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The Power of Shopping Small: Strengthening
Local Economies Along the Coast

In small towns across Amer-
ica, the health of local busi-
nesses 1s directly tied to the
overall vitality of the commu-
nity. Shopping small may seem
like a simple act of purchasing
from a local store, but its ripple
effect is far-reaching, providing
significant economic benefits,
supporting jobs, and fostering
a sense of community pride.
The importance of supporting
small businesses goes beyond
just the transaction—it’s about
building a sustainable future
for our local economies.

Small businesses, particularly
in smaller towns along the For-
gotten Coast,play an essential
role in creating jobs and gener-
ating revenue. When consum-
ers choose to shop at locally
owned stores, a larger portion
of their spending stays within
the community, which in turn
supports local infrastructure,
services, and schools.

One of the key moments to
celebrate and promote small
businesses is during Pink Fri-
day and Small Business Sat-
urday, two events designed to
encourage consumers to shop
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locally and support their town’s
unique retail landscape.

Pink Friday: A Local
Shopping Tradition

Pink Friday, held the Fri-
day before Thanksgiving, is be-
coming a shopping tradition.
Unlike the frenzy of big-box
retail stores and Black Friday
sales, Pink Friday offers a more
relaxed, community-centered
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shopping experience. Local
businesses participate by offer-
ing special discounts, promo-
tions, and events, while cus-
tomers enjoy an opportunity
to support the small shops near
home.

This event not only high-
lights the individual character
of each shop but also show-
cases the unique products and
services available in the area.

From handmade crafts and lo-
cal art to boutique clothing and
delicious locally-sourced food,
Pink Friday allows consumers
to experience the heart of the
town while supporting its local
entrepreneurs.

Small Business Saturday:
The National Call to Ac-
tion:

Small Business Saturday,

created by American Express
in 2010, takes place on the Sat-
urday following Thanksgiving.
This national campaign en-
courages people to shop small
and support their local busi-
nesses, and it’s an event that
has gained significant momen-
tum over the years. Ior small
towns, it’s more than just a day
of sales—it’s an opportunity to
spotlight the diverse offerings
that make their town special.

Small Business Saturday
serves as a celebration of the
town’s entrepreneurial spir-
it. Residents and visitors alike
flock to downtown shops, bou-
tiques, galleries, and restau-
rants, taking advantage of one-
day-only deals while showing
their support for local business
owners. It’s a win-win—shop-
pers find unique gifts and ex-
periences, and business owners
gain both new customers and a
boost in revenue.

SHOP SMALL

continued on page 4
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ELECTRICCART()

WATERSOUND
(850) 233 0020

www.ElectricCartWatersound.com

Neighborhood

Fun SHOP BY

BRANDS

@ Club Car @ Denago EV @ Atlas
@ starEV @ Evolution @ GEM Car @& Epic

Looking for beautiful kitchen
bathroom cabinets?

HMM

OF PANAMA CITY

Come see or call us today.
Our designers can help you create your dream spac

850.785.2216

1310 W 15th Street | Panama City, FL 32401 | flooringdepotofpanama.co
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268 Pruett Road | Eastpoint, FL 327 A Gander Street | St. George Island, FL 1181 W Gorrie Dr | St. George Island, FL
2.5 Acres | 4 Bed | 2.5 Bath | $1,499,999 Bay Front | 3 Bed | 3 Bath | $1,395,000 1st Tier Gulf | 5 Bed | 4 Bath | $1,295,000
Chantel Burdette | Realtor® | 850-933-9277  Nancy Campagna | Realtor® | 850-653-7616 Pandora Schlitt | Realtor® | 653-6690

12291 SR 30-A Port St. Joe, FL 160 Ave C | Apalachicola, FL 319 Patton Street | St. George Island, FL
Bay Front | 4 Bed | 2.5 Bath | $1,199,000  Historic District | 2 Bed | 2 Bath | $939,000 Gulf Beaches | 4 Bed | 3 Bath | $619,000
Lacey Martina | Realtor® | 334-723-6799  Chantel Burdette | Realtor® | 850-933-9277 Cameron White | Realtor® | 850-273-3543

1831 Byview Drive | St. George Island, FL 139 Las Brisas Way | Eastpoint, L 9 NW 9th St | Carrabelle FL )

1.33 Acre Lot | Plantation | $499,000 Built in 2018 | 3 Bed | 2 Bath | $475,000 Flat Lot | 0.15 Acres | $25,000
Deb Robertson | Realtor® | 678-488-0005 Kara Landiss | Realtor® | 850-653-7753 Jason Naumann | Broker | 850-933-0328

« >

Shannon Lease  Pandora Schlitt Kara Landiss  Chantel Burdette Deb Robertson Lacey Martina Nancy Campagna Michael Reavis = Cameron White
Realtor® Realtor® Realtor® Realtor® Realtor® Realtor® Realtor® Realtor® Realtor®
850-653-5183 850-653-6690 850-653-7753 850-933-9277 678-488-0005 334-723-6799 850-653-7616 850-509-7426 850-273-3543

NAUMANNCOASTAL.COM | 850-799-1230
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The Joe Center for the Arts: A Cultural Heart
On FIor|da s Forgotten Coast

By JaE GLass

The Joe Center for the Arts
serves as a vibrant, volunteer
teer-driven hub for creativity,
community engagement, and
cultural expression in the heart
of Port St. Joe, Florida. The
center is an integral part of the
community, offering a dynamic
space for local artists and art en-
thusiasts alike.

Operated by the Forgot-
ten Coast Cultural Coalition
(FCCQ),

to educate, exhibit, collaborate,

The Joe’s mission is
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and inspire through the arts. Its
programming includes a diverse
range of offerings such as gallery
exhibits, educational workshops,
artist talks, and community part-
nerships—making it a cultural
cornerstone of the region.

Currently, The Joe is hosting
its popular Members” Art Mar-
ket, showcasing a variety of local
artwork on display. The exhibit
highlights the immense talent
within the Forgotten Coast, in-
viting visitors to experience the
unique creations of the area’s
artists.

Looking ahead, The Joe will
present the annual Forgotten
Coast Festival of Trees. From
November 21 to December 13,
local businesses sponsor and dec-
orate Christmas trees that are
displayed throughout the center.
Visitors will have the chance to
vote for their favorite trees, with
a silent auction running concur-
rently. Proceeds from the event
benefit the arts center and sup-
port its many community pro-
grams.

Throughout the year, The

Im not goin’ Postal...
Im Goin’ Coastal!

Stop in and shop the most amazing coastal
art, furniture, jewelry, clothing, gifts &
oddities on the Forgotten Coast!

Gifts - llome Décor - Oddities

103 Reid Ave.
Port Saint Joe, FL 32456 <32%°
(850) 899-9129
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FORGOTTEN COAST FESTIVAL OF TREES
November 21 - December 13, 2025

THEJ0E

A COASTAL CELEBRATION

Joe 1s actively involved in local heavily on volunteers and the
support of local advocates.

From guiding gallery visi-

events. The center has a regu-
lar presence at the Port St. Joe
Farmers Market (held on the
first and third Saturdays of the
month) and hosts monthly First
Friday events. Additionally, The
Joe brings art experiences to a

tors as docents to assisting in
event logistics, volunteers play
a critical role in the center’s
operations. The organization
also provides opportunities for
wide audience at local festivals, members to contribute in areas
including the popular Forgotten
Coast Sea Turtle Festival.

The Joe’s role in the commu-

like grant-writing, promotion,
and planning.

Beyond its regular pro-
nity extends beyond exhibitions gramming, The Joe is dedi-
and events. As a nonprofit, mem-  cated to expanding its reach.

ber-based organization, it relies The center offers educational
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Rising Tides Lygt 7 Boats

Sunday November 9th, 2025
7 pm -10 pm

Yacut cLu®

Open Bar | Sweet and Savory Tapas
Live Music by Flabbergasted

Buy Tickets Here:

Hosted By: ,( ME‘T)\V/[](Z)}IE{ILVIA?_

HEALTHCARE FOUNDATION

Weems Memorial Healthcare Foundation exists to drive philanthropic support of
our local rural hospital, ultimately enhacing outpaitent care for our community
and visitors.

