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Building the Future: Forgotten Coast Unveils Career Pathways

The Forgotten Coast is tak-
ing a major step toward se-
curing its economic future. A
newly unveiled program called
the Gulf County Workforce
Pathways Initiative — devel-
oped under the Triumph Gulf
Coast banner — is poised to
transform how local students
and adults prepare for careers
in two of the region’s most vi-
tal industries: public safety and
maritime trades.

The program’s vision is
clear: “To build a sustainable
workforce pipeline that pre-
pares Forgotten Coast stu-
dents and adults for high-de-
mand, well-paying careers
— strengthening public safety,
growing our maritime econo-
my, and investing in our com-
munity’s future.” Its two an-
chors are a Fire Academy and
a Maritime Academy, ecach
designed to address workforce
shortages that local employ-
ers and fire departments have
struggled with for years.

A True Communaty Effort
Gulf District Schools serves
as the lead applicant, oversee-
ing program administration
and CTE integration across

WITH PHONE CAMERA

approximately 1,800 students
at four public schools — over
60% of whom are econom-
ically disadvantaged. Tom
P. Haney Technical College
contributes curriculum devel-
opment and instructional sup-
port. Eastern Shipyard rounds
out the partnership as the pri-
mary workforce partner, cur-
rently projecting 337 new jobs
— jobs the initiative is directly
designed to fill.

The Fire Academy

The Forgotten Coast has long
relied on volunteer fire service.
The Fire Academy directly ad-
dresses the need to transition

volunteers into carcer irofes— weldinil shiEﬁtting. and skilled
Neighborhood
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sionals and train the next gen-
eration from scratch. Located
on county-donated land in
White City — a midpoint be-
tween Port St. Joe Jr/Sr High
School and Wewabhitchka Jr/
Sr High School — the acade-
my will deliver hands-on, cer-
tification-aligned instruction to
25 or more students per year,
with close ties to Gulf Coun-
ty fire departments for on-site
training partnerships.

The Maritime Academy &
Mobile Welding Lab

The Maritime Academy will
offer training in marine en-
gine repair, vessel operations,
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trades including Electrical,
HVAC, and Plumbing. It will
be based at the former Arizona
Chemical Plant site in Port St.
Joe — a 33-acre property adja-
cent to the bay and Intracoast-
al Waterway, walking distance
from Eastern Shipyard.

The most innovative piece
of the initiative is the Mobile
Welding Lab — a 102” x 53’
DOT-certified trailer supplied
by The Pioneer Group featur-
ing 6 Lincoln Electric welding
booths, 2 VR simulation sta-
tions, MIG/TIG/Stick weld-
ing capability, a plasma cutter,
and full climate control with its
own Generac generator. The
lab can travel to any site in the
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region, bringing professional
training directly to students
in Wewahitchka and beyond
— eliminating the geographic
barrier that has long limited
rural workforce development.

The Timeline

The initiative launches in
Summer 2026 with grant ap-
plications and partnership fi-
nalization, followed by facility
renovations and first-cohort
enrollment in  2026-2027.
Full implementation and ex-
panded enrollment follow in
2027-2029, with the program
reaching full sustainability —
approximately 25  students
annually and a strengthened
paid fire service capacity — by
2033.

Learn More

For enrollment details, part-
nership opportunities, or more
information, contact:

Melissa Hancock — 850-340-
6194 or 229-8256 | mhan-
cock@gulf.k12.flus

Karen Shiver, CTE Director
— 850-229-8256 | kshiver@
gulfk12 fl.us
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1716 JASMINE WAY 110 W OVATION DR 2009 TURPENTINE TRL
ST. GEORGE ISLAND, FL CAPE SAN BLAS, FL ST. GEORGE ISLAND, FL
Gulf Front | 6 Bed | 4.5 Bath | $3,395,000 Gulf Views | 4 Bed | 3.5 Bath | $1,535,000 Plantation | 4 Bed | 4 Bath | $1,195,000
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Heated Pool | 3 Bed | 3.5 Bath | $1,175,000 Canal Front | 4 Bed | 3 Bath | $589,000 Bay Front | 1.33 Acres | $479,000

Shannon Lease | Realtor® | 850-653-5183 Cameron White | Realtor® | 850-273-3543 Deb Robertson | Realtor® | 678-488-0005
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Small Business

What Your Logo Says About Your Business Before Anyone
Reads a Word

By Cara GOODMAN, OWNER OF
CEB DESIGN STUDIO

You've got about three sec-
onds.

That’s roughly how long it
takes a potential customer to
form a first impression of your
business — and most of that
judgment happens before they
read your name, your tagline,
or anything else you've careful-
ly written. It happens the mo-
ment they see your logo.

We don'’t often think about it
that way. Most business owners
think of a logo as a formality
— something you need before
you can print business cards or
launch a website. But the truth
15, your logo is doing active
work every single day, either
building trust or quietly erod-
ing it.

The silent conversation
your logo is already
Having

When someone sees your
logo for the first time, their
brain immediately starts an-
swering questions they didn’t
consciously ask:

Is this business legitimate? Is
it worth my time? Does it feel
like “my kind of place™?

A polished, well-craft-
ed logo signals that you take
your business seriously — and

-l

by extension, that you’ll take
your customers seriously. It
communicates stability, pro-
fessionalism, and attention to
detail before a single word is
exchanged.

A dated, cluttered, or incon-
sistent logo sends the opposite
message. It doesn’t matter how
good your product is or how
excellent your service is. If the
first visual impression doesn’t
hold up, many customers won’t
stick around long enough to
find out.

This isn’t shallow — it’s hu-
man psychology. We are wired
to use visual cues as shortcuts
for trust.

What “bad” actually looks
like

Bad logos rarely look ob-
viously terrible. More often,
they just look forgettable — or
worse, they look like a business
that’s trying to save money in
the wrong places.

Here are the most common
problems local businesses run
into:

* Too much going on. A logo
that tries to show everything
— the product, the location,
the founder’s name, three dif-
ferent fonts — ends up com-
municating nothing clearly.
Simplicity isn’t laziness. It’s
discipline.

e Clip art and stock icons. If
your competitor in the next
town over uses the same
wrench graphic or coffee cup
silhouette, your logo 1sn’t do-
ing any work to differentiate
you. Generic imagery is for-
gettable by design.

* Tonts that don’t match the
brand. A family law firm
using a bubbly script font.

A children’s boutique us-
ing a heavy industrial type-
face. Fonts carry mood and
meaning — a mismatch
creates subconscious friction
that customers can’t always
name, but they feel it.

* Poor scalability. A logo that
looks fine on a website ban-
ner but turns into an unread-
able blob on a business card
— or worse, on a vehicle
wrap or storefront sign — is
a logo that wasn’t designed
for real-world use.

What the right logo
actually does for you

A professionally designed
logo works harder than most
business owners realize.

It creates instant recognition.
Think about the businesses in
our community that have been
around for decades. Part of
what makes them feel like insti-
tutions is that you've seen their
mark over and over, in consis-
tent contexts. That familiarity
1s built, not accidental.

It gives you visual consistency
across every touchpoint — your
website, your social profiles,
your signage, your packaging,
your invoices. When all of
those things look cohesive, cus-
tomers feel like they’re dealing
with an organized, trustworthy
operation. When they don’t
match, something feels off even
if the customer can’t articulate
why.

It attracts the right custom-
ers. Design speaks to specific
audiences. A rustic, hand-let-
tered mark draws a different
crowd than a clean, modern
geometric mark — even if
both businesses offer similar
services. The right logo acts

as a filter, attracting the peo-
ple most likely to connect with
what you offer.

And it holds its value over
time. A well-designed logo
doesn’t need to be replaced
every few years. Done right, it
grows more recognizable and
more trusted the longer it’s in
use.

When it's time to take a
hard look

If any of these sound famil-
iar, it may be worth a conversa-
tion about your visual identity:
* Your logo was made by a
friend as a favor, or put togeth-
er quickly using a free online
tool
* You've rebranded your ser-
vices or your target market has
shifted, but your logo hasn’t
changed with it
* You feel embarrassed hand-
ing out business cards or hesi-
tant to put your logo on a vehi-
cle or storefront
* Customers sometimes con-
fuse you with a competitor
*  Your logo looks different
across your website, social me-
dia, and printed materials
None of these mean your busi-
ness is failing. They just mean
your identity hasn’t
caught up with where your
business actually is — and
where it’s trying to go.

visual

Design is an investment,
not an expense

Here on Florida’s Torgotten
Coast, local businesses are the
backbone of this community.
The ones that grow and endure
aren’t always the ones with the
biggest budgets — they’re the
ones that understand the value
of showing up professionally at

Branding That Works as Hard as You Do.

“Cara’s branding package didn’t just give Poo Poo Crew a
facelift—it gave us a whole new level of credibility and
confidence. Thanks to her creative genius, we went from basic
to booming, tripling our client base and stepping into a truly
professional league.” -Sammy, Qwner

www.cebdesignstudio.com | 256.698.1203 | carab1203@gmail.com

every touchpoint.

Your logo is the face of ev-
erything you do. It’s on your
signage when someone drives
past. It’s in their email inbox.
It’s what their friend sees when
they tag you in a post. It’s
working for you — or against
you — around the clock.

Getting it right isn’t vani-
ty. It’s strategy.

CEB Design Studio is a graph-
ic design firm serving busi-
nesses in the Florida area and
beyond. We specialize in brand
identity, marketing design, and
web presence. If you’d like
a free, no-pressure review of
your current logo and brand-
ing, reach out at carabl1203@

gmail.com.
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What the Surge in Cape San Blas and St. George Island
Property Values Means for Your Net Worth

There is a moment that
catches a lot of TForgotten
Coast homeowners off guard.
They bought their place years
ago — maybe a beach cottage
on Cape San Blas, maybe a
family getaway on St. George
Island — and they have been
quietly enjoying it ever since.
Then one day a neighbor sells,
or a real estate mailer lands
on the kitchen table, and the
number stops them cold. Their
property is worth how much?

Opver the past several years,
property values in Gulf and
Franklin counties have climbed
at a pace that has outpaced
many larger and more well-
known Florida markets. What
was once one of the most af-
fordable stretches of pristine
coastline in the country has
quietly become one of its most
sought-after. For homeowners
who have been here all along,
that is genuinely good news —
but it also comes with a set of
financial decisions that deserve

careful and deliberate thought.

You Have Built
Wealth. Now What?

Equity 1s wonderful, but it
sits in your property doing
nothing unless you make a de-
liberate choice about what to
do with it. For many Forgotten
Coast homeowners, the surge
in property values has created
a level of wealth they may not
have anticipated — and that
wealth creates both opportu-
nity and responsibility in equal
measure.

