
nto a housing cassette, pre-
serving the open feel of your
space.

Whether you have a covered
porch, lanai, garage opening,
or large patio enclosure, re-
tractable screens create a ver-
satile environment. You can
host dinner parties without
worrying about bugs, watch
the sunset without squinting,
and let the breeze flow through
your home.

Shade When You Want It
Retractable awnings take
comfort to the next level by
providing instant shade at the
touch of a button. Spring sun-
shine feels wonderful until it
becomes too intense. A retract-
able awning gives you control

i) &

SHUTTERS

BLINDS

over how much sun reaches
your outdoor seating area.

Not only do awnings create
a cooler and more comfortable
outdoor environment, but they
can also help reduce indoor
heat gain. By shading windows
and patio doors, awnings less-
en the strain on your air con-
ditioning system and may im-
prove energy efficiency during
the warmer months.

Today’s retractable awnings

are available in a wide range
of fabrics, colors, and patterns,
allowing you to complement
your home’s exterior style.
TFrom classic neutrals to bold
stripes, there’s a design option
for every aesthetic.

Expand Your Living Space

Think of retractable screens
and awnings as an extension
of your home. They turn pa-
tios into outdoor living rooms,

OUTDOOR SHADES

Proudly Transforming Residential and Commercial

Interior and Exterior Spaces on the Forgotten Coast

L

:0 Worry-Free Warranty
‘s, Industry-Leading Brands

'IZ[ We Measure and Install

DRAPERY

porches into peaceful retreats,
and backyards into entertain-
ment hubs.

Imagine enjoying your morn-
ing coffee in the shade, hosting
spring gatherings with friends,
or unwinding in the evening
without battling insects. These
upgrades add both functional-
ity and value to your property.

Spring Is the Perfect Time
to Upgrade

Installing retractable screens
and awnings in the spring en-
sures you're ready to enjoy the
entire outdoor season. With
summer just around the cor-
ner, now 1s the ideal time to in-
vest in comfort, flexibility, and
style.

If you’ve been dreaming
about enhancing your outdoor
space, consider retractable
solutions that adapt to your
lifestyle. Spring is here and
your backyard is ready for its
transformation.

MADE IN THE

SHADE

Blinds « Shades  Shutters » Draperies

Request a Free In-Home Consultation

DECORATIVE GRILLES

(850) 814-6374
MITSBAYWALTON.COM
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By SeaN DIETRICH
My truck cab was filled with
three barking dogs and one id-
iot. The dogs were in the back-
seat. The idiot was behind the
wheel.
“Sit down!” the idiot kept
saying.
But my dogs do not sit when
I drive. They never sit. They
dutifully explore their space
when the vehicle is underway.
To the untrained eye my dogs
appear to be acting disobedi-
ently. But that’s not it. Really,
they are just looking for food.
They are always looking for
food. They even look for food
in places where there has nev-
er been any food, such as my
bathroom. In a pinch, they will

Sean of the South: Dogs

even resort to eating non-food
items such as my reading glass-
es, my sandals, sheetrock, etc.

But they particularly go cra-
zy when in my truck because
they know the odds of finding
abandoned food here are ex-
ponential. Thus, they are con-
stantly on the lookout for ex-
pired Corn Nuts, old pistachio
shells, or a petrified French fry
predating the Reagan adminis-
tration.

So we finally arrived at
the dog park. I turned them
loose. They ran. They chased
squirrels. They wrestled. They
hunted around for any threat-
ening or suspicious objects so
they could sniff’ them, bark at
them, then pee on them.

And then, basically, all the
dogs in the dog park just stood
around. That’s all the dogs
do there. They play for short
bursts, then they stand around
and look at their owners.

“Why do dogs just stand
around at dog parks?” one dog
owner asked the group of us
dog owners who were also, as it
happens, just standing around.

Another dog owner said,
“I drove forty-five minutes to
get here, just so my dog could
stand around.”

One of the other dog owners
remarked, “You ever wonder
what would happen if dog and
human roles were reversed?
What if DOGS took US to
human parks? Would we go to
the bathroom in front of each
other?”

We all just looked at him.

And, of course, at dog parks,

dogs snift each other’s rears. 1
don’t know why dogs do this.
This behavior has always per-
plexed me. They are not picky
about whose butts they sniff.
They’ll sniff any butt you give
them. I’'ve read that rear-sniff-
ing is a primal greeting of sorts
wherein complex pheromone
scents are exchanged. But I
think it’s something dogs do
because they like nasty things.
I have been owned by 13
dogs in my lifetime. And I have

Musings

learned that dogs are not above
wallowing in stinky objects. I
have seen my dogs roll them-
selves in everything from cat
feces to armadillo remains.

And one time when I was in
a major city—this is a true sto-
ry—walking my bloodhound
after hours, we were near the
dumpsters. It had been a long
night. I had just given a speech
and I was tired, so I wasn’t pay-
ing attention.

When I got back to the hotel,
the clerk looked at me and said,
“Sir, there’s something in your
dog’s mouth.”

“Drop it, Thelma Lou!” I
said.

It turned out to be—remem-
ber I am not kidding—a re-
tired breast implant. The thing
hit the floor.

The clerk and I stared at the
prosthesis and, in a moment I
will never forget, the clerk said
flatly, “Double D.”

I’'m running out of room
here, but I'll close by saying,
the more I learn about people,
the more I like my dogs.

When Hell Freezes Over.

Who You Gonna Call?