Event attendees: e-mail your veteran nomination to:
weemsfoundation@weemsmemorial.com
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The Weems Memorial Healthcare Foundation is a 501(C)3, tax-exempt non-profit
organization. Contributions are tax-deductible.

programs aimed at bringing art
to underserved
and schools, ensuring that the
creative spirit of the Forgotten
Coast is nurtured for generations
to come.

With so much happening at
The Joe, it’s clear that the cen-
ter is a vital part of Port St. Joe’s
cultural landscape. Whether
through  volunteerism,
participation, or financial sup-
port, there are countless ways to
get involved and help sustain this
beloved community
For more information on how to
contribute, volunteer, or sponsor
a tree for the Festival of Trees,
visit our website at thejoecenter.
org.

communities

event
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The 62nd Annual Florida
Seafood Festival October
31 & November 1, 2025

2025 The Florida Seafood
Festival is a two day event an-
nually drawing tens of thou-
sands of visitors to the historic
town of Apalachicola in scenic
Franklin County. The Festival
is held at the mouth of the
Apalachicola river under the
shady oaks of Apalachicola’s
Battery Park.

The festival features deli-
cious seafood, arts and crafts
exhibits, seafood related events,
Musical Entertainment. Some
of the notable events include
Opyster Eating and Oyster
Shucking contest, Blue Crab
Races, Photo Contest, Parade,
5k Redfish Run, The Blessing
of the Fleet, History of the Ies-
tival Exhibit and Tonging For

Treasure.

Schedule of Events:

Friday, October 31, 2025
10 am: Park Opens (No Ad-
mission Charge), Booths &
Rides Open

4:45 pm — 7:00 pm: Christian
Musical Entertainment

4 pm: Blessing of the Fleet
4:30 pm: Arrival of King Re
syo & Miss Florida Seafood
4:45 pm: Opening Ceremonies
(Information Booth)

7:30 pm: Live Christian
Music Headliner — Jonie
Stone & Thronefire Col-
lective

10:30 pm: Park Closes

Saturday, November 1,
2025

7 am: Registration for Redfish
Run (Front Steps of Gibson
Inn)

8 am: Start of Redfish Run

10 am: Gates Open ($10.00
admission, children under 12
free)

10 am: Parade Starts (Hwy 98)
1:00-5:00 pm: Blue Crab Rac-
es (at the top of each hour
children under 12)

1 pm: Oyster Shucking Con-
test

1:15 pm: Opyster Eating Con-
test

Fall on the Forgotten Coast:
Your Guide to Local Fun & Festivities

4 pm — 7:15 pm: Live Music-
Hot Mess, Ashley Morgan,
Hunter Wall Band

8:30 pm: Live Music
Headliner — Donavan
Chapman

10:30 pm: Park Close

6th Annual SGI Lighthouse
Trick-or-Treat Spooktacu-
lar

The St. George Lighthouse
Association will be hosting its
6th Annual SGI Lighthouse
Trick-or-Treat  Spooktacular
on Iriday, October 24th from
6:30-8:30 pm in SGI Light-
house Park. This free, fami-
ly-friendly event will feature
multiple candy stations along
the sidewalk and spooky dec-
orations lighting up the park.
Guests, young or old, are en-
couraged to wear their favorite
costumes and join us for the
fun.

If you are a local business,
group or resident interested
in participating in handing
out candy, please go to the
“Events” section of the St.
George Lighthouse website to
sign-up. Booth spots must be
reserved online, in advance.

Space is assigned on a first-
come, first-served basis and is
very limited. As such, we rec-
ommend you submit a volun-
teer form as early as possible.

The St. George Lighthouse
Association is a nonprofit orga-
nization and continues to fulfill
its mission through the support
of our community, visitors, and
lighthouse association mem-
bers. While donations are not
required, they are graciously
accepted. We hope you will all
join us for this family fun event.
It 1s sure to be Spooktacular!
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Join in the fun on Thanksgiving Morning for
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SHOP SMALL
continued from page 2

While events like Pink Friday
and Small Business Saturday
shine a spotlight on small busi-
nesses, the impact of shopping
small extends throughout the
entire year. Local stores create
jobs for residents, support local
suppliers, and contribute to the
overall well-being of the town.
Furthermore, small businesses
are the corner stone of vibrant
communities, often acting as
gathering places where peo-
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Bay County
Fire, Rescue & Police

s
T 1 e e e 8 N P

ple connect, share ideas, and
strengthen community ties.
When people choose to shop
atlocal businesses, they are vot-
ing with their dollars to keep
their community strong. From
the mom-and-pop coffee shop
to the local art gallery or the
boutique clothing store, each
small business is a thread in the
larger fabric of the community.
The economic impact of
shopping small is undeniable.
It’s not just about supporting a
store; it’s about strengthening
the town’s economy, nurturing
local talent, and preserving the
unique charm of small-town
life. In the end, every purchase
made at a local business helps
create a more prosperous, Con-
nected, and thriving commu-
nity. So this holiday season,
and throughout the year, re-
member: when you shop small,
you shop for the future of your
coastal towns!

Let us know about
your next event!

Email: carab1203@gmail.com
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ON THE COAST

bonfire on the beach
seashell hunt
s'mores with friends
bike rides on trails
pumpkin carving
beach volleyball
sunset photos
lunch picnic
edrly morning walks

o(ol,ohin watching
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The Lost City on the “Forgotten Coast”

By Jack SmiTH

Port St. Joe is a riddle
wrapped in a strange history.
It’s also one of the best-kept se-
crets in the state and one of the
prettiest towns you’ll ever visit.
Founded in 1835 as a deep wa-
ter port and linked to inland
destinations by rail, St. Joseph,
aka Port St. Joe, became an
important commercial hub in
the early 1800s, and for a time
the largest city in the state of
Florida. In 1838, delegates ar-

rived to draw up the first State
Constitution in the years lead-
ing up to Florida’s admission as
a state in 1845. But the town’s
boom ended swiftly: yellow fe-
ver swept through the town in
1841, and a hurricane storm
surge a few years later wiped
out what remained.

The once prosperous town
of 12,000 was reduced to only
500 residents. By the mid-
1800s, Port St. Joe was a virtual
ghost town. It wasn’t until 1909
when a new rail track was laid

and a new town founded that life
began to return to the region.

When walking down Port St.
Joe’s main street these days, one
wouldn’t be surprised to run into
Barney or Aunt Bee shopping in
a local market.

Though there’s plenty of
charm in town, the Cape San
Blas area boasts one of the most
beautiful stretches of beaches
in America and shouldn’t be
missed.

The “Forgotten Coast” is a
name the local chamber of com-

merce came up with after the pa-
per mill closed to generate some
much-needed hype. Many of the
permanent residents wish the
forgotten coast would remain
just that: “forgotten.” But after
several visits, I've concluded that
“Unforgettable Coast” might hit
closer to the mark.

ADVERTISE
WITH US!

Reach over 8,000
Homes & 3,000
Tourists along The
Forgotten Coast

Call:
804.307.8780

Sometimes Mother Nature
Can be a Real Mother ..

We arent just Lairweather Friends, you
caon count on us 24/7/305 -

Experience AC and Heating Comfort Like Never Before
with Deeson Residential & Commercial Services

At Deeson AC and Heating, we’ve provided on-time and reliable

e After-Hours Emergency Service
Q Air Conditioner Service

Q Heat Pump Services
O Preventative Maintenance

HVAC services for over 20 years. We put your satisfaction first.

Our HVAC experts are professionally trained and certified to provide

you with the best service each time. Whether it’s a repair or installation job, our team

We’re dedicated to providing reliable is here to work with you every step of the way.

HVAC services that you can trust.

(850) 899-1375
deesonacandheating.com
deesonacandheating@gmail.com

Deeson AC and Heating
3850 CR 386 S

Port St. Joe Fl 32456
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October Fishing Report: St. George Island & Apalachicola

By CarraiNn Krista MILLER

"Cooler weather, hotter
bites!