The question becomes stra-
tegic: are you holding, selling,
borrowing against, or passing
this property on? Each path
has meaningfully different fi-
nancial and tax implications,
and cach deserves a different
kind of planning. Understand-
ing your options before making
a move is essential.

If You Are Thinking About
Selling

If you sell a property that

has appreciated substantially,

Real

you may face capital gains tax-
es that catch you off guard. For

FINANCIAL GRODUP

a primary residence, the IRS
allows an exclusion of up to
$250,000 for single filers and
$500,000 for married couples
— but vacation and investment
properties do not receive that
same exclusion.

If you purchased a St. George
Island rental home ten years
ago for $350,000 and it is now
worth $900,000, you could be
looking at a significant taxable
gain. A 1031 exchange allows
you to defer capital gains by
rolling proceeds into anoth-
er investment property — but
that strategy requires careful
planning well before the clos-
ing date. Waiting until after
you have signed a contract is
almost always too late.

If You Are Holding and
Want to Leverage the Eq-
uity

Many families along the For-
gotten Coast have deep roots
here, and the property is not
just a financial asset — it is a
piece of family history. That

At Gulf Financial, we make

Estate Planning fast and easy.

ESTATE PLANNING includes a Will, Trust, and
Medical Directives. Find out how to get yours
done for FREE when Asset Management is

included.

is completely understandable,
and there is no obligation to
sell simply because values have
risen. But there are still smart
ways to put that equity to work
without ever putting a for-sale
sign in the yard.

A home equity line of credit
or cash-out refinance can un-
lock capital for other invest-
ments, diversifying your overall
financial picture rather than
leaving the bulk of your net
worth concentrated in a single
piece of coastal real estate. Of
course, borrowing against your
home carries its own risks and
should be approached with
guidance.

If You Want to Pass It to
Your Children or Grand-
children

Waterfront property is not
the kind of asset that fits neatly
into a simple will. High values,
multiple heirs, carrying costs,
and estate tax thresholds all
combine to make coastal prop-
erty one of the more complex
assets a family can transfer. A

Call 833-403-4041 or visit gulffinancialgroup.com

Investments involve risk and are unless otherwise stated are not guaranteed. Past performance is not an indicator of future results.

7104 Laird St., Ste. 300 | Panama City Beach, FL 32408

trust can minimize estate tax-
es, avoid probate, and set clear
expectations among heirs. The
step-up in basis rules that cur-
rently apply at death can also
significantly reduce capital
gains exposure for your chil-
dren — but these rules have
been subject to legislative dis-
cussion in Washington, making
sooner rather than later a rea-
sonable approach.
The Bottom Line

The rise in property values
along Cape San Blas and St.
George Island is a genuine
wealth-building event for the
families who have been part
of this community. But wealth
that 1s not managed is wealth
that 1s easily lost — to taxes,
poor timing, or simply the ab-
sence of a plan. A conversation
with a qualified financial advi-
sor who understands the local
market is one of the most valu-
able investments you can make
right now — and the best time
to have that conversation is be-
fore you need it.

SN
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The Carrabelle Chamber of
Commerce invites you to
experience a fun-filled day
along the beautiful historic
Carrabelle Florida Riverfront!

Apalachicola Boat &

Car Show April 18

The Apalachicola Bay Chamber
of Commerce will present the
27th Annual Boat & Car Show
on April 18 from 10am to 3pm
at Riverfront Park in Apala-
chicola. Come see Boats, Cars
and Golf Carts of all makes and
models while enjoying the re-
laxed atmosphere of Apalachic-
ola. If you would like to register
your Car, Boat or Golf Cart for
the show, you can visit Apala-
chicolabay.org to download a
form or stop by the Chamber
office in Apalachicola.

Carrabelle Riverfront Fest April 25

The 2026 Carrabelle Riverfront
Festival, scheduled for April 25,
is a full day of family-friendly
activities, live music, unique
entertainment, colorful arts &
craft vendors, and delicious
food vendors. There will be
plenty of activities for the young
and old along the beautiful
historic harbor. Visitors can
browse tons of festival vendors
and booths with unique arts
and craft items, delicious food,
yummy freats and interesting
products. Food vendors will be
offering shrimp, conch fritters,
BBQ, kettle corn, funnel cakes,
shaved ice, cotton candy, pork
skins, and more. Plus, there will
be family-friendly exhibitors
with engaging local displays.

Visit
Floridasforgottencoast.com
to check out the
updated website!
Are you a tourism

business owner?
Reach out to update
your free listing on
the website.

The 2026 SGI Brewfest will
be held on Saturday, April 18,
2026 from 1-4 pm (Eastern) in
the public parking area adjacent
to SGI Lighthouse Park. The
SGI Brewfest is a one-day beer
tasting festival to promote the

Historic Home Tour

May 2 in Apalachicola
The Historic Apalachicola
Home and Garden Tour returns
Saturday, May 2. Come explore
some of the community’s most
distinctive homes. A featured
highlight this year is a residence
redesigned by noted Modernist
architect Hugh Newell Jacob-
sen. The weekend begins Fri-
day, May 1, with a 6 p.m. Even-
song service and reception. On
Saturday, a public silent auction
opens at 9 a.m. on the church
grounds.

Want more history? The Apala-
chicola Area Historical Society
(AAHS) announces the return
of its popular self-guided his-
tory tour, “If This House Could
Talk,” May 2 -17 throughout
historic Apalachicola. This free
event transforms the town into
an open-air museum where vis-
itors can explore local history
through engaging visual story-
boards.

appreciation of craft beer. All
proceeds benefit the Franklin
County Humane Society. This
year’s event features an even
broader selection of amazing
craft beers, friendly faces and
furry friends. This is a very
limited engagement and tickets
must be purchased in advance.
Tickets will NOT be sold at the
door so buy your tickets early!

Celebrate Estuaries
Day at ANERR May 1

The Apalachicola National Es-
tuarine Research Reserve will
celebrate Estuaries Day on Fri-
day, May 1st, from 1:30-5:30
pm E.T. in Eastpoint. The event
is free and will include fun
educational activities for kids
and adults, and estuary-themed
games. Please note that all chil-
dren must be accompanied by
an adult. New activities will
be debuting this year such as
ink block art printing, Be Bay
Aware, the junior water qual-
ity lab, and living shoreline
demonstrations. Old favorites
will be returning, including the
cast net game, the wacky water-
front race, aquatic animal touch
tanks, live oyster microscope
viewing, glass grinding and
sand art, Be-A-Bear, and more!

FSU Marine Lab

Open House April 25

FSUCML’s Open House will
take place on April 25, 2026!
Join us for a day of hands-
on educational displays, food
trucks, a silent auction, and a
celebration of scientific knowl-
edge. The FSU Open House
highlights the work of FSU’s
scientists and their graduate
students, providing a unique
opportunity to explore research
focused on coastal and marine
ecosystems.

Mid April
through May
Franklin County
Events

April weekly - Yoga

April weekly- Apalach Ghost Tours
April 11, 25 - Apalachicola Farmers”
Market

April 11 - FCA Wrestling Golf Seramble
April 18 - Apalachicola Boat and Car
Show

April 18 - SGI Brewfest

April 22 - Celebrate Earth Day,
Apalachicola

April 25 - FSU Coastal Marine Lab
Open house

April 25 - Carrabelle Riverfront Festival
May 1 - Cape St. George Lighthouse
Full Moen Climb

May 2 - Trinity Home & Garden Tour
May 2-17 - If This House Could Talk
May 2, 16 - Carrabelle Country Farm-
ers’ Market

May 9, 23 - Apalachicola Farmers’
Market

May 30 - Drone Light Show Apala-
chicola

May 31 - Cape St. George Full Moen
Climb

Sign up to receive monthly
Franklin County event and
news at

Floridasforgottencoast.com
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FEATURED PROPERTY

328 SALT CREEK LANE

4 Bedroom 2 1/2 Bath Townhome, Mexico Beach
2 Car Garage - 2011 Jeep Wrangler included with the Sale
Corner Lot with View - No carpet in this Unit!
$359,900 | MLS: 327913A

SHEILA HOLMES HOLMES ON THE COAST
C: 615-594-5300 | O: 850-296-3716

Windmark Office feal
101 Good Morning St, Suite 101

Port St Joe, Fl. 32456 Real Broker, LLC

Watersound®” is a service mark of The St. Joe Company and is used under license.
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Largest Selection of Golf Carts

CLUB CAR STAREV EVOLUTION

Panama City Beach | /| lectriccartwatersoundcom EElECTR |CCART

(850) 233 0020 WATERSOUND
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Tucked away on quiet East First-Tier Gulf View F ‘,. N :
Pine Ave on SGI, “The . Beauty with Private Pool! — - R
Anchor” is a charming island — 848 E Pine Ave — Don’t miss your chance to — 617 E Gorrie Drive —
ST. GEORGE ISLAND own this first-tier beach ST. GEORGE ISLAND

cottage surrounded by lush
native vegetation and coastal greenery. This 3-bedroom, 2-bath home
has an open and warm, inviting feel and offers the perfect opportunity for
someone to add their own style and updates. Offered at $625,000

Call Kora /51‘ gpw" /bm':/a,ié s%ou)mvg/ Call /51‘ more mﬁr/nafwn Zéﬂ/aé/],/
LISTED BY ‘Rara Wm W Roberfion

REALTOR® | 850-653-7753 REALTOR® | 678-488-0005

Kara@BeachDreamsNow.com Deb.Robertson@NaumannGroup.com

home with sweeping Gulf views on St. George Island! This 4
bedroom, 2 bath retreat offers coastal charm, updated features,
and an unbeatable location. Offered at $1,100,000

. 8 8 @
" & 8 @
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" & & &

Family-friendly fun and open 6 days a
week. Bring the family and enjoy our
full bar, and delicious food!

3102 Hwy 98
Mexico Beach, FL 32456
850-648-5000
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Sheriff’s Second Chance Inspires Organ
Donation Awareness Across Franklin County

At the Franklin County Sher-
iff’s Office, you can find the Do-
nate Life flag waving proudly
from the flagpole. April is ded-
icated to Donate Life Month,
which is a nationwide effort
dedicated to raising awareness
about organ, eye, and tissue
donation and the lifesaving im-
pact it has on thousands of in-
dividuals each year. The mes-
sage carries special meaning
as Sherniff A.J. “Tony” Smith
continues to share his personal
life-saving story, turning it into
national advocacy.