Experience AC and Heating Comfort Like Never Before
with Deeson Residential & Commercial Services

At Deeson AC and Heating, we’ve provided on-time and reliable
HVAC services for over 20 years. We put your satisfaction first.

Our HVAC experts are professionally trained and certified to provide
you with the best service each time.

We’re dedicated to providing reliable

Whether it’s a repair or installation job, our team
is here to work with you every step of the way.

HVAC services that you can trust.

Deeson AC and Heating

3850 CR 386 S

Port St. Joe Fl 32456

O After-Hours Emergency Service
Q Air Conditioner Service
o Heat Pump Services

Q Preventative Maintenance

(850) 899-1375

deesonacandheating.com
deesonacandheating@gmail.com
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Your Local Realtors on the Forgotten Coast

REAL ESTATE, Deb Robertson is a local real estate agent who knows the St. George Island market
L and takes a hands-on approach with her clients. She helps buyers and sellers

139 W Gulf Beach Drive understand the details that matter, from rental potential to HOA considerations, and

St. George Island, FL 32328 often works with out-of-area clients. Deb is active in the community and focused on

678-488-0005 making every transaction a positive experience.

850-799-1230

BeachDaysForever.com

Deb Robertson

The key to Kara's success in real estate is her unique ability to connect to her

NAUMANN customers and their needs.

REAL ESTATE, This “high-touch” approach focuses on listening to her customers and partnering
with them on a plan of action to find the perfect property.

139 W Gulf Beach Drive Kara also understands that buying a property in a vacation destination market is
St. George Island, FL 32328 unlike the typical purchase of a land-locked property, and her ability to navigate
(850) 653-7753 these complex transactions is unmatched.

Kara@BeachDreamsNow.com

CLIFF & SHEILA HOLMES
C: 615-594-5300 | O: 850-296-3716 readl

e-mail: sheilaholmesrealtor@gmail.com Real Broker, LLC

ELECTRICCARTQ) (& &
WATERSOUND ' ! 'l -
JOIH the (850) 233 0020 [i i ik

Nelghbo hm www.ElectricCartWatersound.com
Fu SHOP BY

BRANDS

@ Club Car @ Denago EV @ Atlas
@ starEV @ Evolution @ GEM Car @ Epic

Book Your Dream Vacation Today

Sunny Beach Retreat B in Mexico Beach, FL
Unobstructed Gulf View - 2 BR/2BA Ground Floor Unit

1 Block from the Beach - Pedestrian Crossing & Ramp

www.visitfloridabeaches.com/rentals/sunny-beach-retreat-b
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PE%/Y kWSUCCESS info@callthepeevys.com | 850.227-3335
EEV KELLERWILLIAMS. REALTY

CONNECT WITH US

Whether you’re dreaming of a new home, considering selling your property, or exploring investment
opportunities, The Peevy Team are your local Realtors to assist you every step of the way.

REDUCED

pain 4

1572 Se
e

St. George Island Plantation
1 Acre First Tier Lot | Great Gulf View
$430,000 | Diane Peevy 850.527.2580

116 W Seascape Dr
50’ Gulf Front Lot on Cape San Blas
$699,000 | Matt Peevy 850.788.8257

“X” Flood Zone, Cape San Blas
$389,000 | Matt Peevy 850.788.8257

NEW LISTING
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197 Cape Pointe | Gulf Front Condo
3 Bed | 2 Bath | 1,440 Sq Ft.| Fully Furnished
$655,000 | Matt Peevy 850.788.8257

Brighton By The Sea | Gulf Front
3 bed | 4 bath | Community Pool | $849,000
Diane Peevy 850.527.2580

6986 CR 30A | Gulf Front
4 Bed | 3 Bath | 2,460 sq. ft. | $1,475,000
Matt Peevy 850.788.8257

What could your home
equity be in today's market?
Find your valuation now

www.MyHomeValuation.ai

Matt Peevy Ashley Peevy Bill Peevy Diane Peevy
Sales Associate Sales Associate GRI Broker Associate, GRI
850.788.8257 850.867.7100 850.527.2579 850.527.2580

509 Cecil G. Costin Sr. Blvd., Suite A, Port St. Joe FL 32456 | info@callthepeevys.

com| 850.227.3335
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FEATURED HOMES + LOTS
Deacts (i
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204 POND CYPRESS | Water Views From Every Window Facing Bay
Short Walk To Pool I'5 Bed | 3 Bath 1 2,535 SF

New Price $784,000 | MLS 321173

. e/ ——— 1 RS ReoR » BTRCR W
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135 SALTSPRAY COURT | Near Village Center 610 TIDE WATER DRIVE | Across From Park
4 bed 3.5 Bath |2 En-Suites 12,684 sf | $850,000 Sale Includes Windmark Approved House Plans
Most Versatile Floor Plan In WindMark | MLS 325200 21 Acre (119 X 727) Lot | $179,000 | MLS 320898

St. Joseph Bay

528 WINDMARK WAY LOT | Bay Views 344 TIDE WATER DR.
$299,000 | .3 Acre Lot | Steps To Beach + Green Space 4 Bed | 3 Bath | 2,125 SF | $630,000
On Cul-De-Sac In Gated Section | MLS 321196 Loaded With Upgrades | Attached In-Law Suite | MLS 325077

Sheila Holmes

C: 615-594-5300 | O: 850-296-3716
e-mail: sheilaholmesrealtor@gmail.com real

Real Broker, LLC