Ask any local inshore fish-
ing guide or angler what their
favorite month to fish is and
youwll likely get the same an-
swer: October. If you’ve been
anywhere near the water late-
ly, you've probably heard the
sound of screaming drag echo-
ing across the bay — it’s bull
red fish (red drum) season,
folks, and they’re everywhere!

The Hunt For Red October

Like clockwork, when the
bay shrimp move close to
shore, the red fish are there to
welcome them back — with
an ambush attack. The cool-

er temps bring spawning fish
in to concentrate on feeding,
and you’ll catch these hungry
“bulls” all the way through
the end of the year. The big-
ger red fish are smashing bait
like they’re trying to make the
highlight reel. If you haven’t
felt your rod double over yet
this month — get ready, and
you’ll soon learn why these big
beasts are many anglers’ favor-
ite “drum” to beat.

The secret to fishing is: fish
where the fish are. Sounds
simple, but location is key, so
fish near moving water on an
incoming or outgoing tide. If
fishing close to shore, cast near
brackish river mouths, oyster
beds or grass flats. If beach,
shore or wade fishing, use Goo-
gle Maps satellite view to locate
pinch points around sand bars
and deeper holes or pockets.
For the best chance to catch the
bigger schools, fish at least an
hour before and after the tide
change, when they’re on the
move and migrating through
passes and inlets.

This species responds well
to a variety of fishing meth-

ods, including top water lures,
popping corks, casting or deep
dropping live bait, cut bait or
fresh dead bait on a 12-14”
leader with a weight heavy
enough to reach the bottom.
Red fish are a fly fishing fave,
especially when poling in
“skinny water”. Their tail fin
can often be seen breaching
the surface when feeding in
shallower depths.

Tide trumps time. “First
light, first bite” doesn’t always
dictate meal time, and moving
water 1s crucial in areas where
tides pull bait out of hiding
Always check your tides before
planning your trip, and don’t
rule out a middle of the day or
afternoon trip. The afternoon
is a great time of the day to fish
— it’s cooler, fewer anglers are
out, the big bull red fish tend
to feed then, and the sunset is
a bonus backdrop. When de-
ciding what time to fish, split
your time between the incom-
ing and outgoing tides, so you
spend a couple of hours fishing
both incoming and outgoing.
If limited by time and location,
fish the high tide close to shore.

1 Charters

ST GEORGE ISLAND FISHING CHARTERS AND BOAT TOURS

Serving St. George Island , Apalachicolq, Eastpoint,

Cape San Blas, Indian Pass, Carrabelle, St. Marks

to remember!

@ 850.542.2542 www.stgeorgeislandcharters.com

Captain Krista is a St. George Island native and 5th generation
fisherman, specializing in bay and gulf fishing charters around St.
George Island, the Gulf of Mexico and the Apalachicola Bay.

From advanced anglers, novices and even young children, Captain
Krista customizes each charter to ensure her clients’ experience is one

This enthusiastic guide enjoys taking the time to teach the beginner
fishermen how to feel for the bite just as much as she enjoys being the
dedicated compliment to her more experienced clients.

Captain Krista's unique assets to this fishing fraternity have established
a list of repeat clientele that she hopes you will soon be a part of.

Flounderin’ Around

We’ve enjoyed reeling in and
gigging some nice flounder
lately, but the elusive “flat fish”
will be off limits from October
15th - November 30th. This al-
lows the flounder to reproduce
without the pressure of fishing
during its crucial pre-spawning
season.

Fun Flounder Fact:

Did you know that flounder
are born with an eye on each
side of their head, but as they
mature, one eye moves to the
other side. Since flounder lay
flat on the bottom, this puts
both eyes on the “top” side.

Tarpon Tales

Just when we thought the
silver kings had packed up and
headed out, these tail walking
show-offs decided to stay for af-
ter-hours. Around sunset, cast
a line in any direction around
the passes and inlets and you’ll
likely hit a fin. We have “tail
walked” several of these much
sought-after acrobats over the
last week, after they bit a live
croaker on a spinning reel.

The Hull Story

October is magic — the
water’s cooling off, but the
action is red-hot. The sheeps-
head and pompano have made
their fall appearance for some
anglers, so look for the pomps
anywhere sand fleas are hiding,
and sheepshead will be feeding
on crustaceans around docks,
rocks and bridge pilings. And
the first ever Snook that I've
witnessed was recently caught
in our bay, so we may have a
new species moving our way.
So grab your rod and get out
there — because on St. George
Island and Apalachicola Bay,
the fish are biting, the mullet
are jumping, and the fish just
keep getting bigger.

Looking for a fishing charter
or fun adventure on the water?
Book your island memories
with Island Charters! We’ll
hook you up with a local char-
ter captain to ensure you have
a blast with every cast.

Text or Call to
book today!
850.542.2542

0 all trips depart from St. Georges Island, First come, first serve
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Just one row from the sand,
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Make plans to see this J .

awesome and impeccably well R - this 4BR/2BA home on St. " ) —

maintained 3 bedroom 2 and — 848 W Bay Shore Dr — George Island offers stunning — 617 E Gorrie Dr—

a half bath home in a quiet, ST. GEORGE ISLAND Gulf views, a spaciousporch, S 1. GEORGE ISLAND
a private pool, and updated features. With natural light, coastal charm, and

established island neighborhood. Wrap around decks to both front and back
doors are convenient. Outdoor shower with hot and cold running water and rental potential, it’s the perfect island getaway or investment opportunity!

fish cleaning table and sink. Offered at $695,000. Offered at $1,149,000.

TM //éwa /61' 991#” /9/"1/}/6&?@ s/wwy}g/_ T;W /61‘ more mﬁrmafwn Mag/
LISTED BY //(ﬂl'ﬂ gan/ws /A LISTED BY % Q%grf’m

REALTOR® | 850-653-7753 REALTOR® | 678-488-0005

Kara@BeachDreamsNow.com Deb.Robertson@NaumannGroup.com

Free In- Home
Estimate & .
Instillation

STORM SHUTTERS

SALES, SERVICE, & REPAIR

BAHAMA ROLL DOWN COLONIAL

GUARANTEED LOWEST COMPETITIVE PRICES IN NORTH FLORIDA
SERVING THE FORGOTTEN COAST FOR OVER 22 YEARS | LOCALLY OWNED AND OPERATED

FLORIDA WINDOW COVERING COMPANY
850.697.3066 | 850.528.9355
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Port St. Joe isn’t just a
place—it’s a lifestyle. With its
stunning Gulf views, charm-
ing downtown, and laid-back
coastal energy, more fam-
ilies are choosing to plant
roots here. If you’re ready to
build the home you've always
dreamed of, there’s one name
you need to know: America’s
Home Place.

Located right here in Port
St. Joe at 3052 W Highway
98, America’s Home Place
has been helping homeown-
ers across the Southeast bring
their custom home visions to
life for over 50 years. Their
reputation for quality crafts-
manship, personalized service,
and on-your-lot building ex-
pertise makes them a standout
choice for those ready to build
along Florida’s beautiful For-
gotten Coast.

Why Build With America’s
Home Place?

1. Custom Homes
Designed for You

With America’s Home Place

At America’s Home Place,
every home is as unique as the
family building it. Whether
you're dreaming of a coastal
cottage, a modern farmhouse,
a spacious ranch-style home,
or something in between, you’ll
find a wide variety of custom-
izable floor plans that fit your
lifestyle, land, and budget.

2. Build on Your Land—

Your Way
Already have the perfect
piece of land? America’s

Home Place will build your
home right where you want
it. Their expert team helps
you assess your lot, plan your
home, and guide you through
every step of the construction
process—irom concept to keys.
3. High-Quality Stan-
dards, Inside and Out
From solid foundations to en-
ergy-cfficient systems, Amer-
ica’s Home Place includes

many features as standard that
other builders consider up-
grades. You’ll find trusted ma-
terials, thoughtful layouts, and

Scan the

QR code to
view our
House Plans!