About seven months ago,
Sheriff Smith underwent a
kidney transplant. The do-
nor happened to be his loving
wife—the odds of a match
being a miracle in itself. The
life-saving procedure restored
his health and allowed him to
continue serving the citizens
of Franklin County. From ex-
tensive medical testing and
appointments to being placed
on the transplant waitlist—
the experience shaped Sheriff
Smith’s perspective on how
precious life can really be and
the extraordinary generosity
behind organ donation.

Throughout Sheriff Smith’s
experience, he learned how
delicate time can really be while
on the transplant waiting list.
For some, being on the wait-

list means pausing their life,
being away from loved ones,
putting their careers on hold,
making financial sacrifices, and
so much more. Some could be
on the list for months; however,
most are looking at years. Years
of pausing, years of prayers
waiting to be answered, years
of hoping that the next phone
call is a transplant team telling
them it’s their time. Behind
every transplant is a family, a
future, and a renewed oppor-
tunity to live life to the fullest.
Since his recovery, Sher-
iff Smith has worked to raise

wu G

awareness about the impor-
tance of becoming an organ

donor. With newfound energy
and determination, he set out
to establish Donate Life badges
and challenge coins.
Throughout the month of
April, deputies with FCGSO are
wearing special Donate Life
badges to bring attention to the
importance of organ donation.
This initiative aims to encour-
age others to register as organ
donors when obtaining or re-

newing their driver’s licenses
or to consider living donations
for a friend or loved one.

The Donate Life badges also
reflect strong community sup-
port. Local businesses stepped
forward to sponsor the badges,
helping turn awareness into
action. The Franklin County
Sheriff’s Office extends sincere
appreciation to the following
community partners for their
generosity and shared commit-
ment to this cause:

*  Blue Line Innovations

*  Galloway Construction

*  Water Street Seafood

* Jason White Construction
*  Ace Hardware Apalachic-

ola

*  Coastline RV Resort

*  Coastline Clearing

»  TForgotten Coast Automo-
tive

¢ Tallahassee Ford

Sheriff Smith’s story serves
as a powerful example of how
one selfless decision can pro-
vide someone else with a sec-
ond chance at life.

Residents interested in learn-
Ing more or registering as or-
gan donors can visit Donate
Life Florida or speak with their
local driver’s license office.

118/5202:6

Riverfront Park

Details online at

Apalachicola Apalachicolabayorg
et

Bodts Cars + Ciolf Coity © Mefsroycles « Trucks « Compors
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BROADBAND

Better than ever

Get faster, reliable 100% Fiber Internet

Call or visit us today: 850-204-3547
point-broadband.com/ForgottenCoast

SCANTO SIGN UP

Service availability varies by area. Internet speeds are based on a wired connection.
Additional terms and conditions may apply. © 2026 Point Broadband. All Rights Reserved.

The
~N Look Healthy,
QD-IORMON E Feel Alive!
Restoration Center
Look Healthy, Feel Alive

Hormone Imbalance?
Optimize your health

- the natural way with

\aglutide/B12 for weight loss.
eight loss results without hunger,

- |, Call Dr. Chern, MD and Sue Griffin, ARNP today!

thehormonerestorationcenter.com
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Golf at the Bay

The facility surrounded by luscious greenery is open
to the public with a par-72, 18-hole layout.The club

offers a driving range, putting green, pool, a full
service restaurant with fully-stocked bar.

BOOK YOUR

A FAMILY FRIENDLY COURSE NEXT EVENT
FOR ALL SKILL LEVELS WITH s ONLINE

OR CALL US
Open Tuesday - Sunday: 8 am to 4 pm est TODAY:

O 850-227-1751 www.stjoebaygolf.com
700 Country Club Road, Port St. Joe, FL 32456

v

St JAMES

BAY

CARRABELLE, FLORIDA

Explore St. James Bay Experiences

_ : Golf, Pickleball,
e e T, Accommodations, Dining,
A0 Wl DO ‘ s

i . 25 e 2
oo LT Ay r o

151 Laughing Gull Ln .
Carrabelle, Florida 32322
850-697-9606
info@stjomesbayresort.com

WWW.STJAMESBAY.COM
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Toxins are substances that
can harm the body when they
build up over time. Many are
common in modern environ-
ments—found in food, water,
air, and household products.
While small exposures may go
unnoticed, chronic exposure
can contribute to fatigue, ill-
ness, and increased long-term
disease risk.

Common Toxins and Their
Effects

We frequently see five major
categories of toxins in clinical
testing:

1. Mold (Mycotoxins):
Mold toxins such as aflatox-
in M1 and ochratoxin A are
produced by fungi in damp
environments or contaminated
foods, including dairy, cereal,
spices, peanuts, grapes/wine,
and coffee. Symptoms may
include fatigue, headaches, si-
nus issues, breathing problems,
digestive distress, and mood
changes. Long-term exposure
can damage the liver, kidneys,
immune system, and may in-
crease cancer risk.

Understanding Everyday Toxins:
What to Know and What to Do

2. Heavy Metals: Toxic
metals like arsenic, lead, and
mercury are well known, but
antimony, nickel, gadolinium,
and palladium are increasing-
ly common. These are linked
to neurological issues, fatigue,
hormone disruption, cardio-
vascular disease, and cancer
risk. Common sources include
unfiltered  drinking  water
(many metals, including lead),
contaminated ayurvedic herbs
(arsenic), certain seafood like
mackerel and tuna (mercury),
black plastic from take-out
containers, and air fryer use
(antimony), MRIs (gadolini-
um), and cheap jewelry (nickel
and palladium).

3. Glyphosate: This wide-
ly used herbicide is commonly
found on fruits and vegetables,
as well as oat, soy, wheat, and
corn products - even wine and
beer. It 1s also present on treat-
ed grasses like lawns and golf
courses. Glyphosate has been
associated with inflammation,
gut microbiome disruption,
DNA damage, and is classi-
fied as “probably carcinogen-

2

ic.” Exposure occurs mainly
through ingestion and skin
contact.

4. Gut Overgrowth (Can-
dida): Candida is a yeast that
can overgrow when the micro-
biome is imbalanced. This can
lead to bloating, sugar cravings,
fatigue, digestive issues, and
immune dysfunction. It is often
linked to antibiotic use, high
sugar intake (which “feeds” the
yeast), or a weakened immune
system.

5. Hormone Disruptors:
Chemicals such as phosphates
and parabens - commonly
found in plastics and personal
care products - can interfere
with hormone function. They
are linked to reproductive is-
sues, metabolic disorders, de-
velopmental problems, and
increased cancer risk.

How to Know if You're
Affected

Symptoms of toxin exposure
are often nonspecific and may
include fatigue, headaches,
brain fog, digestive issues, skin
problems, and hormonal im-

Struggling with health issues

or unexplained symptoms?

Nutrition Connection Balance

Your Local Health Experts

nutritionconnectionbalance.com

850-227-7931

303 Garrison Ave.

We help by addressing the
root cause and create

+ At-home Functional

personalized plans using:

Health Testing

« Custom Supplement

Plans

« Nutrition Coaching

Make progress.
Feel better.

Book a free

Port St Joe, FL, 32456

consultation today!

Tuesday, April 21
@ 7pm EST
Includes Live Q&A

balances. Because these overlap
with many conditions, testing is
key. At Nutrition Connection
Balance, we offer convenient
at-home test kits using urine
samples to assess mold, heavy
metals, environmental chemi-
cals, glyphosate, and candida/
gut imbalances.

What You Can Do

Reducing toxin burden in-
volves limiting exposure and
supporting the body’s natural
detox systems:

*Remove the source: Ad-
dress mold, filter water, and
avold contaminated foods (e.g.,
follow the EWG Dirty Dozen
for produce, choose organic
grains, and consider mold-free
coffee).

*Choose cleaner products:
Opt for non-toxic personal care
items; apps like Yuka can help
evaluate products such as lip-
stick, soaps, lotions, fragrances,
deodorants, and toothpaste.

*Support detoxification: Eat
a high-fiber diet (aiming for
25-35g per day) and stay well
hydrated.

eLifestyle strategies: Main-
taining a healthy weight can
help eliminate stored toxins,
which are often held in fat tis-
sue.

*Supplementation, detoxing,
and retesting: Regular testing
helps us guide personalized
protocols and track progress.
Make sure your supplements
are third-party tested, such as
with the NSF Standard, as sup-
plements are often unregulated
and may be contaminated.
The Bottom Line

Toxins are an unavoidable

part of modern life - but their
impact can be managed. With
awareness, proper testing and
supplementation, and consis-
tent lifestyle changes, you can
reduce exposure and support
long-term  health. Nutrition
Connection Balance helps cli-
ents nationwide. Visit nutri-
tionconnectionbalance.com or
call 850-227-7931.
If you missed our live webinar
on April 21, head over to our
YouTube (@nutritionconnec-
tionbalance to watch the free
recording!

FREE WEBINAR
HIDDEN TOXINS

Topics Include:

Kent Sayre

AFFECTING YOUR HEALTH

WHY HEALTHY PEOPLE STRUGGLE WITH FATIGUE,
BRAIN FOG, GUT ISSUES, AND INFLAMMATION

¢ How hidden toxins impact energy, gut health, brain fog, and
chronic disease risk

¢ How to tell if toxins may be affecting your health

e Science-based strategies to safely detox and reduce exposure

Mold - Heavy Metals » Glyphosate « Gut Overgrowth « Hormone Disruptors

Certified Nutrition Coach & Functional Wellness Specialist

':':'l

O] scanto Register

or

Register Here:
https://forms.gle/VsCbrJ27SUrNXWVWA

nutritionconnectionbalance.com




April 2026

www.forgottencoastnews.com

Page 13

By Aran M. WATSON, PREsI-
pENT, GOLF+ PCB

To win one green jacket
would be a career milestone for
any professional golfer. Win-
ning at Augusta — The Masters
— the first major of the year —
the one everyone dreams of is
and always will be a career de-
fining achievement. Now Rory
Mcilroy has done it twice, and
in back to back years no less,
joining only Tiger Woods, Jack
Nicklaus, and Sir Nick Faldo in
this illustrious club.

Sure he will have to pick up
the tab for a second year in a
row at the Champions Dinner.
Sure he couldn’t put the green
jacket on himself. Sure he over-
came one of the worst driving
performances in major history.
And on and on and on. We all
feel sorry for Rory.

No we don’t. I jest. Rory is
a great champion with many
worldwide wins to his name.
When he donned the green
jacket in 2025 it was the final
piece in his career grand slam.
But two in a row—well that’s
just special. Rory is living in
rarified air in this era of two

Twice as Nice for Rory

tours (LIV and PGA). He’s
beaten world number 1 Scot-
tie Schefller two years in a row
at Augusta along with a host
of other recent winners like
Justin Rose, Cam Young, and
J.J- Spaun. Rory 1s doing what
Rory does: winning.

We celebrate this accom-
plishment not only because it’s
a known figure in the world of
professional golf but also be-
cause the pressure was on. He
clearly put a pile of it on him-
self to repeat, as is evidenced
by the fact that he admitted he
had spent quite a bit of time
in Georgia playing the course
weeks before the tournament.
Was this an unfair advantage
over the other players? May-
be. But come tournament time
everyone has to play the same
course under the same condi-
tions. And the 2026 Masters
was pretty benign as weather
goes—no rain and no heavy
winds. The greens were a little
firm and maybe even crispy
due to the lack of rain, but
again, everyone plays the same
course. And while many great
players had their chances to

take it to the course, Rory was

just one shot better in the end,
and that’s all it takes.

So how did he do it? Put-
ting for the most part. His put-
ter was deadly on many holes,
and even when he missed, he
missed close for the most part.
His wedge game was solid as
well, with lots of chips and
full wedges that came into
the correct spot of the green.
Long iron play was another
place where Rory had a slight
edge over the field. With his

amazing height, his shots don’t
move as much as some people’s
when they land. Rory could
have lost it with the driver, as in
some stretches he was not hit-
ting fairways; however, when
it counted, his driver was solid
enough, and he found ways to
escape trouble when he did go
wayward.

Now the talk is three-peat,
and for me I say let’s put a pin
in that. Maybe it’s just too ear-
ly to be talking about next year.
What I will wonder about,

o
G

Sports

though, is if Rory can win an-
other major tournament this
year in the 2026 season. Can
he win enough to overtake the
world number 1 spot? Can he
win the FedEx Cup? Those are
more pressing issues for 2026,
but if this Rory keeps showing
up to play, then the other pros
are in for a long year.

Congratulations Rory Mcll-
roy for your second Masters
win! You deserve it.

Euehything
LF

FITTING - REPAIR - RETAIL

541 Richard Jackson Blvd. - Panama City Beach
850-249-2726 | golfplus@graceba.net
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A Gulf in Crisis: What the Mass Dolphin Deaths Along
the Florida Panhandle Mean for Our Coast

Something is wrong in the
Gulf.

Since the start of 2026, at
least 44 bottlenose dolphins
have washed up dead along the
Florida Panhandle coastline
— and the numbers have been
accelerating at an alarming
rate. In March alone, at least
24 dead dolphins were found
on Panhandle shores, with
strandings recorded in Oka-
loosa, Walton, Bay, and Gulf
counties.

For communities along the
Forgotten Coast — where the
Gulf of Mexico is not just a
backdrop but a way of life
— the sight of these animals
washing ashore has stirred
deep concern, grief, and ur-
gent questions that scientists
are still racing to answer.

The Florida Panhandle Ma-
rine Institute typically responds
to 30 dolphin or whale strand-
ings In an entire year, with
fewer than 10 happening on
average by March. What has
unfolded in 2026 has far ex-
ceeded those historical norms,

with more than half of this
year’s strandings occurring in
March alone.

Most of the strandings were
reported in Bay and Gulf
counties, around St. Joseph’s
Bay. All but two of the strand-
ed dolphins were already dead
upon arrival, and those two
died shortly after rescue efforts
began. All of the dead dol-
phins found so far have been
bottlenose dolphins, with the
majority being adults. Nota-
bly, there did not appear to be
any physical injuries or visible
causes of death on the animals
found. That absence of obvi-
ous trauma makes the situa-
tion both more puzzling and
more unsettling.

What is Causing This?

That is the question on ev-
eryone’s mind — and the hon-
est answer, for now, is that no
one knows for certain. The
Florida Panhandle Marine
Institute 1s working alongside
the Florida Fish and Wildlife
Conservation ~ Commission,
the National Marine Fisheries

Service, and other community
partners in the ongoing inves-
tigation. After transporting
each animal, a necropsy is per-
formed if the condition allows,
and samples are sent to a lab-
oratory.

Some locals believe red tide
may be to blame, but officials
say nothing is confirmed until
lab results come back. Red
tide — caused by blooms of
the toxic algae Karenia brevis
— has a well-documented his-
tory of killing dolphins along
Florida’s Gulf Coast. The
Florida Panhandle has seen
multiple dolphin die-offs linked
to red tide. In 2003, almost
100 bottlenose dolphins died
in a Panhandle event coincid-
ing with dense algal blooms,
and brevetoxins were found in
all dolphins tested, traced to
contaminated baitfish in their
stomach contents.

Florida Panhandle Marine
Institute Board President Pa-
mela George has been direct

about the severity. “We have
seen patterns like this. When

1 Charters

ST GEORGE ISLAND FISHING CHARTERS AND BOAT TOURS

Serving St. George Island, Apalachicola, Eastpoint,

Cape San Blas, Indian Pass, Carrabelle, St. Marks

Captain Krista is a St. George Island native and 5th generation

fisherman, specializing in bay and gulf fishing charters around St.
George Island, the Gulf of Mexico and the Apalachicola Bay.

From advanced anglers, novices and even young children, Captain
Krista customizes each charter to ensure her clients’ experience is one

to remember!

This enthusiastic guide enjoys taking the time to teach the beginner

fishermen how to feel for the bite just as much as she enjoys being the

dedicated compliment to her more experienced clients.

Captain Krista's unique assets to this fishing fraternity have established
a list of repeat clientele that she hopes you will soon be a part of.

we had the oil spill, there was
an unusual mortality event.
This is a high number of dol-
phins that we were waiting for.
It’s really unusual to have that
many at one time,” George
said.

What the Community Can
Do

If you come across a live
or dead stranded dolphin or
whale, never push it back out
to sea or remove it. Moving the
animal can destroy critical fo-
rensic evidence and may cause
further harm. The Florida
Fish and Wildlife Conservation
Commission Wildlife Alert Ho-
tline can be reached at 1-888-
404-3922, and the National
Marine Fisheries Service ho-
tline is available at 1-877-942-
5343. When reporting, have a
description of the animal’s size,
condition, and precise location
ready.

Beyond reporting, support
the organizations doing the
work on the ground. The Flori-
da Panhandle Marine Institute
1s still building its new facility

while responding to stranding
calls around the clock. Do-
nations can be made at flor-
idapanhandlemarineinstitute.
com.

Why This Matters Beyond
the Headlines

Dolphins are not simply
beloved animals — they are
indicator species. The health
of dolphin populations re-
flects the health of the broader
marine ecosystem. When dol-
phins die in numbers like this,
it is the Gulf itself sending a
signal.

For a region whose iden-
tity, economy, and spirit are
woven together with the Gulf
of Mexico, what is happening
to these animals is not a dis-
tant environmental story. It is
happening in our backyards.
The most important thing our
community can do is stay in-
formed, report what we see,
and support the people work-
ing tirelessly to find out why
our Gulf is losing its dolphins.

Text or Call to
book today!
850.542.2542

@ 850.542.2542 www.stgeorgeislandcharters.com 0 all trips depart from St. Georges Island, First come, first serve
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Strolling Joes Run Club & The Mermaid Festival Present
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L 5K & KIDS FUN RUN |

PORT ST. JOE, FLORIDA .

. FREE!
# Open to All Kids!
# Special Finish Line Fun!
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m ) jﬂIH US FOR A FIN-TASTIC & SWASHBUCKLING GOOD TIME!

REGISTER NOW AT * _
https://runsignup.com/Race/FL/PortSaintJoe/TailsSails5KKidsFunRun
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By BRIDGET SuLLIvVAN, PA-C,
COASTAL SKIN SURGERY AND
DERMATOLOGY
As we are approaching the
summer months, it is import-
ant to use sunscreen daily, but
to make sure we use it cor-
rectly. Sunscreen is the most
important step in our daily
routine to prevent premature
aging and skin cancer. This ar-
ticle will go over some tips on
using sunscreen properly.
1.) Apply Sunscreen SPF
30 or higher and make sure
it is broad spectrum ( protects
against UVA and UVB)
2.) Reapply every 90 min-
utes
3.) Wear water-resistant
and sweat-resistant sunscreen
if you will be outdoors, on the

e COASTAL

Ten Tips to Know About Sunscreen
F———

beach, or swimming:

4.) Don’t forget your ears,
lips, tops of feet, and hands.
These are common areas peo-
ple miss during application and
are common areas for skin can-
cers.

5.) Apply 15 minutes be-
fore going outside to ensure the
sunscreen has absorbed into
your skin.

6.) Make sure your sunscreen
1s not expired. Expired sun-
screen is not as effective in pro-

SKIN SURGERY & DERMATOLOGY

tecting your skin.

7.) Avoid leaving sunscreen
outside in high temperatures
for prolonged periods. The
heat can slowly break down
some of the active ingredients
that protect your skin.

8.) I you have sensitive skin,
rosacea, or acne-prone skin,
consider purchasing mineral
sunscreen over chemical sun-
screen.

9.) Use enough sunscreen.
Tor full protection, adults typ-

ically need one ounce ( a shot
glass full) to cover the entire
body.

10.) Cloudy skies do not
mean there are no UV rays.
Up to 80% of UV rays can
pass through clouds. Sunscreen
should still be applied even on
overcast beach days.

Sunscreen is one of the
simplest ways to protect your
skin—but small mistakes can
significantly reduce its effec-
tiveness. By applying enough,

reapplying regularly, and cov-
ering often-missed areas, you
can greatly reduce sun dam-
age. Apply your sunscreen this
summer to prevent skin cancer
and keep your skin healthy and
beautiful!

SAME DAY APPOINTMENTS AVAILABLE! CALL (850) 500-DERM

DERMATOLOGY SERVICES OFFERED: ADULT e SURGICAL e PEDIATRIC ¢ COSMETIC

Discover the Coastal Difference. Accepting
New Patients. Make an appointment with

Bridget today! We have a proven

commitment to excellence, and we're
available to you. Now offering Skin Pen
Microneedling Treatments and The Perfect
Derma Peels. We are also a provider for
Nutrafol, EltaMD and ZO Skin Health

DES11N‘

products.