Port Saint Joe Building Center
3052 W Highway 98, Port Saint Joe, FL 32456
(850) 899-9028 | AmericasHomePlace.com

craftsmanship that’s built to
last—and to look good doing
it. Our construction meets all
local wind load and elevation
standards.
4. Local Team, National
Strength

Though they have the re-
sources of a trusted regional
builder, the Port St. Joe team
offers personal, hometown ser-
vice. Their local building con-
sultants, project managers, and
customer care team live and
work in the area—so you're
never just a number.
5. Peace of Mind from
Start to Finish

From your first design meet-
ing to move-in day, you’ll have
a dedicated team by your side.
They offer on-site consulta-
tions, pre-construction walk-
throughs, and a final inspec-
tion to ensure everything meets
your expectations. Every home
also comes with a new home
warranty for added confidence.

Special Offers You'll Love

Right now, America’s Home
Place in Port St. Joe is offering
up to $18,000 in free upgrades
(3% of the base price) for con-
tracts signed by October 31,
2025. That means you can ele-
vate your home with premium
features like upgraded finishes,
additional design options, and
more—at no extra cost.

What
Saying

Homeowners across Florida

Homeowners Are

and beyond rave about their ex-
perience with America’s Home
Place: “The entire process was
smooth and exciting. They truly
listened to what we wanted and
made it happen.” — Sarah B.,
Gulf County homeowner
“Building on our lot was seam-
less. We got the dream home we
envisioned, and the team was
with us every step of the way.”
— The Johnson Family, Port St.

Joe

A Company That Builds
More Than Homes

Lifestyle

Build Your Dream Home in Port St. Joe

America’s Home Place be-
lieves in building with purpose:
“We build people to build hous-
es for families to build homes.”
For over five decades, that mis-
sion has guided everything they
do—putting integrity, trust, and
community first.

With nearly 50 Custom Home
the
country, and deep roots in the

Building Centers across
Southeast, their experience 1is
unmatched—and their commit-
ment to Port St. Joe is strong.

Ready to Get Started?

Visit the Port St. Joe Building
Center today and take the first
step toward building your future.
Explore floor plans, tour the
showroom, and speak with a
local building consultant who’s
ready to bring your ideas to life.
America’s Home Place — Port St.
Joe. 3052 W Highway 98
(850) 227-0050

www.americashomeplace.com

YOUR COASTAL

HOME BUILDER

ol Custom Built On Your Land

DERQONE-=

FL # CR-C1330787

Since 1972
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FEATURED TOWNHOMES

UNDER CONTRACT

(o

328 SALT CREEK UNIT 107 STONE DRIVE PORT ST
/M&W 2%%1/ /@9%‘ g’é“ ZM

4BR | 2BA | $344,900 HOMESITE: 145x75x.5x133x75
1,726 SQ FT | MLS| 321607 $79,000 | MLS LR322249U

Sheila Holmes

C: 615-594-5300 | O: 850-296-3716
www.calltheholmes.com

**Note: Agents can not have just the Real logo when referencing the brokerage. The logo does not suffice as the registered brokerage name. All marketing collateral (signs, business cards, postcards, flyers, social media, etc.)
must have the Real logo AND our state registered name (or DBA). Any marketing collateral that uses only the real logo and does not include the state registered name (or DBA) somewhere within the design is not compliant.**
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Join the Nei ghbarhood Fun'

Largest Selection of Golf Carts

CLUBCAR STAREV EVOLUTION ATLAS DENAGOEV GEM

Panama City Beach | | actriccartwatersoundcom ELLECTR ICCART

(850) 233 0020 WATERSOUND
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By Pastor LOGAN SIMMONS
Have you ever asked for

something, just knowing you

were going to get it—whatever

it was?

When I was a young boy, 1
had a fascination with the his-
tory of war. I loved war mov-
ies, I loved pretending to be a
soldier, but my favorite pastime
involved my toy soldiers. One
Christmas, when I was about
six years old, my dad dialed up
the North Pole. I was so excit-
ed! I could not wait to tell the

jolly, big, bearded man all that
I wanted for Christmas.

From the desk of Pastor Logan Simmons:

Prayers of Expectation

The problem was, I don’t
think Ole Saint Nick was quite
ready for me.

I began to inform him—very
seriously—that I wanted about
20 Higgins boats (Landing
Craft, Vehicle, Personnel), all
motorized. I wanted the toy
soldiers to go with the boats. 1
wanted all the ranks to be cor-
rect, the clothing accurate, the
weapons authentic, and every-
thing else that went along with
it. I was bursting with excite-
ment and fully expected that
on Christmas morning, those

Higgins boats would be under

the tree.

Sadly, to my dismay, they
were not.

Though I may have been
naive to expect such a grand
request as a six-year-old, I've
come to learn that there is no
such thing as too grand of a re-
quest for God.

One of my favorite books
in the Bible when it comes to
prayer is the book of Psalms.
In Psalm 126, the writer pens a
prayer of expectation—declar-
ing that God has, He can, and
He will bring His people back
from captivity. The psalm ends
with these beautiful verses:

“They that sow wn tears shall
reap n joy. He that goeth forth and
weepeth, bearing precious seed, shall
doubtless come again with rejoicing,
bringing hus sheaves with him.” —
Psalm 126:5—6

Here, the writer likens the
situation to that of a farmer—a
farmer who persists in sowing
seed with a pure heart. It’s the
picture of someone planting,
not with uncertainty, but with
complete expectation. All his
hope is in the harvest. There

are no reservations. He’s all in.

And it’s that perseverance
that pays off.

When the drought came, the
farmer didn’t quit. When the
bugs came, he didn’t give up.
He pressed on, continuing to
cast seed, expecting a harvest
to come.

I believe many times we
don’t receive what we need be-
cause we simply don’t ask God
with a pure heart. We don’t ask
with faith. And we don’t ask
with persistence.

Jesus told a parable of a man
who had a need and went to
his friend’s house late at night
asking for help. The man’s
need was met—not because
of the friendship—but because
of his importunity, or in other
words, his persistence.

Jesus followed that story with
a promise:

And 1 say unto you, Ask, and it
shall be given you; seek, and ye shall
find; knock, and it shall be opened
unto you.” —Luke 11:9

Sometimes, we may feel our
prayers aren’t getting past the
ceiling, or that God is too busy

Community

for someone like us. But I want
to remind you: as long as our
hearts are pure, our faith is
genuine, and we ask according
to the will of God, He hears—
and He answers—prayer.

A few Sundays ago, I shared
this same story of my child-
hood request for those Higgins
boats while preaching a ser-
mon. Not long after, a congre-
gant surprised me with a toy
Higgins boat—complete with
toy soldiers. I was genuinely
touched. That simple gesture
reminded me that while God
doesn’t always answer in the
way we expect, He often an-
swers in ways that affirm His
love and care through others.

“Now unto him that is able to
do exceeding abundantly above all
that we ask or think, according to the
power that worketh in us.” —Ephe-
sians 3:20

With grace and gratitude,
Pastor Logan Simmons

Bay View Baptist Church
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Family-friendly fun and open 7 days a
week. Bring the family and enjoy our
arcade, full bar, and delicious food!

Mexico Beach, FL 32456

3102 Hwy 98

850-648-5000
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We craft beers that blend perfectly with our
local menu and relaxed, timeless Forgotten
Coast vibes.

Open Daily Noon - 8 PM CT

Now Serving
Beer and
Winel!

THE

ITALIAN
RITCHEN

Supper Club

Dine-In, Take-Out,
and Delivery

Open Monday-Saturday
11am-9 pm

108 First Street,
Port St. Joe, FL, USA

850-340-3425

TEX KFICHEN

All our food is

prepared fresh daily.

We specialize in
delicious Austin, Texas-
style Tex Mex as well as

tasty American

classics.

Plenty of Outdoor
seating!
Monday-Tuesday:
Closed
Wednesday-Saturday:
12PM to 8PM
Sunday: 12PM to 7PM

1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

/CVOASTAL —

5Bed | 5.5 Bath | Built in 2023

“Shell Yeah”, Casa del Mar 1st b P e
Tier home with Upscale Private — 2220 Sailfish Drive —

Pool. Elevator access to all ST GEORGE ISLAND

floors. Designed for upscale Coastal living, this gracious beauty epitomizes
timeless elegance and modern convenience. Fully furnished and equipped for
immediate personal use or vacation rental. Offered at $2,200,000.