W

., sl

12139 Panama City Beach
Parkway, Panama City Beach, FL

NOW WITH FOUR LOCATIONS TO SERVE YOU:
PANAMA CITY BEACH « MIRAMAR BEACH e FT. WALTON BEACH e NICEVILLE / BLUEWATER BAY
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Wellness Fair at Carrabelle Senior Center April 23, 2026

A new community health fair
1s bringing something simple,
meaningful, and often hard to
access in one place: free care,
real conversations, and practi-
cal support for everyday health
needs. Organized through a
partnership between the local
Food Pantry and the Health
Department, this event grew
out of something deeper than
planning—it came from listen-
ing.

Throughout 2025, pantry
volunteers found themselves
doing more than handing out
food. Week after week, they
stood alongside families navi-
gating health challenges—un-
managed conditions, lack of
transportation, limited access
to screenings, and uncertain-
ty about where to turn next.
Over time, those conversations
made one thing clear: the need
wasn’t just for food, it was for
accessible, preventative health-
care. This health fair is a direct
response to that need.

At the heart of the event are

"HEALTH
SERVICES

completely free health screen-
ings, offering attendees an
easy and approachable way to
check in on their well-being.
Services will include blood
pressure checks, oxygen level
(O2) testing, heart rate moni-
toring, breast cancer informa-
tion, blood glucose testing, and
colorectal cancer screening.
These are the kinds of basic
but critical screenings that can
catch early warning signs and,
in many cases, prevent more
serious health issues down the
line.

Beyond the screenings, the
fair will feature a wide range
of booths and mobile units,
bringing together providers
and organizations from across
the region. The Department
of Health will be onsite offer-
ing vital checks, breast cancer
information, and tobacco and
vape cessation counseling
North Florida Medical Center
East Point will provide blood
glucose testing, while Guar-
dant Health will offer colorec-

Free Screemngs - Wellness Tips
Local Programs & Support Service
leeaways & More' =

N“F Health
Network

tal cancer resources. Second
Harvest of the Big Bend will
be available with WIC nutri-
tion services, and the Frank-
lin County Senior Center will
share information on senior
activities and support.
Attendees can also connect
with a strong network of be-
havioral health providers, in-
cluding CORE Network, Disc
Village, the Northwest Florida
Health Network, Apalachee
Center, the Department of
Health, and the Sheriff’s Of-
fice. Additional resources in-
clude the Carrabelle Food Pan-
try and United Way of the Big
Bend for community support,
the FSU REACH Program
for geriatric services, and the
Tallahassee Memorial Health-
Care Memory Disorder Clinic
for memory-related care. The
Veterans Affairs team will be
present with suicide prevention
outreach, while Healthy Fami-
lies/Healthy Start and the De-
partment of Children Welfare
will provide family and early

learning resources. Practical
services like transportation as-
sistance from Big Bend Tran-
sit and stress relief through
massage services from Happy
Body Peaceful Mind round out
the offerings.

The event will also feature
several mobile units expand-
ing access even further. The
PanCare Bus will offer a wide
range of mental health and
recovery services, including
counseling, telehealth appoint-
ments, substance use treat-
ment, peer support, case man-
agement, Narcan distribution,
rapid HIV and Hepatitis C
screenings, and  assistance
with insurance navigation and
patient onboarding. Emer-
gency preparedness and safe-
ty services will be represent-
ed by the Fire Department,
Franklin County Emergency
Management, and Franklin
County EMS, covering CPR,
AED use, hurricane safety, fire
safety, and summer health.
Additional mobile providers

include Big Bend Hospice for
palliative and hospice care,
the Blood One Bus for blood
donations, and Clinical Home
Medical offering home health
products and support.

What makes this event stand
out isn’t just the number of ser-
vices—it’s the intention behind
it. This i1sn’t a one-size-fits-all
health iitiative. It’s a commu-
nity-driven effort built from
real relationships, real stories,
and a genuine desire to meet
people where they are.

For many in the Forgotten
Coast area, this fair represents
an opportunity to take a first
step—whether that’s getting a
screening they’ve been putting
off, asking a question they ha-
ven’t had the chance to ask, or
simply learning what resources
are available. It’s healthcare
made more human, more ac-
cessible, and more connected
to the people it serves.

ICome enjoy
the Art!

THe QALLERY a7

Open Wednesday - Saturday 10-3
riocarrabelle.com
The Gallery at Rio Carrabelle on Facebook

riocarrabelle@gmail.com
Bill 8506536426
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America’'s Greatest Author: James Lee Burke

REVIEW BY JACK SMITH

It turns out that one of Amer-
ica’s greatest writers lives next
store in New Iberia, Louisiana.
He is also known to spend time
at his second home in Missou-
la, Montana. He was born in
Houston, Texas, in 1936, and
spent his first twenty years do-
ing almost anything but writ-
ing. James Lee was a pipeliner
in Texas, a landman for Sin-
clair Oil in Louisiana, a sur-
veyor in Colorado, and a long
distance truck driver. One of
his first novels, “The Lost Get-
Back Boogie,” stayed under
submission for nine years and
was rejected more than 111

times. When finally published,
it was nominated for a Pulitzer
Prize and the New York Times
compared him to Faulkner and
Sartre. His most popular mys-
tery series featuring ‘fictional
character’ Dave Robicheaux
has been translated into almost
every language in the world.
Dave Robicheaux, a recover-
ing alcoholic, and current alco-
holic, Clete Purcel, are former
disgraced New Orleans Homi-
cide detectives nicknamed the
‘Bobbsey Twins.” Dave is cur-
rently a detective with the New
Iberia Police department and
Clete is a sometimes employed
Private Detective who never

met a hooker or pole dancer
with whom he didn’t fall in
love. Together, they know ev-
ery character in the underbelly
of crime from New Orleans to
New Iberia. They served to-
gether during the Vietham War

and that is the catalyst of their
wet and dry alcoholic binges.
Operating on just this side of
law and order, they manage
to solve horrific crimes while
invoking the ire of the police
and criminals alike. His newest

book, the 40th in the series, pits
Dave and Clete against two of
Louisiana’s oldest and bloodi-
est crime families. In a plot that
reeks of Romeo and Juliet, star
crossed lovers Johnny Shondell
and Isolde Balangie run away
after she is promised as a sex
slave to Johnny’s uncle. Burke
flirts with belief in a parallel
world, and Dave has many vis-
its with Confederate General
John Bell Hood from Texas. 1
do compare Burke with Wil-
liam Faulkner, but I can pro-
nounce more of his words.
James Lee Burke is by far my
favorite author and I hope he
will become one of yours.

By HELEN PETRE

I volunteer at the E.O. Wil-
son Biophilia Center, helping
Turtle Bob teach fourth and
seventh-graders about snakes
and turtles. When the students
enter the Turtle Bob room,
some are terrified. By the time
the class is over, Turtle Bob has
convinced even the most un-
educated that snakes are our
friends. All the snakes the stu-
dents hold are non-venomous
and accustomed to being held.
We teach the students that they
will encounter snakes in the
wild if they go outside.

Most of our snakes in the
Panhandle are non-venomous,
but a few, like our common
cottonmouth, are venomous.
Even so, if you wear shoes and
keep your hands where you can
see them, you will be fine. Ven-
omous snakes do not chase you
down or attack you unless you
try to kill them, step on them in
bare feet, or pick them up. Like
bears and bobcats, give them
room, do not threaten them,
and you will be fine. Any snake
will bite if threatened. Any hu-
man probably will, too.

Eastern cottonmouth
(Agkistrodon piscivorus
piscivorus)

The cottonmouth is our most
common venomous snake. It
swims well, lives near water,
and opens its mouth when
threatened. Cottonmouths
sometimes shake their tails
when threatened, sort of like
rattlesnakes. They are just try-
ing to let you know they are
there, and they hope you will
go away. When cottonmouths
are swimming, you can sce
their entire body on the surface
of the water, unlike other water
snakes.

Cottonmouths have big
heads and skinny necks. They
are very thick snakes with very
thick tails. They look scary, but
unless you step on them in bare
feet or try to kill them, they will
not bite. Venomous snakes use
venom to subdue prey. You are
not prey. You are way too big to
swallow. Bites are last resorts to
make you go away.

Contrary to public opinion,
cottonmouths are not aggres-
sive. I almost stepped on one
wearing flip flops (which is not
a good idea), and the snake just
sat there with its mouth open.
Yes, I was terrified, but it did
not bite. Bites are very uncom-
mon, and although they are
not fun, they are very rarely
fatal.

Cottonmouths are food for
cagles, owls, herons, alligators,
kingsnakes, and snapping tur-
tles. They eat fish and frogs.
They are important members
of an ecosystem that we want

We Love Snakes!

T

L

to preserve.

Banded watersnake (Nero-
dia fasciata)

Some snakes look like ven-
omous snakes, and they do
that on purpose. The band-
ed watersnake is a common
snake that lives near water like
the cottonmouth, but it is not
venomous. The banded water
snake hopes you will think it
is a cottonmouth and leave it
alone. Sometimes that works.
The difference is that banded
watersnakes have long, pointed
heads (not triangular), round
eyes, they do not open their
mouths when threatened, and
you cannot see their entire
body when they swim, only
their heads. They, and especial-
ly their tails, are much thinner
than those of a cottonmouth.
They also have dark, vertical
lines on their heads that are vis-
ible in the photo below and can
be seen from a safe distance.

When a banded watersnake
is threatened, it flattens out its
head, but don’t be fooled. The
head looks flat, not blocky like
a cottonmouth.

Red rat snake (corn snake,
oak snake) (Pantherophis
guitatus)

Red and gray rat snakes are
also called oak snakes and corn
snakes. They look alike except
some are red and some are
gray, or brownish. Red corn
snakes are expert climbers.
Some people think they look
like copperheads, but copper-
heads are rare in the Panhan-
dle.

Red and gray rat snakes are
constrictors, but have no fear,
they are way too small to stran-
gle you. They constrict around
a mouse, or other rodent when
it exhales, and then it cannot
inhale. It sounds terrible, but
death is quick. Rat snakes are
useful to control rodent pop-
ulations and are beneficial to
humans because rodents car-
ry ticks and disease and spoil
human food. Rat snakes live
about 15 years in the wild in
palmetto flatwoods and forests.

Black racers (Coluber con-
strictor)

Black racers, or black snakes,
are probably the most com-
mon urban snake. They are ac-
tive during the day, so they are
often seen. Black snakes live
around freshwater and under
shrubs. They eat insects, frogs,
and toads. They are also slight-
ly hyperactive and large, so
they tend to move quickly and
scare people. They do not do
well in captivity because they
cannot tolerate life in a small
box.

What to do if you see a
snake

Nothing. Move away. Give the
animal room and take a deep
breath. The snake does not
want to chase you, bite you,
or cat you. It wants you to go
away. So go away.

There is no good reason to
kill a snake, and if you try, it
might not end well for you. If
you have snakes in your yard,
it is probably because there is
food: rodents, bird seed, or pet
food. Remove the rodent food
and the rodents and the snakes
will leave.

Snakes are assets to our envi-
ronments. They eat mice, rats,
and other things that we do not
want around our yards. Snakes
are food for owls, herons, snap-
ping turtles, and alligators. Like
all wild animals, they were here
first, and despite the Adam and
Eve story, they do not tell us to
do bad things. They just want
to be left alone to enjoy the sun
and rodents. We love snakes at
the Turtle Bob room, and we
hope you love them in your
yards and in the wild.

Helen Petre s a retired USDA bi-
ologist and college biology instructor.
Turtle Bob s the turtle guy at E. O.
Walson. We both hope to share our
passion for the longleaf ecosystem
with all the wonderful people who
lve here. If you have any questions
about science, nature, or the wild
world of Florida’s Panhandle, email
petrehelen@gmail.com
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www.30awinestorage.com

HOW WE KEEP YOUR WINE:

e 55 Degrees F and 60%-70%
Humidity

e Backup Power and Temperature
Alarms

e 24/7 Security and Access
Control

WHAT WE OFFER:

Walk-in Cellars

Private Lockers

Wine Club Shipment Receiving
Tasting Room and Member
Lounge

Wine Club with access to rare
and fine wines

850.446 . WINE
1125 Serenoa Road, Suite 101
Santa Rosa Beach, FL 32459
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NO RENT DUE
UNTIL 3/1/2026

$1,450 PER MONTH!

Schedule Your Tour & Lease Today
Welcome to Jordan Bayou,where affordable living
meets modern comfort in the heart of Carrabelle,

Florida! You'll love our spacious and contemporary 3-

bedroom floor plans, each thoughtfully designed to
provide a serene and convenient lifestyle. Jordan
Bayou offers a welcoming community with resident-
focused amenities and pet-friendly living.

{1 CONTACT: 183 PRESERVATION DRIVE, CARRABELLE, FL 32322
850.655.3900 | JORDANBAYOUFL.COM
ASSISTANT@JORDANBAYOUFL.COM

Now Serving
Beer and
Wine!

THE

ITALIAN
RITCHEN

Supper Club

Dine-In, Take-Out,
and Delivery

Open Monday-Saturday
11am-9 pm

108 First Street,
Port St. Joe, FL, USA

850-340-3425

All our food is
prepared fresh daily.
We specialize in
delicious Austin, Texas-
style Tex Mex as well as
tasty American

classics.

Plenty of Outdoor
seating!
Monday-Tuesday:
Closed
Wednesday-Saturday:
12PM to 8PM P
Sunday: 12PM to 7PM o O

1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

This handsome fella isn't just a pretty face - Judge is a
playful, affectionate and well-mannered gentleman who
adores attention, treats and belly rubs.  Judge is potty
trained, neutered, microchipped, and keeps his kennel
spotless. He is easy-going, walks politely on a leash and
responds well to verbal commands. And yet, much to
everyone's surprise, this sweet boy has been at the shelter
for a long time.

Judge is very ready to begin his next chapter in life and find
a new home...could that be with you?

Call the St. Joseph Bay Humane Society at (850) 227-1103
to learn more and meet Clark!

SAINT JOSEPH BAY

HUMANEZSOCIETy

April 2026
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FORGOTTEN COAST MARKET TREND

REAL ESTATE UPDATE

.
Mexico Cape San Port St. St. George
Beach Blas Joe Island

HOMES/CONDOS FOR SALE HOMES/CONDOS FOR SALE HOMES/CONDOS FOR SALE HOMES/CONDOS FOR SALE
125 93 85 126
LAND FOR SALE LAND FOR SALE LAND FOR SALE LAND FOR SALE
66 95 20 69
AVERAGE SALE PRICE AVERAGE SALE PRICE AVERAGE SALE PRICE AVERAGE SALE PRICE
$644K $1,041,000 $384K $1,000,700
PROPERTIES SOLD IN ‘26 PROPERTIES SOLD IN 26 PROPERTIES SOLD IN ‘26 PROPERTIES SOLD IN ‘26
36 27 38 15

THE PEEVY TEAM Your Trusted Guides to
kVVSUCCESS the Forgotten Coast —
Since 1998.

KELLERWILLIAMS. REALTY

www.CallThePeevys.com | 850-788-8257 | info@callthepevys.com

FACTORY DIRECT WINDOW TREATMENTS

SHADES BLINDS SHUTTERS

Free In- Home
Estimate & N h
Instillation
: L
N M.L : A = ]
STORM SHUTTERS
SALES, SERVICE, & REPAIR

BAHAMA ROLL DOWN COLONIAL
[
T

GUARANTEED LOWEST COMPETITIVE PRICES IN NORTH FLORIDA
SERVING THE FORGOTTEN COAST FOR OVER 22 YEARS | LOCALLY OWNED AND OPERATED

FLORIDA WINDOW COVERING COMPANY
850.697.3066 | 850.528.9355
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Wellness

How the AMITY Code Reconnects Cou

By Jamie C. Williamson, PhD
Working professional couples
and couples with children in
their busiest seasons of life are
susceptible to a common mar-
riage pitfall called the Room-
mate Syndrome. That’s why I
created the AMITY Code.

Couples afflicted by the
Roommate Syndrome seem
happy on the surface but have
drifted apart emotionally. They
are adept at the logistics of
running their home, like pay-
ing bills, meal planning, chores,
and parenting. Although their
daily interactions may be civ-
il, they focus on “to do” lists,
rather than meaningful con-
versations.

Roommate Syndrome
Causes and Effects: Couples
don’t drift apart because of a
single explosion or a lack of
love. They start living parallel
lives because they’ve allowed
work priorities, parenting re-

Curing the Roommate Syndrome:

sponsibilities, or hobbies to
take priority over their time for
romantic connections, difficult
conversations, or maintaining
their intimate friendship.

To remain functional, time
stressed couples fall into pre-
dictable habits and routines.
And they avoid discussing is-
sues that might lead to conflict.
For these couples, it is easier to
“keep the peace” than it is to
work things out.

A temporary bout of Room-
mate Syndrome is common
for working professionals and
exhausted parents. But couples
should not let the symptoms
go unaddressed. Extended
periods of living like “mar-
ried roommates” can cause
partners to feel alone in their
own home. They stop sharing
intimate thoughts, ideas, or
concerns with each other, and
often seek emotional support
from friends or colleagues in-
stead. If not addressed, this
can lead to affairs, permanent
emotional disengagement, and
divorce.

AMITY Cures the Room-
mate Syndrome: Couples
trapped in the Roommate Syn-
drome should take deliberate
steps to rebuild the amity be-
tween them.

In marriage, “amity” is an
intentional, intimate friend-

ship grounded in genuine
goodwill for each other. As
they rebuild amity, couples will
replace indifference with in-
terest, emotional detachment
with empathy and warmth,
transactional exchanges with
meaningful conversations, and
routine touch with physical in-
timacy.

My AMITY Code guides
couples as they transition from
married roommates back to
romantic partners and it all
begins with the Daily Connec-
tions Framework.

The Framework: AMITY for
Connection

A — Attention: Show atten-
tion to your partner through
your daily conduct and by
setting aside time for fun and
intentional reconnection. Do
small things often. Include
consistent, small actions in
your daily life that make your
partner feel noticed, valued,
and supported. Institute a Date
Night that suits your interests
and your budget.

M — Mutual Respect: Mu-
tual respect fosters trust and a
secure connection, two integral
parts of amity in marriage. To
display respect, be reliable. Be
fully present during conver-
sations (get off your phone).
Listen carefully to what your
partner says without interrup-

tion or formulating a rebuttal.
Be curious about what matters
to your partner and validate
their feelings. Openly express
your admiration for your part-
ner. Support their independent
dreams and goals. Speak kind-
ly. Instead of avoiding conflict,
use a ‘soft start-up” and be
honest about your feelings.

I — Intentional Touch: Re-
introduce small, non-sexual
touch to signal affection and
lead you back to physical inti-
macy. Start with holding hands
and long hugs. Then replace
the perfunctory peck on the
lips with a 6-second kiss. Just
six seconds is long enough to
release oxytocin, the “bonding
hormone,” which strength-
ens emotional connection and
deepens intimacy. A 20-second
hug has the same effect.

T — Transition Talks: Cre-
ate rituals of connection. In the
morning, connect for at least
two minutes in undistracted,
face-to-face conversation. And
save time for that six-second
goodbye kiss. When you re-
unite at the end of the day, find
and greet each other positively
before getting tasky. Include a
long hug and a six-second kiss,
whenever you can. Identify a
routine time to set aside 15-20
undistracted minutes for a dai-
ly debriefing conversation.

ples

Y — Yielding to Gratitude:
Adopt an attitude of gratitude.
Train yourself to focus on what
your partner did right rath-
er than what they did wrong.
Explicitly thank your partner
for the small things they do to
break the feeling of being “un-
seen”.

Whether you are looking to
cure the Roommate Syndrome
or simply want to deepen your
relationship connection, you
can use the AMITY Code -
Daily Connections Framework
to build a marriage grounded
in lasting amity. I hope it works
for you. Let me know if I can
help.

Jamie C. Williamson, PhD is a
FL Supreme Court Certified Famuly
Mediator and Member of the Gott-
man Referral Network, with a Cer-
Uficate in the Science of Wellbeing
and Happiness from the Harvard
School of Medicine. She is an own-
er and partner at Amity Mediation
Workshop, a mediation  practice
specializing in - “friendly dworce”
mediation and  psycho-educational
couples counseling. Dr. Jamie speaks
Jrequently on relationship topics and
authors the blog “Waork it Out.” You
can find her online at amitymedia-
tionworkshop.com.

Historic Apalachicola Home and Garden Tour Returns May 2

The Historic Apalachicola
Home and Garden Tour re-
turns Saturday, May 2, offering
a rare opportunity to step in-
side some of the community’s
most distinctive homes. Among
this year’s highlights is the for-
mer residence of a prominent
Black family that was relocated
and later redesigned by not-
ed Modernist architect Hugh
Newell Jacobsen, known for
his sophisticated residential
designs, including a home for
Jacqueline Kennedy Onassis
on Martha’s Vineyard.