Call Coandora /ér Yyour /wo'z/ﬂié s%m,t)mg/
4%  LISTED BY //)WLJW%W

\ REAITOR® | 850-653-6690

Pandora@PandoraSchlitt.com

By 9

1

!
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October 2025
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ANCHOR 131 Franklin Blvd, St.

REALTY FLORIDA

www.anchorfl.com George Island, FL 32328

-

1960 Nautilus Dr. St. George Island, FL 1183 Russell Way, St. George Island Fl 973 Gulf Shore Dr, Carrabelle, FL
in the Plantation | 1st Tier Gulf | 4 Bed | 4 Gulf & Bay Views on East End Gulf & Bay Front on 5 acres
Bath | $1,595,000 | Jackie Etheridge Realtor 7 Bed | 5 Bath | 2 1/2 Bath | $1,650,000 6 Bed | 3.5 Bath | 51,299,000
850-653-5904 Charlotte Schneider Realtor 850-370-6223 Charlotte Schneider Realtor 850-370-6223

124 8th St. Apalachicola, FL Historic District 49 Harbour Point Dr. Crawforduville Fl 1183 Russell Way, St. George Island, FL East
North Corner of 8th and Ave G "Shell Point Beach Area" Canal Front End lot-1 Acre tract with Gulf views and
3 Bed| 2 Bath | $599,000 2 Bed | 2 Bath with Boat slip & floating possible Bay views | Jackie Etheridge Realtor
Charlotte Shneider Realtor 850-370-6223 dock | $649,000 | Jackie Etheridge Realtor 850-653-5904

850-653-5904

1692 Landing St. Carrabelle, Florida 246 Lake McKissack Ln. Carrabelle, Fl 214 Lake McKissack Ln. Carrabelle, Fl

3 Bed | 2 Bath | New Construction | 3 Bed | 2 Bath | Lake Front | $359,000.00 3 Bed | 2.5 Bath | Lake Front | $325,000.00
$310,000.00 | Paige Joseph Realtor Paige Joseph Realtor 850-370-0235 Paige Joseph Realtor 850-370-0235

850-370-0235

4
Charlote Schneider Jackie Etheridge Paige Joseph
850.370.6223 850.653.5904 850.370.0235

charlotte@anchorfl.com jackie@anchorfl.com paige@anchorfl.com
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Hiﬁhcs+ &ua|i+y Calainc+ry at
AfLFordable Pricing

Tue-Thur: 11am—9pm
Fri-Sat: 11am—10pm

Sunday Brunch:
11am—10pm

Closed Monday
850-653-9888
ro
R
L CAPE, i

OPEN DAILY
WALK-INS ONLY

850-653-1910

AN
Executive Chef Jamie Messel"""" 48 Cabinet Shop & Woodwork
Thomas Stump
LOCATED ON THE CORNER OF Owner
AVENUE D & COMMERCE STREET
APALACHICOLA, FL 850-544-7842 | ststump5@aol.com

Call +oclay For Free estimatel

UPCOMING LOCAL EVENTS

OCT 24 SGILIGHTHOUSE ASSOCIATION TRICK-OR-TREAT SPOOKTACULAR 6:30PM — 8:30PM
OCT 31 GHOSTS ON THE COAST ON REID AVENUE IN PSJ TRICK-OR-TREATING & COSTUME CONTESTS

OCT 31-NOV 1  §2ND ANNUAL FLORIDA SEAFOOD FESTIVAL IN APALACHICOLA
NOV 1  PORT THEATRE IN PORT ST. JOE REOPENS WITH THE KRICKETS

NOV S  NOVEMBER SUNSET AND FULL MOON CLIMB 5:30 PM - 7:30 PM
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The Best of The Forgotten Coast:
Dining Guide

TEX KITCHEN

All our food is prepared fresh daily. We

specialize in delicious Austin, Texas-style Tex
Mex as well as tasty American classics.

1000 US HIGHWAY 98, MEXICO BEACH, FL 32456 | PHONE: 850-238-6704

ITALIAN
» % KITCHEN

Dine-In, Take-Out, and Delivery

108 First Street,
Port St. Joe, FL, USA

850-340-3425

We craft beers that blend perfectly with our local menu and W

relaxed, timeless Forgotten Coast vibes.

Open Daily Noon - 8 PM CT

(850) 588-3042 | 4101 US-98 Mexico Beach, FL 32456

k3 L We're known for our floribbean food, fun &
rum. Grab a drink, sit back & relax because
you're on island timel

Family-friendly fun and open 7 days a week. Bring the
family and enjoy our arcade, full bar, and delicious food!

3102 Hwy 98, Mexico Beach, FL 32456
850-648-5000

llllllll

REACH 8,000 HOMES AND 3,000 VISITORS MONTHLY

IMAGINE YOUR AD HERE

CALL 804-307-8780
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Vitiligo and the Beautifully Unblemished
Vitiligo Support Group Inc.

By BriDGET SurLIvaN, PA-C,
CIOASTAL SKIN SURGERY AND
DERMATOLOGY

Vitiligo 1s a long-term skin
condition that causes patches
of skin to lose pigment, cre-
ating areas lighter than the
surrounding skin. Vitiligo, an
autoimmune condition, oc-
curs when melanocytes, the
cells responsible for producing
skin color, are destroyed. While
vitiligo is not contagious or
life-threatening, its effects can
extend beyond the skin. Many
people living with vitiligo face
emotional challenges, includ-
ing self-consciousness, anxiety,

(_&COASTAL

and stigma from others who do
not understand the condition.

Vitiligo can develop at any
age. A person may start to see
changes in their skin as a child,
a teen, in middle age, or as a
senior. The journey with vit-
iligo is unique for everyone.
Some individuals may have
only a few small patches, while
others experience widespread
pigment loss across their face,
hands, and body. Treatments
such as topical medications,
light therapy, and camouflage
cosmetics can occasionally
help even out skin tone, but
there is currently no cure. Be-
cause of this, support, educa-
tion, and community play an
essential role in empowering
those affected.

That is where Beautifully
Unblemished, a vitiligo sup-
port group, comes in. Found-
ed by Tonja Johnson in 2017,
Beautifully Unblemished’s
mission of providing hope and
encouragement for those with

SKIN SURGERY & DERMATOLOGY

- Al

vitiligo creates a safe space
where individuals with vitiligo
can share their stories, connect
with others, and find strength
in community. The group hosts
meetings, educational work-
shops, and outreach events to
raise awareness about vitiligo
and to advocate for those living
with the condition.

One of the group’s most
powerful messages is that
beauty comes in all shades and
patterns. Rather than viewing
vitiligo as a flaw, Beautiful-
ly Unblemished encourages
members to embrace their skin
and celebrate their uniqueness.

BeavrivuLLy UNsLEMISHIED

The organization also provides
resources for newly diagnosed
individuals and their families,
helping them understand treat-
ment options and how to nav-
igate the emotional aspects of
the condition.

Beautifully Unblemished
support groups exist in central
and southern Florida. How-
ever, Tonja Johnson and I are
aiming to expand those sup-
port groups as well as Vitiligo
advocacy to the panhandle and
surrounding areas. Therefore,
we will be hosting an online
event on Thursday, October 16
from 7-8 p.m. to provide fur-

ther information on how inter-
ested persons can get involved.
Through support, education,
and advocacy, Beautifully Un-
blemished has created a move-
ment that uplifts and empow-
ers. For many members, finding
this community means no lon-
ger feeling isolated. Instead,
they discover a sense of pride,
resilience, and confidence. Use
this link to register: https://
usO6web.zoom.us/meeting/
register/vWQeO1KdREKm-
W881D7XovQ)

Vitiligo may change the
skin’s appearance, but groups
like Beautifully Unblemished
remind us that true beauty is
far deeper than the skin. By
embracing differences and sup-
porting one another, they are
redefining what it means to be
beautifully unblemished. We
all deserve to love the skin we
are in! I look forward to meet-
ing you and discussing your
skin care needs!