The tour was founded in
1992 by the women of Trinity
Episcopal Church to celebrate
Apalachicola’s rich architectur-
al heritage and to raise funds
for preservation of the church’s
historic buildings. In addition
to touring distinguished private

homes and visiting the City
Square Community Garden,
guests are invited to explore
Trinity’s 1838 sanctuary, where
costumed docents will share
stories of the church’s history.
A special art exhibit featuring

Trinity will also be on display
at Live Oak Gallery, one of this
year’s tour stops.

The weekend begins Iriday,
May 1, with an Evensong ser-
vice at 6 p.m. featuring Trini-
ty choir members and friends

from the Bay Area Choral So-
ciety, followed by a reception in
Gorrie Square. On tour day, a
curated silent auction—open
to the public—begins at 9 a.m.
on the grounds in front of
Trinity Church.

Advance tickets are $30 and
may be purchased at apala-
chicolahometour.org. Day-of-
tour tickets will be available
for $35 on the church grounds
beginning at 9 a.m. Proceeds
from the tour support the pres-
ervation and maintenance of
Trinity’s historic campus, with
a portion also directed to out-
reach efforts serving individ-
uals and families throughout
Franklin County.
Apalachicola’s historic district
1s listed on the National Reg-
ister of Historic Places. With
many structures dating to the

pre—Civil War era and contin-
ued prominence into the twen-
tieth century, the city is consid-
ered one of the best-preserved
communities on  Florida’s
Forgotten Coast. Visitors are
encouraged to make a week-
end of the event by exploring
Apalachicola’s historic = sites,
shops, galleries, restaurants,
and scenic waterfront.

Contact: Kay Carson, (617)

388-8589,  kaycars@icloud.
com or Trinity Episcopal
Church, (850) 653-9550,

tour@trinityapalachicola.org
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Design and Culture:

Countertops are a fabulous
mvestment for any space, and
surprisingly, may be one of
the few products that are not
inflated right now in terms
of price. If you are interested
in renovating or are building
a new home, we are here to
help and discuss all the current
trends going on in the most
beautiful beaches in the coun-
try with countertops.

As color and pattern are the
most important when selecting
a countertop that works best
with your space, there are a few
small details you can consider
when it comes to edges and
backsplash to give your space,
whether small or big, that ex-
tra special touch. The standard
edge profile, also referred to as
a flat eased edge profile, is by
far the most common counter-
top edge, but we have seen a
small revival of the ogee edge
in baths. The mitered edge has
become increasingly popular
for kitchens, kitchen islands,
baths, and outdoor kitchens. A
mitered edge is a lovely detail
and creates a bold statement in

32nd Annual
Trinity Episcopal Church

HISTORIC
APALACHICOLA

HOME &
GARDEN
TOUR

MAY 2, 2026

TICKETS
advance $30
day of tour $35

apalachicolahometour.org

FRIDAY, MAY 1

Evensong Service 6 pm

Trinity Episcopal Church
Reception to follow in Gorrie Square

any space. If you are interested
in a mitered edge, 2 inches to
2'/2 inches is a good range to
consider.

When it comes to stone
backsplash, 4 is the standard

SATURDAY, MAY 2

Tickets / Check-in 9am
Silent Auction 9am-2pm
Home & Garden Tour 10 am -4 pm

height, but different heights
are  becoming increasingly
popular as designers push the
boundaries of stone applica-
tions. Full-height backsplash,
backsplash to the ceiling with

Lifestyle

Countertops, The Details

ing more and more desirable
as clients veer away from grout
lines or hard-to-clean surfaces
in their homes. The final prod-
uct is stunning. When consid-
ering this application, there
may be coordination and plan-
ning required to achieve some
of these options. A fabricator
will be able to assist you with
any questions you might have.
If you would like more infor-
mation, you can visit Granite
Plus located at 17801 Ashley
Drive or give us a call at (850)
890-0307 and a project man-
ager would love to assist you.

¥

/I

GEANITEPIS

floating shelves mounted on
the stone, and 6-inch to 8-inch
backsplash with a stone cap
shelf, are increasingly in de-
mand. As these details have al-
ways existed, they are becom-

“WEWILL, WE WILL, ROCKYOU
COUNTERTOPS - CABINETS - FLOORING
850-236-6363

Gifts - Home Décor - Oddities

Im not goin’ Postal...
Im Goin’ Coastal!

Stop in and shop the most amazing coastal
art, furniture, jewelry, clothing, gifts &
oddities on the Forgotten Coast!

103 Reid Ave. & “E
Port Saint Joe, FL 32456 <330\ \ 17}
(850) 899-9129 gg
o

AN =
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THURSDAY APRIL 23, 2026 =
M. 9:00AM-1:00PM .
E " CARRABELLE SENIOR CENTER

201 NW Ave F, Carrabelle, FL 32322

HEALTH
SERVICES

b Free Screemngs - Wellness Tips
I.ocal Programs & Support Servu:es P

Gweaways&More' _ S ‘ Vg o

Network
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FREE WEBINAR

HIDDEN TOXINS
AFFECTING YOURHEALTH

WHY HEALTHY PEOPLE STRUGGLE WITH FATIGUE,
BRAIN FOG, GUT ISSUES, AND INFLAMMATION

e How hidden toxins impact energy, gut health, brain fog, and
chronic disease risk

e How to tell if toxins may be affecting your health

e Science-based strategies to safely detox and reduce exposure

Topics Include:
Mold - Heavy Metals « Glyphosate « Gut Overgrowth - Hormone Disruptors

Kent Sayre
Certified Nutrition Coach & Functional Wellness Specialist

Scan to Register
or

Tuesday, April 21

@ 7pm EST ' 5, .
Includes Live Q&A 3, = Register Here:

https://forms.gle/VsCbrJ27SUrNXWVW £

nutritionconnectionbalance.com
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850.899.9229

Serving lunch, coffee, sweets, and more..

AND GRILL

THE BEST DIVE BAR IN THE
AREA, LOCATED IN THE
BEACHSIDE RESORT

OPEN 11 AM - 9 PM 21827 FRONT BEACH ROAD

www.baysidebakerypsj.com ool AL Lo

APRIL 18

APRIL 18

APRIL 23

APRIL 25

MAY 2

APALACHICOLA ANTIQUE BOAT & CLASSIC CAR SHOW; - 10 AM - 3 PM - RIVERFRONT
PARK, APALACHICOLA

9TH ANNUAL ST. GEORGE ISLAND BREWFEST

CARRABELLE HEALTH FAIR AT THE SENIOR CENTER 9-1PM

CARRABELLE RIVERFRONT FESTIVAL, 10 AM - 6 PM - MARINE ST ALONG THE CARRABELLE
RIVERWALK

HISTORIC APALACHICOLA HOME AND GARDEN TOUR

Havue events you’d like to see on the Forgotten Coast Living Calendar?

E-mail: carab1203@gmail.com
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The Best of The Forgotten Coast:
Dining Guide

MY 7T NT T TS ,
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All our food is prepared fresh daily. We
specialize in delicious Austin, Texas-style Tex
Mex as well as tasty American classics.

1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

ITALIAN
] RITCHEN
Supper Club

Dine-In, Take-Out, and Delivery

108 First Street,
Port St. Joe, FL, USA

850-340-3425

We're known for our floribbean food, fun & = s eseee s

rum. Grab a drink, sit back & relax because
you're on island time! e

Family-friendly fun and open 6 days a week. Bring the
family and enjoy our full bar and delicious food!

A . W, s ® p
~ . .‘ 4 L3 el ‘ !
\ - L A -
T ¢ : Al
; e / ; LR - "0 0 0
.. ® o 8 8
_': y * e o 0
3102 Hwy 98, Mexico Beach, FL32456 s o o o ¢ o »
/ k. N y . 8560-648-5000 @ e e e e e s e
3 - b SN 2 2 % e e

You can’t drink all
day if you don’t start
in the morning

, fair-trade beans,
espresso drinks,
pastries and more

REACH 8,000 HOMES AND 3,000 VISITORS MONTHLY

GET YOUR SPOT TODAY!

CALL 804-307-8780 OR EMAIL: CARAB1203@GMAIL.COM
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Musings

Sean of the South: Dispatches Del Camino

By SEAN DIETRICH
“We have no rooms,” the
innkeeper says over the phone.

“None?” I say.

“We are full.”

My wife and I are sitting on
the ancient steps of la Iglesia
de Santiago. The Church of
Saint James. We are dusty and
sweaty, and one of us smells
like a giant armpit. (Mot.)

The stone doorway arch
above wus features carvings
of angels and demons which
date back to Roman times.
Eight angels surround Christ,
who is looking straight at me
as though He is saying, ““No
room’ at the inn>—Now where
have I heard THAT before?”

“Please,” I say to the inn-
keeper. “My wife and I are

exhausted, there are no rooms
anywhere.”

“I said no room.” And the
woman hangs up.

It 1s late siesta in Spain. No
traffic on the highways. No pil-
grims on the Camino de San-
tiago. Streets are vacant. Most
pilgrims have already found
lodging for the evening and are
already getting their compli-
mentary massages.

At least that’s what I imag-
ine. Because we have been
hunting for a room all day, and
there are no vacancies for an-
other 20 miles. It is Holy Week,
and the Camino is packed with
hikers. Finding a room 1is like
trying to locate a porta john at
a bluegrass festival.

All day we have been see-
ing pilgrims turned away from
hostels. Some, we learn, have
been forced to sleep outside on
doorsteps.

I am stll staring at the
call-ended screen. “She hung
up on me,” I say in mock dis-
belief. So, I take a moment. 1
need to get my head together.
I need to figure out what we
should do. Otherwise we’re

sleeping on church steps to-
night.

I wander into the church
while Jamie sits on the steps
watching our backpacks. 1
cross myself. I take a pew.

Tomorrow is Good Friday.
And I am looking at a sculpture
of Christ on a cross.

My entire evangelical child-
hood featured imagery of the
crucifixion. We sang cute little
Sunday school songs about it.
We wore tiny crucifixes around
our necks. We had paintings
portraying the crucifixion. Je-
sus always had great abs.

But right now, in light of
Good [Iriday, I'm thinking
about what it truly means to
truly die by crucifixion.

First, you're stripped nude.
You are not a fitness model.
You are a 30-something male
who eats a lot of bread and
drinks wine with every meal.
And it shows in your midsec-
tion.

Then, a crowd watches as
a group of 18-year-old soldiers
with egos to prove kick the pro-
verbial excrement out of you.
Next, they place you on tim-

bers. They mutilate your hands
with nails. Romans didn’t al-
ways use just one nail per hand.

Then, you just hang there.

It’s gross. It’s raw. There are
no orchestras playing an over-
ture. No cinematic key light-
ing. Your cross stands erected
on Main Street. Your basic
human reflex is to shield your
nudity. But you can’t.