SAME DAY APPOINTMENTS AVAILABLE! CALL (850) 500-DERM

DERMATOLOGY SERVICES OFFERED: ADULT e SURGICAL e PEDIATRIC ¢ COSMETIC

Discover the Coastal Difference. Accepting
New Patients. Make an appointment with

Bridget today! We have a proven

commitment to excellence, and we're
available to you. Now offering Skin Pen
Microneedling Treatments and The Perfect
Derma Peels. We are also a provider for
Nutrafol, EltaMD and ZO Skin Health

products.

. =l

-

12139 Panama City Beach
Parkway, Panama City Beach, FL

NOW WITH FOUR LOCATIONS TO SERVE YOU:
PANAMA CITY BEACH « MIRAMAR BEACH e FT. WALTON BEACH e NICEVILLE / BLUEWATER BAY
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By Ausrie RounDs, MARKET-
ING COORDINATOR, FLOORING
Derot oF PANaMA CITY

Life on the Gulf Coast has
its perks—breathtaking views,
casy access to the beach, and
the sense of community that
comes with condo living. But
when it’s time to renovate,
especially before family and
friends start visiting for the hol-
idays, condo projects can feel
more complicated than you’d
expect.

At Flooring Depot of Pan-
ama City, we’ve built a reputa-
tion for being the go-to experts
in condo renovations—not
just flooring, but full transfor-
mations that include kitchens,
bathrooms, cabinets, couter-
tops, and frame-less glass
showers. And while condo liv-
ing comes with a unique set of
challenges, our team has the
experience to make your ren-
ovation process smooth from
start to finish.

The Unique Challenges of
Condo Renovations

Unlike single-family homes,
condo projects often involve

Before the Guests Arrive:

Condo Makeovers in Panama City

more red tape and careful
planning. Here are a few of the
hurdles that make experience
so important:

HOA Rules and Restric-
tions: Most condo associa-
tions have strict regulations
around noise levels, approved
materials, and even what hours
contractors can work. Reno-
vating without understanding
these rules can cause delays—
or worse, fines.

Access and Logistics:
Elevators, stairwells, limited
parking, and shared hallways
all affect how materials and
tools are brought in. Every step
requires coordination to mini-
mize disruption.

Neighbor Consider-
ations: Condos are tight-knit
by nature. Renovations need to
be carefully managed to reduce
noise, dust, and inconvenience
to neighbors.

Our team has worked with
countless condo associations
across Panama City Beach. We
know the ins and outs of local
HOA requirements and have
systems in place to keep proj-
ects compliant, eflicient, and
on schedule.

A

Full-Ser-

Beyond Floors:
vice Renovations

While flooring is in our
name, we do much more than
that. Condo owners turn to us
for complete home makeovers:

Kitchens: From sleek new
cabinets and durable counter
tops to updated backslashes,
we bring new life to one of
the most-used spaces in your
home.

Bathrooms: Frame-less
glass shower doors, modern
vanities, new tile, and water-
proof flooring make bathrooms

both functional and luxurious.

Living Spaces: Wheth-
er it’s luxury vinyl plank, tile,
or hardwood alternatives, we
help you choose flooring that
works with your condo’s style
and HOA requirements. By
keeping everything under one
roof, we simplify the process.
Instead of juggling multiple
contractors, you’ll have a sin-
gle, trusted team that manages
your entire renovation. What
to Expect During a Condo
Renovation If you’re planning
your first condo renovation, it

Lifestyle

helps to know what the process
looks like. Here are a few steps
to keep in mind:

Initial Consultation: This
is where you share your vision,
and our team helps match your
ideas with HOA approved
solutions.

Material Selection: From
cabinets and counter tops to
waterproof flooring and show-
er glass, we’ll help you choose
products that fit your style,
budget, and requirements.

HOA Coordination: Han-
dle communication with your
condo association to e sure all
materials and work plans meet
their standards.

Scheduling & Logistics:
Our team plans deliveries,
manages elevator usage, and
coordinates work times to keep
everything running smoothly.

Installation & Clean-Up:
Finally, our skilled installers
bring your vision to life, with
careful attention to detail and
respect for your neighbors and

property.

CONDO MAKEOVERS
continued on page 17
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FREE DESIGN
CONSULTATIONS &
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; IN-HOME MEASUREMENTS

PROFESSIONAL
INSTALLATION AVAILABLE

SO0 SPECIAL FINANCING
' AVAILABLE

VISIT OUR SHOWROOM

1310 W. 15th Street | Panama City
850.785.2216

flooringdepotofpanama.com

ﬁ Flooring Depot of Panama City
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Five Competencies of Emotional Intelligence
Linked to Happy Marriage

By Jamie C. WiLLIAMSON, PHD

Happily married couples have
Emotional Intelligence.

After years of research on
predicting and  preventing
divorce, John Gottman con-
cluded that “Happily married
couples aren’t smarter, richer,
or more psychologically astute
than others. But in their day-
to-day lives, they have hit upon
a dynamic that keeps their
negative thoughts and feelings
about each other (which all
couples have) from overwhelm-
ing their positive ones”.

Gottman called this an
“emotionally intelligent mar-
riage.” He emphasized that
Emotionally Intelligent couples
are better able “to understand,

honor, and respect each other
and their marriage”, which,
not surprisingly, leads to mar-
ital satisfaction.

What Makes an Emotion-
ally Intelligent Marriage
Work?

An Emotionally Intelligent
Marriage involves mastering
the same five competencies
Daniel Goleman identified
as key to individual success:
self-awareness, self-regulation,
motivation, empathy, and so-
cial skills.

Specifically, partners
equipped with high Emotional
Intelligence (EQ) are better
at recognizing and manag-
ing their own emotions, un-
derstanding  their  spouse’s
emotions, and using this un-
derstanding to communicate,
empathize, and resolve con-
flict. This ultimately fosters
deeper intimacy, mutual trust,
and long-term happiness

But, as they say, it takes two
to tango.

An Emotionally Intelligent
Marriage requires both part-
ners to be equipped with high

EQ. Their combined high lev-
els of self-awareness, empathy,
social skills, and emotional
regulation allow partners to
navigate challenges, express
needs effectively, and create a
supportive environment for in-
dividual achievement and rela-
tionship growth.

Recognizing Low
Marriage EQ
Most couples start out living

a happy life that resembles an
Emotionally Intelligent Mar-
riage. But, for couples with low
EQ, this positivity erodes over
time because they lack the
competencies to manage the
inevitable irritations, conflicts,
and challenges of married life.

Partners with underdeveloped
Emotional Intelligence are not
adept at recognizing and man-
aging their own emotions. And
they lack understanding of
their partner’s emotions and
reactions to events. As a result,
they struggle to explain their
own emotions, dismiss or mini-
mize each other’s perspectives,
don’t communicate empathy,
and don’t really know how to

effectively manage conflict. A
misunderstandings build up,
resentment grows into a state
of negativity that interferes
with their ability to sustain a
mutually supportive relation-
ship. So, they become emotion-
ally disconnected.

During tense moments, they
cither withdraw or escalate ar-
guments through harsh criti-
cism and defensiveness, making
conflicts seem more like fights
than conversations. They start
attributing mistakes to each
other’s character and lose con-
fidence in each other’s support.
So, trust also erodes. Eventu-
ally, they lose respect for each
other and their marriage.

The negative spiral caused
by low marital EQ) is not neces-
sarily the beginning of the end
of a marriage. But it is a clear
sign that the couple needs to
enhance their emotional intel-
ligence competencies. In fact,
without improving EQ , there is
little hope for these couples to
regain their once happy mar-
riage.

Emotional Intelligence

Can Be Learned

The good news for people
in a low EQ marriage is that,
unlike I1Q) , which is relatively
stable over a lifetime, Emotion-
al Intelligence can be learned
and improved through inten-
tional effort and practice.

To improve marital EQ),
both partners must commit to
actively working together on
the five key competencies of
Emotional Intelligence.

Self-Awareness: Utilize
self-reflection  to  understand
your own emotions, their trig-
gers, and how they impact your
thoughts and behaviors toward
one another.

HAPPY MARRIAGE
continued on page 20
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How we love the outdoors
and the best time of year to be
out and about in the Panhan-
dle is here! If you are looking
to build an outdoor kitchen or
maybe remodel an area out-
side, we have some local re-
sources to get you headed in
the right direction.

SeaBee Constructors, LLC
is a locally owned company.
They offer a wide range of ser-
vices including a new build or
an outdoor kitchen remodel.
Stucco, Brick, Hardy board,
and Stone are a couple of op-
tions to consider for your new
outdoor kitchen, and Heather
Greise from Seabee Construc-
tors will help you design an
outdoor kitchen that works for
your exterior space.

When it comes to outdoor
storage in your outdoor kitch-
en, The top two options are
stainless storage or outdoor
cabinets. NatureKast is the
leader in the industry for out-
door custom cabinetry. It can
be customized to the grills and
appliances you would like in
your outdoor kitchen, custom
hoods are available if you need
ventilation and it is all weather-
proof. NatureKast has a limit-
ed lifetime warranty and offers
a wide range of finishes with
seven door styles: Slab, Shaker,
Rustique, Louvre, Contempo,
Euro and Metro. If you would
like to find out more you can
visit NatureKast.com or stop
by Granite Plus.

When selecting countertops
for your outdoor kitchen there
are a wide range of options.
Granite and natural stones are

{ANITE

Lifestyle

Design and Culture: Outdoor Kitchens

the most common materials
used in outdoor kitchens for
now. Dekton, a manufactured
material, is slowly making its
way into our outdoor kitchens.
Dekton is  scratch-resistant,
stain-resistant and heat-resis-
tant. One of the wonderful
characteristics of this product
Is its patterning, influenced by
nature. For example, The On-
rika Collection from Dekton
gives the Calacatta Marble
look without the maintenance
of Marble. Dekton can also be
used for wall cladding in your
outdoor kitchen. Last but not
least, Caesarstone Quartz is
one of the only companies that
has a quartz collection that can
be used outdoors. It is dura-

LW

‘WEWILL, WE WILL, ROCKYOU
COUNTERTOPS - CABINETS - FLOORING
850-236-6363

ble and perfect for an outdoor
space. Samples of these prod-
ucts are available at Granite
Plus.

Now it’s time for barstools
to go with that new beautiful
outdoor kitchen. Panhandle
Patio, located in Panama City
is owned by a local family, Aus-
tin and Lynsey Beasley. All of
their furniture is from Florida,
and they have a line of Marine
Grade Polymer furniture that
comes in a wide range of col-
ors and fabrics. If you would
like to find out more, you can
stop by their showroom located
at 3715 West 23rd Street.

Design by NatureKast, Louvered door style, Weathered Graphite, Fantasy Brown Marble countertops. Granite Plus is your local resource for NatureKast
Cabinetry

-
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Dekton by Cosentino, Lucid, Onirika Collection
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Why Consulting a Window Covering Specialist Matters

By DoNNA GopwiN, OWNER OF
MADE IN THE SHADE

Window coverings are more
than just a finishing touch —
they impact how your home
looks, feels, and functions ev-
ery day. While it’s tempting to
order blinds or shades online,
working with a window cover-
ing specialist can save you time,
money, and frustration while
ensuring a flawless result.

1. Expert Guidance on
Style & Function

A specialist understands the
balance between beauty and
practicality. They’ll help you
choose products that fit your
design style — from timeless
plantation shutters to sleek roll-
er shades — while also solving
functional needs such as light
control, privacy, insulation,
and motorization. Instead of
guessing, you’ll know what
will work best for each room’s
unique layout and lighting,

2. Professional Measuring
& Fit

Window openings are rare-
ly perfectly square. Specialists
know how to measure for in-
side or outside mounts, trim
frames, and specialty shapes to
ensure a perfect fit. This avoids
common DIY headaches like
gaps, crooked blinds, or treat-
ments that don’t fully close.

3. Access to Quality Prod-
ucts & Options
Showrooms and specialists

—
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SHADES SHUTTERS BLINDS

often carry premium lines and
custom options not available
at big-box stores. Youll see
fabrics, finishes, and operating
systems firsthand — from en-
ergy-cfficient cellular shades
to durable outdoor screens
— and understand their long-
term value.

4. Seamless Installation &
Support

Professional installation
makes a huge difference in how
your window coverings look
and operate. Specialists handle
the hardware, adjustments, and
tricky details, ensuring your
treatments function smoothly
for years. If something ever
needs service, you have a trust-
ed expert to call.

Bottom line: A window cov-
ering specialist helps you avoid
costly mistakes, find the perfect
balance of style and perfor-
mance, and enjoy a finished
look that truly enhances your
home.

HAPPY MARRIAGE
continued from page 18

Self-Regulation: Seck
and accept feedback from each
other to help you express your
emotions appropriately and
effectively, control your arous-
al, and adapt to challenging
situations, particularly during
conflict.

Empathy: Learn to active-
ly listen so you can understand
cach other’s perspectives and
share each other’s feelings. E
press empathetic understand-
ing to foster compassion and
deeper intimacy. Let your em-
pathy inspire true apologies
and make forgiveness ecasier.

Social Skills: Practice
open communication by being
honest about your thoughts,
needs, and feelings. Handle
conflict constructively by focus-
ing on managing the issue rath-
er than attacking or criticizing
your partner. Show gratitude
by expressing appreciation for

L
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OUTDOOR SHADES

Proudly Transforming Residential and Commercial

Interior and Exterior Spaces on the Forgotten Coast

:0 Worry-Free Warranty
Industry-Leading Brands
'IZ[ We Measure and Install

DRAPERY

the positive things your partner
does. Engage with each other
in ways that create predictabil-
ity, dependability, and trust.

Motivation: Incorporate
each other’s individual goals
into your marital goals. Adopt
an optimistic view and re-
main resilient in your mutual
support of your marriage and
each other’s goals, despite chal-
lenges and setbacks. This will
help you create a compelling
sense of shared meaning for
your marriage.

If your marital EQ) is under-
developed, invite your partner
to work with you on the five key
competencies of Marital Emo-
tional Intelligence. Whether
your marital EQ) needs a little
or a lot of improvement, start
now, before the negative spiral
takes you past the point of
no return. Let me know how

I can help.

MADE IN THE

SHADE

Request a Free In-Home Consultation
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DECORATIVE GRILLES

(850) 814-6374
MITSBAYWALTON.COM
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BY SEAN DIETRICH

Our Father, which art in
heaven, hallowed be thy name.
Even though this name has
been so misused, misapplied,
and misappropriated through-
out history.

I mean, what even is your
actual name? People in vari-
ous countries call you different
things. There have been wars
over which is the correct name.
How many people have been
slaughtered in, quote-unquote,
“Your Name?” We humans are
still fighting about what, exact-
ly, that name is.

The American evangelicals,
ironically, choose a Middle En-
glish translation of a Latinized
version of a Greek iteration of
a Hebrew nickname, that was
officially sanctioned by King
James I, who most historians
believe was bisexual. I'll bet the
evangelicals love that.

Still, other people use other
words for Your name. But the
Jewish culture, in my humble
opinion, gets it right. Because
they won’t even say your name.
It’s too holy. Plus, once you
use someone’s name, you've
already kind of boxed that
someone in. But you can’t be
boxed in.

Thy kingdom come, thy will
be done, on earth as it is in
heaven. Because heaven knows
sometimes it sucks down here.
Even so, there’s got to be a plan
to this mess we call life. There
are all these coincidences hap-

Sean of the South: Our

pening. People call these in-
stances different things: Grace,
providence, karma, synchro-
nicity, God winks. Whatever
you call them, they happen.
Every moment. And there
seems to be a reason for it.

Give us this day our daily
bread. Us. Not just me. Us.
Collective. Personally, I have
never known hunger, I was
raised in a food secure house-
hold. But as we forgive those
who trespass against us.

Why is it that we humans
have no problem asking a great
invisible omnipotent being for
forgiveness. But we’d rather
burn in hell before saying “I'm
sorry” to our loved ones? I
have questions, Lord.

Lead us not into temptation,
but deliver us from evil. Be-
cause, let’s face it, when left to
our own devices we screw ev-
erything up.