The boy-soldiers beneath
your cross are screwing around,
engaging in locker room ban-
ter, shooting craps, seeing
which one will win your shoes.

You can’t breathe. Your lips
are turning blue. Your arms
are numb, devoid of circula-
tion. Your serratus muscles and
shoulders are torn from strug-
gling against your own body
weight.

The worst part is, almost
none of your friends are here.
Few are brave enough to attend
your last hours. Doesn’t anyone
care? Isn’t anyone going to say
goodbye? Aren’t you important
in anyone’s life?

Meantime, there are four
other guys crucified alongside
you. Hollywood films, and var-

ious evangelical bumper stick-
ers will depict only three cross-
es on this fateful Friday. But in
reality, there are five crosses,
and you’re just one of them.

In other words, you are not
given special treatment. No
sacred ceremony. Charleston
Heston does not attend your
death scene. You are just an-
other state inmate on the road-
side. No big deal.

Most people who are cru-
cified will hang for entire days
before finally dying. Crucified
persons do not receive buri-
al, either. Usually, Romans let
birds pick their skeletons clean.
In simple terms, you are trash.
And you know what hurts
most? It’s that people did this
to you. Not wild animals. Not
an act of nature. Fellow human
beings.

Because the harsh truth is,
people are not always nice.
People hate. People start wars.
People hurt each other, and

SEAN OF THE SOUTH
cont’d on page 29

Don't V\Ior‘r‘y! So are we.

Experience AC and Heating Comfort Like Never Before
with Deeson Residential & Commercial Services

At Deeson AC and Heating, we’ve provided on-time and reliable
HVAC services for over 20 years. We put your satisfaction first.

Our HVAC experts are professionally trained and certified to provide
you with the best service each time.

We’re dedicated to providing reliable
HVAC services that you can trust.

Deeson AC and Heating

3850 CR 386 S

Port St. Joe Fl 32456

Summer is right around the corner,

Whether it’s a repair or installation job, our team
is here to work with you every step of the way.

O After-Hours Emergency Service
O Air Conditioner Service
O Heat Pump Services

O Preventative Maintenance

(850) 899-1375

deesonacandheating.com
deesonacandheating@gmail.com
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10 Stylish Ways to Cover a Large Opening (Like a Sliding

By Donxna GopwiIN, OWNER OF
MADE IN THE SHADE

Large openings, like sliding
glass doors or wide patio win-
dows, bring in beautiful natural
light, but they can be challeng-
ing when it comes to privacy,
light control, and style. The
right window covering enhanc-
es both function and design
while allowing easy access.
Here are 10 great options to
consider.

Vertical honeycomb (cellular)
shades are ideal for energy effi-
ciency — their air-trapping de-
sign helps regulate indoor tem-
peratures, making them perfect
for large glass areas, offering
an insulating, soft appearance
with smooth operation. Roller
shades can be installed in mul-
tiple panels across wide open-
ings for a clean, modern look,
and are sleek, available in light
filtering or blackout options,
and motorization-friendly.

Bypass shutters slide along

a track, making them great for
wide openings where access 1s
- M) v i |

SHADES

needed. They’re durable and
timeless, making them a great
fit for coastal or traditional
homes. Bi-fold shutters fold
neatly to the side for maximum
opening space, offering com-
pact stacking, full access, and
an upscale appearance.

SmartDrape combines the
softness of drapery with the
function of vertical shades —
and you can walk right through
it. It features a walk-through
design with no cords or wands
for a truly modern feel. Slid-
ing panel track shades feature
large fabric panels that glide
smoothly across a track for a
bold, contemporary look, ide-
al for large spans with clean,
modern lines.

Drapery panels add softness
and elegance with endless fab-
ric and design options. They’re
fully customizable, great for
layering, and add warmth and
height to any room. Vertical
natural shades, also known as
woven woods, bring organic
texture and warmth using nat-
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SHUTTERS
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BLINDS

Glass Door)

—— _
ural materials that softly filter
light — perfect for coastal or

relaxed interiors. Traversing
sheer shades combine sheer
fabric with adjustable vanes for
both light control and daytime
privacy, creating an airy, dif-
fused feel. And finally, vertical
blinds remain a classic, bud-
get-friendly solution that now
comes in updated fabrics and
finishes for easy maintenance
and durability.

The best option really de-
pends on your style and how

e
/,//’/ e

! -
you use your space. For energy
efficiency, vertical honeycombs
are the top choice. If you pre-
fer something soft and elegant,
drapery or SmartDrape fits
beautifully. For a modern look,
roller shades or panel tracks
deliver clean lines, and for
timeless structure, shutters are
hard to beat.

At Made in the Shade Bay
Walton, we help you choose
the right solution for your
home, then handle measuring
and installation for a perfect

>

OUTDOOR SHADES

Proudly Transforming Residential and Commercial

Interior and Exterior Spaces on the Forgotten Coast

L

ao Worry-Free Warranty
‘s, Industry-Leading Brands

'IZ[ We Measure and Install

DRAPERY

fit. Schedule your free in-home
consultation and let’s design
something beautiful together.

SEAN OF THE SOUTH
cont’d from page 28

often for no reason. They pos-
ture, they compete, they gossip.
They invent rules and dogmas
so they might force others unto
their will.

And in this moment of nude
agony, you see all these failings
of human nature beneath you.
You watch it all, with human
eyes. And you forgive them.
For we are fools who know not
what we do.

I cross myself and exit the
chapel.

My wife 1s sitting on the steps
with our bags. We still have no
rooms. We are low on food.
We are in a foreign country,
and we have a long way left
to walk. But I think, perhaps,
I’'ve just remembered why I'm
walking.

MADE IN THE

SHADE

Blinds « Shades  Shutters » Draperies

Request a Free In-Home Consultation

DECORATIVE GRILLES

(850) 814-6374
MITSBAYWALTON.COM
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Your Local Realtors on the Forgotten Coast

139 W Gulf Beach Drive

St. George Island, FL 32328
678-488-0005
850-799-1230
BeachDaysForever.com

Deb Robertson is a local real estate agent who knows the St. George Island market
and takes a hands-on approach with her clients. She helps buyers and sellers
understand the details that matter, from rental potential to HOA considerations, and
often works with out-of-area clients. Deb is active in the community and focused on
making every transaction a positive experience.

139 W Gulf Beach Drive
St. George Island, FL 32328

(850) 653-7753
Kara@BeachDreamsNow.com

The key to Kara's success in real estate is her unique ability to connect to her
customers and their needs.

This "high-touch” approach focuses on listening to her customers and partnering
with them on a plan of action to find the perfect property.

Kara also understands that buying a property in a vacation destination market is
unlike the typical purchase of a land-locked property, and her ability to navigate
these complex transactions is unmatched.

CLIFF & SHEILA HOLMES
C: 615-594-5300 | O: 850-296-3716
Windmark Office

101 Good Morning St, Suite 101

HOLMES ON THE COAST

Real Broker, LLC

Port St Joe, Fl. 32456

—_— - -
Watersound®” is a service mark of The St. Joe Company and is used under license.
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ﬁ‘y S E Fun SHOP BY

ELECTRICCART &
WATERSOUND AR

(850) 233 0020

r www.ElectricCartWatersound.com

@ Club Car @ Denago EV @ Atlas

BRANDS | @ starEV @ EVolution @ GEM Car & Epic

Sunny Beach Retreat B in Mexico Beach, FL
Unobstructed Gulf View - 2 BR/2BA Ground Floor Unit
1Block from the Beach - Pedestrian Crossing & Ramp

https.//www . facebook.com/mexico.beach floridaretreat/
sunnybeachretreatb@gmail.com
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I THE PEEVY TEAM  Nobody Knows This

SUCCESS Coast Better.

KELLERW'L L|AMS REALTY The Forgotten Coast isn't just our market — it's our home. Since 1998, The

Peevy Team has been honored to help buyers discover the beauty of
Florida's Gulf Coast and guide sellers through one of life's biggest
transitions with care, honesty, and expertise that only 25+ years of local
experience can provide.

Ashley & Matt Peevy Diane & Bill Peevy

Selling Florida’s Forgotten Coast since 1998

$1,450,000 k- $849,000 { $650,000

6986 CR 30-A 6138 CR 30-A 8 197 Cape Pointe Drive, Bl
Sqft: 2448 PR SOt 1702 : ' Sqft: 1440

=3 Bedrooms: 4 e o ' Bedrooms: 3 | [ % Bedrooms: 3

i__. Bathrooms: 3 Hil 2| Bathrooms: 4 RS | . Bathrooms: 2

$799,000 1 $659,000

103 Sunset Circle : == 106 Salt Air Court 116 W Seascape Drive
Sqft: 5563 D = S0ft:1792 Lot Size: .66 Acres

mr Bedrooms: 6 ' LS Bedrooms: 3 . == Subdivision: Two Palms
Bathrooms: 6 ! \ Bathrooms: 2

S . ' ' : Beach 2

SCAN QR CODE FOR FREE PROPERTY LIST

Port St. Joe Mexico Beach Cape San Blas St. George Island

Learn More About Us Email Us CallUs
K’ www.CallThePeevys.com Info@callthepeevys.com 850-788-8257

509 Cecil G Costin Sr Blvd, Port St. Joe, FL 32456
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FEATURED HOMES + LOTS

N / R\

205 WINDMARK WAY | OPEN FLOOR PLAN | 4 BED | 4 1/2 BATH

Windmark Beach Gated Section | Under Construction
Sunroom w/ Fireplace & Bay Views |$2,100,000 | MLS 324979

> s,

135 SALTSPRAY COURT | Near Village Center 204 POND CYPRESS | Views Pool + Bay

4 bed 3.5 Bath |2 En-Suites 12,684 sf | $850,000 5Bed | 3 Bath | 2,535 SF | $749,900
Most Versatile Floor Plan In WindMark | MLS 325200 Short walk to the pool | MLS 321173

St. Joseph Bay

¢ ; 3 ! "5" o IS
528 WINDMARK WAY LOT | Bay Views 344 TIDE WATER DR.
$299,000 | .3 Acre Lot | Steps To Beach + Green Space 4 Bed | 3 Bath | 2,125 SF | $630,000
On Cul-De-Sac In Gated Section | MLS 321196 Loaded With Upgrades | Attached In-Law Suite | MLS 325077

SHEILA HOLMES
C: 615-594-5300 | O: 850-296-3716 HOLMES ON THE COAST

Windmark Office
101 Good Morning St, Suite 101 real

Port St Joe, Fl. 32456 Reel Bl LG