There was a scientific experi-
ment done with laboratory rats
recently. The rats were put into
a cage with an electrical device
that would shock them, giv-
ing them immense pain. The
rats were held in the cage with
nothing to entertain them.

In less than 24 hours the rats
became so bored they started
shocking the crap out of them-
selves just for entertainment
value. We aren’t that different
from rats. There are many
other people included in “us.”
People who are starving. Peo-
ple who don’t have what they
need. And it’s not just bread.

There are people lying in
hospitals, prisons, nursing
homes, or crack houses. They
are drunk, and homeless, living
from dumpsters. They have
needs. And it doesn’t seem fair
that I sit on my duff, eating Fri-
tos while others go without.

And forgive us our trespasses
as we forgive those who tres-
pass against us.

Why is it that we humans

s

have no problem asking a great
invisible omnipotent being for
forgiveness. But we’d rather
burn in hell before saying “I'm
sorry” to our loved ones? I have
questions, Lord.

Lead us not into temptation
but deliver us from evil. Be-
cause, let’s face it, when left to
our own devices we screw ev-
erything up.

There was a scientific experi-
ment done with laboratory rats
recently. The rats were put into
a cage with an electrical device
that would shock them, giv-
ing them immense pain. The
rats were held in the cage with
nothing to entertain them.

In less than 24 hours the rats
became so bored they started
shocking the crap out of them-
selves just for entertainment
value. We aren’t that different
from rats.

For thine is the kingdom,
and the power, and the glory.
Because it all belongs to you.

None of this is ours, even
though we pretend like we own

Father

everything. We try to own land,
we try to own people, we try to
own everything. But man owns
nothing.

We’re just guests in your
world. We’re expressions of
your beautiful nature. But we
are not owners. The whole
train-model set belongs to You,
Lord. Every- thing and ev-
ery-ONE.

After all, we're all your chil-
dren. Believer and atheist.
Clergy and inmate. Straight
and gay. Republican and Dem-
ocrat. Christian, Islamic, Jew-
ish, Hindu, Native American.
Everyone. Every race. Every
tribe. Every creed. Every con-
fused and lost idiot who tries
to put words into your mouth.
Sort of like I did here.

Amen.

Lifestyle

CONDO MAKEOVERS
continued from page 17

Knowing what to expect
takes the mystery out of condo
renovations and helps home-
owners feel confident that their
project will be handled profes-
sionally.

Why Fall Is the Best Time
to Renovate

Timing is everything when
it comes to condo renovations.
Here’s why October is the ideal
month to get started:

1. The Off-Season Advan-
tage: Fewer vacationers mean
less foot traffic in condo build-
ings, making projects easier to
schedule and less disruptive.

2.Holiday Readiness:
Renovating now ensures your
condo is ready to impress when
guests arrive for Thanksgiving,
Christmas, or New Year’s gath-
erings.

3. Contractor Availabil-
ity: The fall season is often a
sweet spot before the holiday
rush, which means more flexi-
ble scheduling and faster proj-
ect turnaround.

Make This Fall Your Sea-
son of Change

Renovating a condo doesn’t
have to be stressful. With the
right team, you can overcome
HOA restrictions, plan around
tight spaces, and create a home
that’s both beautiful and func-
tional.

Whether it’s updating your
kitchen, refreshing your bath-
room, or transforming your
flooring, Flooring Depot of
Panama City has the expertise
to make it happen. This fall,
take advantage of the off-sea-
son and get your condo holiday
ready. When your guests walk
through the door, they’ll see
more than just an upgrade—
they’ll see the home you've al-
ways envisioned.

REACH EVERY HOME ON THE FORGOTTEN COAST

CALL 804-307-8780
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g’ NAUMANN Pandora has been connecting Forgotten Coast buyers and sellers for 23

= REAL ESTATE, years. She made her first investment in St. George Island in 1992. She

w;sﬁ became a permanent resident of St. George lIsland, FL, in 1999 and

\.f 139 W Gulf Beach Drive immediately d.lscovered a second- career. She ha.s facilitated over

,‘_l St. George Island, FL 32328 $375,000,000 in real estate transactions and has consistently been a Top

‘ j\ 850.799.1230 Producer on St. George Island, Apalachicola, Eastpoint, and Carrabelle, FL

i B~ 850.653.6690 for Naumann Group.

Pandora Schlitt

NAUMANN

REAL ESTATE,

139 W Gulf Beach Drive

St. George Island, FL 32328
678-488-0005
850-799-1230
BeachDaysForever.com

Deb Robertson

| know the St. George Island market and the coastal lifestyle that makes this area so special. If you're
selling, I'll create a marketing plan to showcase your home's best features and attract the right buyers. If
you're buying, I'll help you find the property that fits your goals—whether it's a vacation retreat,
investment, or forever home.

I'm committed to being reliable, responsive, and results-driven-keeping you informed and making the
process smooth and stress-free.l know the St. George Island market and the coastal lifestyle that makes
this area so special.

If you're selling, I'll create a marketing plan to showcase your home's best features and attract the right
buyers. If you're buying, I'll help you find the property that fits your

NAUMANN

REAL ESTATE,

139 W Gulf Beach Drive

St. George Island, FL 32328
(850) 653-7753
Kara@BeachDreamsNow.com

The key to Kara's success in real estate is her unique ability to connect to her
customers and their needs.

This "high-touch” approach focuses on listening to her customers and partnering
with them on a plan of action to find the perfect property.

Kara also understands that buying a property in a vacation destination market is
unlike the typical purchase of a land-locked property, and her ability to navigate
these complex transactions is unmatched.

CLIFF & SHEILA HOLMES

C: 615-594-5300 | O: 850-296-3716
www.calltheholmes.com

**Note: Agents can not have just the Real logo when referencing the brokerage. The logo does not suffice as the registered brokerage name. All marketing collateral (signs, business cards, postcards,
7. flyers, social media, etc.) must have the Real logo AND our state registered name (or DBA). Any marketing collateral that uses only the real logo and does not include the state registered name (or DBA)
somewhere within the design is not compliant.**

REACH POTENTIAL CLIENTS ALONG THE COAST

REALTOR SPECIALS NOW!

CALL 804-307-8780
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TRENDY. MODEST. AFFORDABLE.
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, L } WOMEN'S CLOTHING. =
M SHOES & ACCESSORIES.

/ CHRISTIAN APPAREL. BIRD&_GOOSE

% WWW.BIRDANDGOOSEBOUTIQUE.COM
\ 107 REID AVENUE IN PORT ST. JOE

N

FLORIDA
GEORGIA
ALABAMA
NORTH CAROLINA
VIRGINIA
ARKANSAS
MISSISSIPPI

CONSTRUCTION INC. WEST VIRGINIA
SOUTH CAROLINA

Port St. Joe, Florida LOUISIANA
850-818-0012 TEXAS

COMMERCIAL BUILDERS
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FEATURED HOMES + LOTS
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411 WINDMARK WAY | Béy Views
3Bed | 35Bath | 2,766 SF | $1,199,900 | Deeded access to the Bay | MLS 319799

301 WINDMARK WAY | Beachfront 204 POND CYPRESS | Pool + Bay Views
4Bed | 3.5Bath | 3456 SF | $1,899,000 5 Bed | 3 Bath | 2,535 SF | $875,000
Walkout Pool Gated Section | MLS 321163 View of Pool and beyond the Bay | MLS 321173

NG o o

528 WINDMARK WAY LOT | Bay Views 610 TIDE WATER DRIVE | Across from Park
30 of Acre | $299,000 21 of Acre (119x72) | $179,000
Gated Section ‘ MLS 321196 Includes Approved Floor Plans ‘ MLS 320898

Sheila Holmes
C: 615-594-5300 | O: 850-296-3716

www.calltheholmes.com

**Note: Agents can not have just the Real logo when referencing the brokerage. The logo does not suffice as the registered brokerage name. All marketing collateral (signs, business cards, postcards, flyers, social media, etc.)
must have the Real logo AND our state registered name (or DBA). Any marketing collateral that uses only the real logo and does not include the state registered name (or DBA) somewhere within the design is not compliant.**



